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Ensure that gov can be online which the progress is
relatively slow, improve convenience for citizens and make operations more efficient

[ Promote digitalization of government procedures ]

Improve the accuracy of forecasts, visualize
disaster risk, provide real time information,
etc., to promote advanced and efficient
disaster prevention measures during normal
times and at the time of a disaster

D/sas ter prevention Transporta tior Acieve the social imolementation of MaaS
d automated driving on a full scale to

Y edasign” (roorganise) locsl public
transportation networks and make them more
convenient, sustainable. and productive

Use Al foT, and digital twins to realize a
“human-centered Urban Development ™
that supports good life and diverse
lifestyle/workstyle

Accelerate digitalization
measures in each field

Digital platform

Transform how infrastructure is Link various data to promote au’vanced Transform logistics through mechanization and
created and used, and how data are policy measures and create innoyatiea digitalization to promote work-style reform,
utilized, using ICT construction. 30 improve preductivity in the logistics industry, and
data (BIM/CIM), etc. achieve international competitiveness

Detects stationary
Voo

Infrastructure

fan Japan Tourism Agency, "White Paper on Tourism in Japan

Payaussnagudsduniviaaiis gt ulsurgunnia ERGILHEL

Uszwrsasinsidefiunuarunagns THRIVE 2030 funisvisadtsdsiu Tnsftmnomsdvlnetnadsduvesailddreinvieaiionlull 2024 $1um 166 siudw AUD T 2030
Fwau 230 fiudw AUD Taeudadu 3 svey

1.5:&1:5114“4 (2022-2024) Lﬁaa%mlﬂmﬁﬁamﬂﬁnvﬁaaLﬁm‘lmi Fupdeunsvioniirlulsewe udndutnvieadieamnseusyina LLﬁl-m'nymﬁwuqﬂmuﬁéﬁfy LU NISVIAUARY
USNY

2. sgBg39UTI (2025-2027) iiolussaniaiivineswashiaueifieliussauiivene Tnsvraniivannuasuasnsadivene a¥qamnetamensl
msUsuUauumeUfsimegsiandenairadnamaninsavesussnulumavieaisiedaderes

3. szpzaia (2028-2030) WlaimsiAule WuamaNsUINg wasiindwauidre Taedesenanmsamusniaiaunnssuaumsmagshauasmalulad

wlwiewdn 6 dw ldud (1) msnszareanudes: msvesimsiuazmsamulunan uasUssamgsia (2) Net Zero: nsatfuatyy mswdsurlunsanaiueues
poanside (3) Arwiiunmaasugia mwdiusuaranuBangumansugia (4) suiuidios: msafuayuasygiafiviiienty emududvssuasmsiulndmsugsio
First Nations waguvy (5) Lﬁwgﬁaﬁnviauﬁm: visitor economy to long term sustainable growth (6) AMTUASTBN1INTSAN: NMsUFuUTINITAdImsIUAUIEzUSNSRATTA

av X

A29819UNUIUNAENS THRIVE 2030 Hdail

1a¥anfetneanusanilafiasounqu wu nsussdnduiiuinuinmsdiiuau THRIVE 2030, Vsudpnalnanusudieiifiag, Safannusvhauamsiassuohsashiaue
Mnmhsnuitisdouiiodmeumuldmuth, afensiidusmmedausssy wasgsivvemusniudionhluglumsvgisvesinideu (isitor economy)

2. nﬂiﬂ%’uﬂ@e'ﬁ'agattas'ﬁauaL-?Né'n 1wy msdaiudeyauazthalfnudioashendndusilu, Anvandnenssuvearsugiofinideuiiavhanud-lalasainessuuuas

v Ao oa

dudsznovrenildgunmulsfBdundedlifuusiwenpamnssuiislisuaatuayunafulnidbu

a vy,

3 shlasansiidasduanusunsansgsiaiiduindeudasuianssy ndafasivannuas wWeusuussaunisaliivssivla, duslunstuuameufiadunisvisaiienddu
Taiin Strive 4 Sustainability Scorecard unld LﬂuIUiLms:ussm"uL‘%uﬁulwummwsnamwaamtnvumaﬂmiLsumuLauw1a‘uaammmaumﬁ‘ﬁ’ﬁﬁﬂsuawﬁmwLLauﬁmluLL'wa
a. ypelassadreiugnlumssesiutinvisadion Tneiisualasimsasudunsvieadion 307 Tasims (yarn 20 Srunsamituly) saadn 56.1 Wuduseaanslutl 2022-2023

Tasanswanilaseupguanuiinn nsdu Aaus dumunns uasuinismaegsie Jeldvalasadeiugiuiunisoudsdug uaslasainisuuunesnany

K X ety ol e
engtslulting lasaimsUszdiunauagidednsnissuinwanuaiussinelng U 2567 ut

55



¥

dayauszmaAguisinunwanealuvaswiouneegu

29HLASLAY

WRUIIUNBYNSITZET813 THRIVE 2030

THEMES _ THRIVE 203 SUCCESS MEASURES PROGRESS
y " Action plans are delivered collaboratively, with efficiency and on time; forums
8 Actions mmoﬂms’:: M:SN; deliver against their terms of reference and follow good governance principles; l.::: m
pogs stakeholders are satisfied with engagement and collaboration.
6 Actions ,: Priority 2: Improve data High ion with istical reports and research in terms of 1 action on track
and insights - See page 6 quality and timeliness. 1 action pending
Collaborate
Priority 3: Grow a secure Warkforce numbers; increase in workers from specific demographics (First
12 Actions »and resilient workforce - Nations, apprentices, older Australians etc.); visitor and business operator "m"” M" o
See page 9 satisfaction with workforce skill levels.
P 4: Embrace Incre evel of innovation in visitor economy businesses, which could include
bri eased level of bu: hich couls lud
10 Actions N leading-edge measures of technology adaptation, new product development, business 1 action complete
business practices - process improvement, and participation in and compliance with quality 9 actions on track
See page 20 accreditation programs.
- £ - Increase in volume and quality of relevant visitor economy assets and
Modernise 12 Actions o Priority 5: E"h’"“_"“m" e, including monitoring for particular features such as accessibility, 1 action complete
See page 28 and use of 11 actions on track
[ number of airline i levels and quality.
o Increase in visitor spend (yleld) from selected geographic markets and visitor
9 Actions o mrwa:d‘ e segments; increase in visitor dispersal; changes in market share; strengthened z‘m ot ek
viskors = Saé page 36 bilateral tourism and education cooperation with strategic regional partners; 1 action pendi
i page return on investment from new marketing strategies. e
Priority 71 Grow/usiae Number of new visitor econom ]
- & y businesses/experiences; increase in the number
7 Actions > "':\23:;";:'& PM'::::" of businesses participating in quality accreditation schemes; visitor 7 actions on track
Diversify i i See page 4 satisfaction/quality measure indexes.
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Three companies account for 44% of the global ad market, WARC | Media
, dovial and over half of all advertising spend outside of China
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oy o Ao A& s
(ihe: Sudumeaans) o i
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1.23 Sk
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1.07 L -
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Y2567 U2568 U 2569 Source WARC e, Goow AdSpond Outonk 2425
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W https://mediabrief.com/warc-global-advertising-spend-outlook-2024-25/

https://videoweek.com/2024/08/22/warc-forecasts-10-5-percent-rise-in-global-ad-spend-this-year-but-tech-giant-domination-continues/
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-0n-' il v 4 v o 2 X oy - o =
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Note:Chart ranked by expected growth in 2024.
‘Source: WARC Media, Global Ad Spend Outiook 24/25

ﬁm : https://mediabrief.com/warc-global-advertising-spend-outlook-2024-25/
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AnwngAnssun1sviaaguazn1ssusLANUyNsiaien

Q0 Select language [SA]

English
Chinese
Japanese
French
Korean
German
Russian

Code

NOuUuh WN -

Route

QConsent  Your responses and opinions will be used and processed to perform analyses for our
clients. We will keep your information confidential and will only share it with trusted third
parties who are also required to keep this information confidential. Neither your name nor
any other identifying information will be used in any reports or analyses that we prepare
for our clients. We may use your personal information such as your name, address,
telephone number, or email address only to contact yqaou following the study for quality
control purposes. For more information about how we use, process and protect your
information in accordance with required Personal Data Protection standards, please visit:
Personal Data Protection | kenetixs (kenetixs-consulting.com)

By participating in this research study, you acknowledge that you have read, and
understood your rights as a respondent, and AGREE to continue with the study. [SA]
Agree
Disagree

Code

Route

|SECTION: Screening questions

Q4 Do you or any of your family members/close friends work in any of these industries? [MA]

Market/ Marketing Research

Advertising Agency

Public Relation Company

Journalism related to tourism

Tourism related service organization/ companies

None of the above

Code

Ul A WN =

Route

Close
Close
Close
Close
Close

Q5 May I know your age?

(R1) Years old
(R2) Refused to answer

Q6 Auto record Age range from Q5 [SA] Code Route
Under 18 y.o. 1 CLOSE
18 - 24 y.o. 2
25-34y.o0. 3
35-44y.o0. 4
45 - 54 y.o. 7
55 -69 y.o. 8
More than 69 y.o. 9
Q128 Please record your gender. [SA] Code Route
Male 1
Female 2
LGBTQ 3
euatuauysol
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Q10 What is your country of residence? [SA] Code Route
China 01
Hong Kong 02
Japan 03
Korea 04
Taiwan 05
Singapore 06
Malaysia 07
Vietnam 08
Indonesia 09
Philippines 10
India 11
Australia 12
USA 13
Canada 14
Germany 15
France 16
UK 17
Italy 18
Sweden 19
Russia 21
Czech 25
Israel 22
UAE (United Arab Emirates) 23
Other, please specify .................. 24 CLOSE
Q273 What is your city of residence?
(R1) Code | |
(R1999) Other please specify
Q272 Record Region [SA] Code Route
East Asia 1
South East Asia 2
South Asia 3
Oceania 4
North America 5
Europe 6
Middle East 7
Q303 Record Region [SA] Code Route
East Asia 1
South East Asia, South Asia, Oceania 2
Europe and Middle East 3
North America 4
Q9 To which extent are you involved in decision making for your trip abroad? [SA] Code Route
Sole decision maker 1
Co-decision maker| 2
Not decision maker 3 CLOSE
euatuauysol
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Q11 Do you intend to travel abroad within the next 2 years? [SA] Code Route
Yes 1 Q217
No 2 CLOSE
Q217 Other than your country of residence, which country in the world is your most preferred Code Route
country that you would like to visit (this may be country that you have or have not visited in
the past)? Please answer only 1 country. [SA]
Q221 Exclude answers in Q217
Then, what about your second most preferred country in the world that you would like to
visit? Please answer only 1 country. [SA]
Q223 Ask only those who didn't answer code 999 in Q221.Exclude answers from Q217, Q221
What about the third most preferred country in the world that you would like to visit?
Please answer only 1 country
Q259 Ask only those who didn’t answer code 999 in Q221 _or code 999 in Q223
Exclude answers from Q217, Q221, Q223
What about the fourth most preferred country in the world that you would like to visit?
Please answer only 1 country. [SA]
Q260 Ask only those who didn’t answer code 999 in Q221 _or code 999 in Q223_or code 999 in Q259
Exclude answers from Q217, Q221, Q223, Q259
What about the fifth most preferred country in the world that you would like to visit?
Please answer only 1 country. [SA]
Australia 013
Brazil 035
Canada 027
China 08
Egypt 38
France 207
Germany 18
Greece 28
Hong Kong 05
India 07
Indonesia 09
Ireland 132
Italy| 20
Japan 12
Malaysia 02
Maldives 44
Netherland 30
New Zealand 22
Norway| 59
Russia 32
Singapore 03
South Korea 06
Spain 25
Switzerland 24
Taiwan 10
Thailand 1
Turkey| 23
UK 19
USA| 206
Vietnam 4
Other please specify .................. 994 - 998
None (Not shown for Q217) 999
euatuauysol
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Q219 Why do you select ...(answer from Q217).... as your most preferred country?
Q16d  When focused only in Asia Pacific of these countries/destinations from this list, which is your most preferred country?
[SA]
Q16e  Excluded answers from Q16d
Any other countries/destinations from this list are your preferred countries/destinations? [MA]
Q16d Q16e
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R9) Indonesia 09 09
(R10) Taiwan 10 10
(R11) Macau 11 11
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines 19 19
Q12a Which countries in Asia Pacific do you intend to visit for tourism within the next 2 years? [MA] Code Route
Thailand 01
Malaysia 02
Singapore 03
Vietnam 04
Hong Kong 05
South Korea 06
India 07
China 08
Indonesia 09
Taiwan 10
Macau 11
Japan 12
Australia 13
Laos 14
Cambodia 15
Myanmar 16
Philippines 19
Unsure/ Undecided 18
I intend not to visit any countries in Asia Pacific within the next 2 years 17 Close
euatuauysol
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Exclude answers from Q12a. Set code 17 as SA

Q12b Which countries in Asia Pacific that you will never visit for tourism in the future [MA]

Thailand
Malaysia
Singapore
Vietnam
Hong Kong
South Korea
India

China
Indonesia
Taiwan
Macau
Japan
Australia
Laos
Cambodia
Myanmar
Philippines
None of the above

Code

01
02
03
04
05
06
07
08
09
10
11
12
13
14
15
16
19
17

Route

Q501

Q501  Only those answer code 1 in Q12b

Why do you think you will definitely never visit Thailand?

Instruction: If RD answer code 1 in Q12b, ask Q501 and CLOSE

sreuatuanysal
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SECTION: Image of countries in Asia Pacific
The following questions focus on your attitudes towards these countries in Asia Pacific
Q368a When selecting country for your abroad tourism, what do you think are the important criteria?
You can select more than 1 [MA]
Q368b  Show only selected attributes in Q368a
Please rank 5 most important criteria where 1 = the most important criterion
Q368a Q368b
(H1) Rank
Criteria
(R1) Safe country to visit 01 _
I
(R2) Political stability 02 _
(R3) Modernized Country (e.g, able to enjoy a modernized and convenient lifestyle) 03 _
(R4) Serene and beautiful nature (beaches/ mountains 04 _
(R20) Sport and outdoor activities (e.g. Hiking, Bicycling, Golfing, Diving) 20 _
(R21) Adventure activities (e.g. rafting, hiking, nature trails trekking) 21 _
(R23) Cultural uniqueness (Way of life/ Traditional festive events) 23 _
(R25) Friendliness/ hospitality of people 25 _
(R26) No language barrier when traveling throughout the country| 26 _
(R27) Convenient transportation (Easy to commute) 27 _
(R8) Destination of Gastronomy| 08 _
(R31) Health & wellness/ spa 31
(R12) Good and nice weather 12 _
(R10) Value for money 10
(R19) Skilled medical service 19 _
(R32) Historical, religious architecture and/or world heritage| 32 _
(R33) Variety of tourist attractions/ tourism experience 33 _
(R34) Shopping experience 34 :
(R35) Renowned colorful night life 35 _
(R36) Luxury travel experience 36 _
(R37) Wedding/ Honeymoon 37 _
(R38) Being a Sustainable tourism country| 38 _
euatuauysol
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(R1)
(R2)
(R3)
(R4)
(R5)
(R6)
(R7)
(R8)
(R9)
(R10)
(R11)
(R12)
(R13)
(R19)

Thailand
Malaysia
Singapore
Vietnam
Hong Kong
South Korea
India
China
Indonesia
Taiwan
Macau
Japan
Australia
Philippines

Q20 What do you think about the uniqueness/ difference of each country/destination? [SA]

NOT AT ALL | NOT QUITE [UNSURE whether|QUITE unique/| EXTREMELY
unique/ unique/ it is unique/ different from unique/
different from | different from | different from |other countries| different from
other countries|other countries| other countries other countries
1) (2 (©) 4) (5)

1 2 3 4 5
1 2 3 4 5
1 2 3 4 5
1 2 3 4 5
1 2 3 4 5
1 2 3 4 5
1 2 3 4 5
1 2 3 4 5
1 2 3 4 5
1 2 3 4 5
1 2 3 4 5
1 2 3 4 5
1 2 3 4 5
1 2 3 4 5

Q502a Auto Record
H1 Auto Recode: if there is answer code 4 or 5 in Q20R1 (Thailand) - auto record code 01, if there is no code 4/ 5 in
Q20R1, rotate any answer with code 4/5 in R2-R14

H2 Auto Recode: Rotate R2-R14 in Q20 with answer 4/5 - must not duplicate R1 in Q502 [MA]
Priority answer 5, Set code 17 as SA

Q502a
(H1) (H2)
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R9) Indonesia 09 09
(R10) Taiwan 10 10
(R11) Macau 11 11
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines| 19 19
(R17) None of the above 17 17
Q503 Ask only not answer Code 17 in Q502H1

Can you explain more in what aspects you think (...country in Q502H1........ ) is unique/ different from other
countries?

Q504  Ask only not answer Code 17 in Q502H2)
And why do you think (...country in Q502H2........ ) is unique/ different from other countries?
euatuauysol
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Q505a Which one of the following countries do you consider the safest country to visit? [SA]
Q505b Excluded answer from Q505a
Any other countries/destinations from this list that you also consider safe countries to visit? [MA]
Q506c What about the country that you feel confident the most in the safety protocols and regulations in tourism? [SA]
Q506d Excluded answer from Q506c
Any other countries/destinations that you feel confident in the safety protocols and regulations in tourism? [MA]
Q505c  What about the country that you feel confident the most in domestic transportation such as road/ cruise/ public
transportation safety? [SA]
Q505d Excluded answer from Q505c¢
Any other countries/destinations that you feel confident in domestic transportation safety? [MA]
Q505e  What about the country that you feel safest from crime, theft, fraud and scam? [SA]
Q505f  Excluded answer from Q505e
Any other countries/destinations that you feel safe from crime, theft, fraud and scam? [MA]
Q505g What about the country that you feel confident the most in its basic hygiene that includes for example, clean food &
drink, clean toiletry, clean accommodation? [SA]
Q505h  Excluded answer from Q5059
Any other countries/destinations that you feel confident in their basic hygiene? [MA]
Q505a | Q505b | Q506c | Q506d | Q505c | Q505d | Q505e | Q505f | Q505g |Q505h
(H1) (H1) (H1) (H1) (H1) (H1) (H1) (H1) (H1) | (H1)
(R1) Thailand] 01 01 01 01 01 01 01 01 01 01
(R2) Malaysia| 02 02 02 02 02 02 02 02 02 02
(R3) Singapore| 03 03 03 03 03 03 03 03 03 03
(R4) Vietnam| 04 04 04 04 04 04 04 04 04 04
(R5) Hong Kong| 05 05 05 05 05 05 05 05 05 05
(R6) South Korea| 06 06 06 06 06 06 06 06 06 06
(R7) India| 07 07 07 07 07 07 07 07 07 07
(R8) China| 08 08 08 08 08 08 08 08 08 08
(R9) Indonesia| 09 09 09 09 09 09 09 09 09 09
(R10) Taiwan| 10 10 10 10 10 10 10 10 10 10
(R11) Macau| 11 11 11 11 11 11 11 11 11 11
(R12) Japan| 12 12 12 12 12 12 12 12 12 12
(R13) Australia] 13 13 13 13 13 13 13 13 13 13
(R19) Philippines| 19 19 19 19 19 19 19 19 19 19
(R99) None| 99 99 99 99 99 99 99 99 99 99
Q507  Why do you think that ...... (answer in Q5053) is the safest country to visit?
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positively by people around you the most? [SA]
Ql6g Excluded answer from Q16f

Q16f  Among these countries/destinations from this list, in terms of tourism, which countries/destinations were talked about

Any other countries/destinations from this list that were talked positively by people around you in term of tourism?

[MA]
Q16f Q1l6g
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R9) Indonesia 09 09
(R10) Taiwan 10 10
(R11) Macau 11 11
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines| 19 19

Q16i Excluded answer from Q16h
Any other countries/destinations from this list that you feel positive towards? [MA]

Q16h  Among the countries/destinations from this list, which country do you feel positive towards the most? [SA]

191
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Q16h Q16i
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R9) Indonesia 09 09
(R10) Taiwan 10 10
(R11) Macau 11 11
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines| 19 19
Q16j From the countries/destinations in the lists which countries do you think is the most quality Code Route
destination country? [SA]

Thailand 01

Malaysia 02

Singapore 03

Vietnam 04

Hong Kong 05

South Korea 06

India 07

China 08

Indonesia 09

Taiwan 10

Macau 11

Japan 12

Australia 13

Philippines| 19
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Q19 How likely or unlikely are you to visit these countries ? [SA]
I would I would Iam UNSURE | I would I would
DEFINITELY PROBABLY whether to PROBABLY | DEFINITELY
NOT visit NOT visit visit or not visit visit
(1) (2) (3) 4) (5)
(R1) Thailand 1 2 3 4 5
(R2) Malaysia 1 2 3 4 5
(R3) Singapore 1 2 3 4 5
(R4) Vietnam 1 2 3 4 5
(R5) Hong Kong 1 2 3 4 5
(R6) South Korea 1 2 3 4 5
(R7) India 1 2 3 4 5
(R8) China 1 2 3 4 5
(R9) Indonesia 1 2 3 4 5
(R10) Taiwan 1 2 3 4 5
(R11) Macau 1 2 3 4 5
(R12) Japan 1 2 3 4 5
(R13) Australia 1 2 3 4 5
(R19) Philippines 1 2 3 4 5
Q14 On average, what is your outbound travel frequency (traveling outside your country), apart from| Code Route
business related purpose? [SA]
Less than once in every 2 years 1
Once in every 2 years 2
Once to twice a year| 3
3-4 times /year 4
5-6 times/year| 5
More than 6 times/year| 6
I have never been to any other countries 7
Q18a Ask those who didn’t answer code 7 in Q14 Code Route
Among these countries/destinations, which countries have you ever visited? [MA]
Set code 14 as SA
Thailand 01
Malaysia 02
Singapore 03
Vietnam 04
Hong Kong 05
South Korea 06
India 07
China 08
Indonesia 09
Taiwan 10
Macau 11
Japan 12
Australia 13
Philippines| 19
None (Not show card) (ever visit) 14
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Q18b  Ask only those who didnt answer code 14 in Q18a
Show only answers from Q18a but hide code 14
From the countries/destinations that you have visited which countries/destinations do you have most memorable
experience? [SA]
Rotate attributes except code 14
Q18c  Ask only those who have visited more than 1 country (Have more than 1 answer in Q18a)
Show only answers in Q18a but exclude answer in Q18b
Always show code 14
Any other countries/destinations from this list that you have memorable experience? [MA]
Q18b Q18c
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R9) Indonesia 09 09
(R10) Taiwan 10 10
(R11) Macau 11 11
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines| 19 19
(R14) None 14 14
Q18e  Ask only those who didn't answer code 14 in Q18a
Show only answers from Q18a
Always show code 14
From the countries/destinations that you have visited which countries/destinations will you recommend your friends or
family to visit? [MA]
Rotate attributes except code 14
Q18f  Ask only those who didnt answer code 14 in Q18a
Show only answers from Q18a
Always show code 14
From the countries/destinations that you have visited which countries/destinations do you want to revisit? [MA]
Q18e Q18f
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R9) Indonesia 09 09
(R10) Taiwan 10 10
(R11) Macau 11 11
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines| 19 19
(R14) None 14 14
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Q371  Please select any countries/destinations that you think are best associated with below statements
You can select more than 1 country/destination. [MA]

Q371
Thailand | Malaysia [Singapo| Vietnam | Hong | South | India |China|Indonesi| Taiwan | Macau | Japan |Australia |Philippin Not

re Kong | Korea a es suitable
(R1) Safe country to visit| 01 02 (03 | 04 |0O5| 06 (07 |08 09 10 | 11 | 12 | 13 19 14
(R2) Political stability| 01 02 (03 | 04 |0O5| 06 (07 |08 09 10 | 11 | 12 | 13 19 14

(R3) Modernized Country (e.g,| 01 02 (03 | 04 |0O5| 06 (07 |08 09 10 | 11 | 12 13 19 14
able to enjoy a modernized
and convenient lifestyle)

(R4) Serene and beautifull 01 | 02 | 03 [ 04 |05 | 06 | 07 |08| 09 ( 10 | 11 | 12 | 13 | 19 14
nature (beaches/
mountains

(R20) Sport and outdoor| 01 | 02 | 03 [ 04 |05 | 06 | 07 |08| 09 | 10 | 11 | 12 | 13 | 19 14
activities (e.g. Hiking,
Bicycling, Golfing, Diving)

(R21) Adventure activities (e.g.l| 01 | 02 | 03 | 04 |05 | 06 | 07 (08| 09 | 10 | 11 | 12 | 13 | 19 14
rafting, hiking, nature
trails trekking)

(R23) Cultural uniqueness (Way| 01 02 (03| 04 |0O5| 06 [ 07 |08 09 10 | 11 | 12 | 13 19 14
of life/ Traditional festive
events)

(R25) Friendliness/ hospitality] 01 | 02 | 03 | 04 |05 | 06 | 07 (08| 09 | 10 | 11 | 12 | 13 | 19 14
of people

(R26) No language barrier| 01 02 |03 | 04 [O5| 06 [ 07 [08| 09 10 | 11 | 12 | 13 19 14
when traveling
throughout the country|

(R27) Convenient| 01 | 02 [ 03 | 04 |05 | 06 |07 |08 09 | 10 | 11 [ 12 | 13 | 19 14
transportation (Easy to
commute)

(R8) Destinationoff 01 | 02 | 03 | 04 | 05| 06 | 07 (08] 09 | 10 | 11 | 12 | 13 | 19 14
Gastronomy|

(R31) Health & wellness/ spal 01 | 02 | 03 | 04 | 05| 06 |07 (08| 09 | 10 | 11 | 12 | 13 | 19 14
(R12) Good and nice weatherf 01 | 02 | 03 | 04 [ 05| 06 | 07 |08 | 09 10 (11 | 12 | 13 | 19 14
(R10) Value for money| 01 | 02 | 03 [ 04 [ 05| 06 [ 07 [08| 09 10 (11 | 12 | 13 | 19 14

(R19)  Skilled medical service| 01 | 02 | 03 | 04 [ 05| 06 | 07 [08| 09 10 (11 | 12 | 13 | 19 14

(R32) Historical, religious| 01 02 (03| 04 |0O5| 06 [ 07 |08 09 10 | 11 | 12 | 13 19 14
architecture and/or world
heritage

(R33) Variety of touristf 01 | 02 [ 03 | 04 | 05| 06 | 07 |08| 09 10 (11 | 12 | 13 | 19 14
attractions/ tourism
experience

(R34) Shopping experience| 01 02 |03 | 04 |0O5| 06 |07 |08| 09 10 | 11 | 12 13 19 14

(R35) Renowned colorfulf 01 | 02 | 03 [ 04 [ 05| 06 | 07 {08 | 09 10 (11 | 12 | 13 | 19 14
night life

(R36) Luxury travel experience| 01 02 (03| 04 |0O5| 06 [ 07 |08 09 10 | 11 | 12 | 13 19 14
(R37) Wedding/ Honeymoon| 01 02 (03| 04 |0O5| 06 | 07 |08 09 10 | 11 | 12 | 13 19 14

(R38) Being a Sustainable] 01 | 02 [ 03 | 04 | 05| 06 | 07 |08| 09 10 (11 | 12 | 13 | 19 14
tourism country
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SECTION: Campaign Evaluation
The followings focus on the tourism campaign for the countries in Asia Pacific

Q124 Please select any tourism brand campaigns below that you have heard or been aware of. Code Route
[MA]

(R1) Malaysia Truly Asia 01

(R2) Amazing Thailand 02

(R3) Incredible India 03

(R4) Imagine Your Korea 04

(R5) Vietnam Timeless charm 05

(R6) Singapore - Passion Made Possible 06
(R7) Hong Kong Asia's World City 07

(R8) China like Never Before 08

(R10) Taiwan - The Heart of Asia 10

(R12) Japan - Endless Discovery 12

(R13) There's Nothing Like Australia 13
(R14) It's more fun in the Philippines| 14
No, I have never heard or aware of any of them (not show code) 99

Q413 Ask only those not answering code 99 in Q124 Code Route
Show only answers in Q124 Always show code 15, 16
In the past 1 year, have you ever noticed any marketing communications (e.g. ads, road
shows, viral videos/ clips, etc) from any of those tourism brand campaigns? [MA]

(R1) Malaysia Truly Asia 01

(R2) Amazing Thailand 02

(R3) Incredible India 03

(R4) Imagine Your Korea 04

(R5) Vietnam Timeless charm 05

(R6) Singapore - Passion Made Possible 06
(R7) Hong Kong Asia's World City 07
(R17) Visit Korea Year 17

(R8) China like Never Before 08

(R10) Taiwan - The Heart of Asia 10

(R12) Japan - Endless Discovery 12

(R13) There's Nothing Like Australia 13
(R14) It's more fun in the Philippines 14
(R15) Stories Never End 15

No, I have never heard or aware of any of them (not show code) 99
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Q125 Ask only those who answer code 2 in Q124 Code Route
Can you please tell me from where you have heard about or been aware of the "Amazing
Thailand” brand campaign from? [MA]

TV 01

Paid VDO streaming (e.g. Netflix, Disney+, Tencent, iQiYi, Apple TV+, Prime Video, VIU) 02
Printing Media (Newspaper/ Magazine/ Brochure/ Leaflet) 03

Thailand Tourism official website (www.tourismthailand.org) 04

Other Website/Web board 05

Thailand tourism social media channel (Facebook/ Instagram/ Twitter/ Weibo) 06

Social media (e.g. Facebook, Instagram, Twitter, Weibo, YouTube, TikTok) 07

Out of home media (i.e. billboards, bus, shelter, airport, street, underground, train station, 08
building wrap, etc.)

Events, activities, concerts and road shows 09

Agency/ agent/ representative 10

Other, please specify............. 11
Other, please specify............. 12
SECTION: Tourist Behaviour
Q508 In the past 1 year, have you ever searched/ sought tourism information? [MA] Code Route
Yes, for Domestic tourism 1 Q510
Yes, for Abroad tourism 2 Q509
I haven't searched/ sought tourism information at all 3 Q510

Q509  Ask only those who answer code 2 in Q508
What countries/ destinations did you search/ seek information for abroad tourism?

Q510 Currently, do you had any plan for your trip abord ?[SA] Code Route
Yes| 1 Q511
No| 2 Q224a
Q511 Ask only those who answer code 1 in Q510 Code Route
When will your trip take place? [SA]
Within a month 1
2 -3 months 2
4 - 6 months 3
7 -12 months 4
Over 12 months 5
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Q512 Ask only those who answer Code 1 in Q510 Code Route
Which country/ countries do you have plan to visit? [MA]
Thailand 01
Malaysia 02
Singapore 03
Vietnam 04
Hong Kong 05
South Korea 06
India 07
China 08
Indonesia 09
Taiwan 10
Macau 11
Japan 12
Australia 13
Philippines 19
Other (please specify) .......cc.cccu... 20
Not decided yet 98
Q517 Ask only those who didn't answer Code 98 in Q512 Code Route
What triggered your decision to plan trip to .... (answer in Q512)? [MA]
Friends/relatives/ travelling companions recommended me to 01
Advertisement, content, article about .... (answers in Q512) tourism 02
Ease of Country Entry Regulations 03
Convenience of immigration requirement such as VISA 04
Good tourism deals (e.g. hotel/ flight/ tour package deals) 06
Travel agent recommended me 07
Depreciation/ attractive rate of .... currency| 08
Other (please specify) .......cccccerveervreeenne 09
Q224a Ask all Code Route
If code 1 in Q510: Intender
For your upcoming trip, who are your traveling companions? [MA]
If code 2 in Q510: Non Intender
When thinking about your next trip abroad, who is/are your intended traveling companion?
[MA]
Travel alone 1
Friend 2
Family 3
Partner/Spouse 5
Depends (Show code only those answer code 1 in Q510) 10
Other (please specify) 6
Other (please specify) 8
Other (please specify) 9
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Q369a Ask all
In general, are there any incidents below that would affect your attitude or behavior towards traveling abroad in the
future? (e.g. change of destination, postponement of traveling, consider tourism alternatives, etc.) [MA]
Q369b Ask only those who didn‘t answer code 7 in Q369a.
If answer only 1 answer in Q369a, record that answer in Q369b without asking RD
Show only selected attributes in Q369a
Please select the most impactful incident [SA]
Q369a Q369b
Incidents Most impact
(R1) Covid-19/ Epidemic 01 01
(R2) Economic slow-down (Recession, High inflation) 02 02
(R3) Destination political instability| 03 03
(R4) Own country political instability| 04 04
(R5) Natural disaster 05 05
(R8) Geopolitical Conflicts (e.g. wars and sanctions) 08 08
(R6) Other (please specify)........ccccuvu.... 06 06
(R7) No incidents that impact attitude and behavior 07 07
Q513a For your next trip aboard, please state your preferences on the following tourism factors  [SA]
Q513a
Short Duration No preference on this Long Duration
1 2 3
(R1) Duration of trip| 1 2 3
Q514a For your next trip aboard, please state your preferences on the following tourism factors  [SA]
Q514a
Off Season No preference on this On Season
1 2 3
(R1) Trip Season 1 2 3
Q515a For your next trip aboard, please state your preferences on the following tourism factors  [SA]
Q515a
Limited No preference on this Many
1 2 3
(R1) Number of trip companions 1 2 3
Q516a For your next trip aboard, please state your preferences on the following tourism factors  [SA]
Q516a
Focused in one city/| No preference on this Explore as many
place 2 cities/ places
1 3
(R1) Travelling pattern 1 2 3
euatuauysol
¢ amazing —
Keng“ XS lasansuszdiunauagddednsinissuinwanuaiuseinelneg U 2567 THAILAND LLES

198

X 3,
% N
%, S
LI

%



Q656 Are you inclined to adopt the following aboard tourism trends? [MA] Code Route

Workation (A vacation that combines work with travel leisure — to travel and to work during 1

the trip)

Road trip 2

Solo travel (Travel alone) 3

Local experience travel (Live and do activities as the locals do) 4

Virtual Tourism (tourism through the use of VR technology) 5

Eco Responsible tourism (tourism focuses on nature preservation and rejuvenation) 6

Health and wellness tourism (tourism focuses on personal health and wellness) 7

Music tourism (Travel aimed at experiencing music related events or activities such as 9

concerts, festivals)
Other (please specify) .................. 8
|SECTION: Demographics (For Classification Purpose only)

Q129 What is your current marital status? [SA] Code Route

Single 1

Married/living with partner| 2

Widowed/separated/divorced 3

Refuse to answer| 4
Q130 Do you have any kid? [SA] Code Route

Yes 1

No 2

Refuse to answer| 3

Q380 Ask only those who answer code 1 in Q130

How old is your youngest child?

(R1) Years old
(R2) Refused to answer
Q131 What is your highest educational level? [SA] Code Route
No formal education 01
Primary school (Still studying) 02
Primary school 03
Secondary school (Still studying) 04
Secondary school 05
Vocational school/diploma (Still studying) 06
Vocational school/diploma 07
Bachelor degree (Still studying) 08
Bachelor degree 09
Master degree (Still studying) 10
Master degree 11
Doctoral degree (Still studying) 12
Doctoral degree 13
Refuse to answer| 14
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Q345 Please specify your monthly personal income (For classification purpose only) [SA] Code Route
Less than 1,000 USD per month 1
1,001 - 2,000 USD per month 2
2,001 - 3,500 USD per month 3
3,501 - 5,000 USD per month 4
5,001 - 10,000 USD per month 5
More than 10,000 USD (please specify) .......c......... 6
Do not work / no personal income 8
Refuse to answer 9
Q133 Please tell me your occupation. [SA] Code Route
Professionals (e.g. architect, engineer, doctor, lawyer, accountant) 01
Private/ Public company top executive/ management| 17
Private/ Public company middle — entry level executive/ management 18
Private/ Public company officer| 13
Government officer/ State-owned enterprise officer 15
Merchant/ Business owner 16
Production/Manufactory worker 04
Agricultural related (e.g. farmers) 05
Housewife 07
Student 08
Retired /Unemployed 09
Self-employed/ Freelance 12
Others, please specify .................. 10
Refuse to answer 11
Q292 Ask only those who have visited Thailand (answer code 1 in Q18a) Code Route
You mentioned earlier that you have been to Thailand before. When was your last visit to
Thailand? [SA]
This year / Last year| 1
Last 2 - 3 years 2
Longer than 3 years to 5 years 3
Longer than 5 years to 10 years 4
Longer than 10 years 5
Thank you for your valuable time to complete this survey.
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Q0 Select language [SA]

English
Chinese
Japanese
French
Korean
German
Russian

Code

NOoOoubh WN

Route

QConsent Your responses and opinions will be used and processed to perform analyses for our
clients. We will keep your information confidential and will only share it with trusted third
parties who are also required to keep this information confidential. Neither your name nor
any other identifying information will be used in any reports or analyses that we prepare
for our clients. We may use your personal information such as your name, address,
telephone number, or email address only to contact you following the study for quality
control purposes. For more information about how we use, process and protect your
information in accordance with required Personal Data Protection standards, please visit:
Personal Data Protection | kenetixs (kenetixs-consulting.com)

By participating in this research study, you acknowledge that you have read, and
understood your rights as a respondent, and AGREE to continue with the study. [SA]

Agree
Disagree

Code

Route

SECTION: Screening questions

Q4 Do you or any of your family members/close friends work in any of these industries? [MA]

Market/ Marketing Research

Advertising Agency

Public Relation Company

Journalism related to tourism

Tourism related service organization/ companies
None of the above

Code

AU WN =

Route

Close
Close
Close
Close
Close

Q5 May I know your age?

(R1) Years old
(R2) Refused to answer|

Q6 Auto record Age range from Q5 [SA] Code Route
Under 18 y.o. 1 CLOSE
18 - 24 y.o. 2
25 - 34 y.o0. 3
35-44y.o0. 4
45 - 54 y.o. 7
55 -69 y.o. 8
More than 69 y.o. 9
Q128 Please record your gender. [SA] Code Route
Male 1
Female 2
LGBTQ 3
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Q10 What is your country of residence? [SA] Code Route
China 01
Hong Kong 02
Japan 03
Korea 04
Taiwan 05
Singapore 06
Malaysia 07
Vietnam 08
Indonesia 09
Philippines 10
India 11
Australia 12
USA 13
Canada 14
Germany 15
France 16
UK 17
Italy 18
Sweden 19
Russia 21
Czech 25
Israel 22
UAE (United Arab Emirates) 23
Other, please specify .................. 24 CLOSE
Q273 What is your city of residence?
(R1) Code | |
(R1999) Other please specify
Q272 Record Region [SA] Code Route
East Asia 1
South East Asia 2
South Asia 3
Oceania 4
North America 5
Europe 6
Middle East 7
Q303 Record Region [SA] Code Route
East Asia 1
South East Asia, South Asia, Oceania 2
Europe and Middle East 3
North America 4
Q9 To which extent are you involved in decision making for your trip abroad? [SA] Code Route
Sole decision maker 1
Co-decision maker| 2
Not decision maker| 3 CLOSE
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Q11 Do you intend to travel abroad within the next 2 years? [SA] Code Route
Yes 1 Q12a
No| 2 CLOSE
Q12a Which countries in Asia Pacific do you intend to visit for tourism within the next 2 years? [MA] Code Route
Thailand 01
Malaysia 02
Singapore 03
Vietnam 04
Hong Kong 05
South Korea 06
India 07
China 08
Indonesia 09
Taiwan 10
Macau 11
Japan 12
Australia 13
Laos 14
Cambodia 15
Myanmar 16
Philippines 19
Unsure/ Undecided 18
I intend not to visit any countries in Asia Pacific within the next 2 years 17 Close
Q12b  Which countries in Asia Pacific that you will never visit for tourism in the future [MA] Code Route
Exclude answers from Q12a. Set code 17 as SA
Thailand 01 Q501
Malaysia 02
Singapore 03
Vietnam 04
Hong Kong 05
South Korea 06
India 07
China 08
Indonesia 09
Taiwan 10
Macau 11
Japan 12
Australia 13
Laos 14
Cambodia 15
Myanmar 16
Philippines 19
None of the above 17

Q501 Only those answer code 1 in Q12b
Why do you think you will definitely never visit Thailand?

Instruction: If RD answer code 1 in Q12b, ask Q501 and CLOSE
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SECTION: Campaign Evaluation
The followings focus on the tourism campaign for the countries in Asia Pacific

Q124 Please select any tourism brand campaigns below that you have heard or been aware of. Code Route
[MA]

(R1) Malaysia Truly Asia 01

(R2) Amazing Thailand 02

(R3) Incredible India 03

(R4) Imagine Your Korea 04

(R5) Vietnam Timeless charm 05

(R6) Singapore - Passion Made Possible 06
(R7) Hong Kong Asia's World City 07

(R8) China like Never Before 08

(R10) Taiwan - The Heart of Asia 10

(R12) Japan - Endless Discovery| 12

(R13) There's Nothing Like Australia 13
(R14) It's more fun in the Philippines| 14
No, I have never heard or aware of any of them (not show code) 99

Q413 Ask only those not answering code 99 in Q124 Code Route
Show only answers in Q124 Always show code 15, 16
In the past 1 year, have you ever noticed any marketing communications (e.g. ads, road
shows, viral videos/ clips, etc) from any of those tourism brand campaigns? [MA]

(R1) Malaysia Truly Asia 01

(R2) Amazing Thailand 02

(R3) Incredible India 03

(R4) Imagine Your Korea 04

(R5) Vietnam Timeless charm 05

(R6) Singapore - Passion Made Possible 06
(R7) Hong Kong Asia's World City| 07
(R17) Visit Korea Year 17

(R8) China like Never Before 08

(R10) Taiwan - The Heart of Asia 10

(R12) Japan - Endless Discovery 12

(R13) There's Nothing Like Australia 13
(R14) It's more fun in the Philippines 14
(R15) Stories Never End 15

No, I have never heard or aware of any of them (not show code) 99
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Q125 Ask only those who answer code 2 in Q124 Code Route
Can you please tell me from where you have heard about or been aware of the “Amazing
Thailand” brand campaign from? [MA]
TV 01
Paid VDO streaming (e.g. Netflix, Disney+, Tencent, iQiYi, Apple TV+, Prime Video, VIU) 02
Printing Media (Newspaper/ Magazine/ Brochure/ Leaflet) 03
Thailand Tourism official website (www.tourismthailand.org) 04
Other Website/Web board 05
Thailand tourism social media channel (Facebook/ Instagram/ Twitter/ Weibo) 06
Social media (e.g. Facebook, Instagram, Twitter, Weibo, YouTube, TikTok) 07
Out of home media (i.e. billboards, bus, shelter, airport, street, underground, train station, 08
building wrap, etc.)
Events, activities, concerts and road shows 09
Agency/ agent/ representative 10
Other, please specify............. 11
Other, please specify............. 12
SECTION: TVC
Q41 Show screenshot of TVC Code Route
Visibility
Have you ever seen this ad before? [SA]
Definitely seen it 1 Q42
May have seen it 2 Q42
Not sure 3 Q44
May not have seen it 4 Q44
Definitely have not seen it 5 Q44
Q42 Recognition Code Route
Ask those who answered code 1-2 in Q41
Which country/destination do you think this ad is for? [SA]
Thailand 01
Malaysia 02
Singapore 03
Vietnam 04
Hong Kong 05
South Korea 06
India 07
China 08
Indonesia 09
Taiwan 10
Macau 11
Japan 12
Australia 13
Philippines| 19
Other (please specify) .................. 14
Don't know/Can't remember| 99
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Q43 Source of visibility Code Route

Ask those who answered code 1-2 in Q41
For this ads VDO shapshots, what media have you ever seen this ad from? [MA]

TV, 01

(Show only those who didn‘t answer code 99 in Q42) 02

.......... (answer in Q42) tourism official website

Other Website/Web board 03

Show only those who didn’t answer code 99 in Q42 04

.......... (answer in Q42) tourism social media channel (Facebook/ Instagram/ Twitter/
Weibo/ TikTok)

Social media (e.g. Facebook, Instagram, Twitter, Weibo, YouTube, TikTok) 05

Out of home media (i.e. billboards, bus, shelter, airport, street, underground, train station, 06
building wrap, etc.)

Events, activities, concerts and road shows 07

Other, please specify............. 08
Other, please specify............. 09
Other, please specify............. 10
Programmer : Show Clip TVC1 to RDs before asking Q44
Q44 What do you think this ad is trying to tell you?
Q45 Key message Code Route
Please tell me how well the ad could portray the ideas
“Your Stories Never End"? [SA]
Very badly 1
Somewhat bad 2
Neutral 3
Somewhat well 4
Very well 5
Q46 Absolute likeability Code Route
Which of these statements could best describe your overall feeling about this ad? [SA]
Strongly dislike 1
Somewhat dislike 2
Neither like or dislike 3
Somewhat like 4
Like it very much 5
Q47 How do you like each of these aspects of the ad? [SA]
Strongly | Somewhat |Neither like| Somewhat [Like it very
dislike dislike or dislike like much
(R1) Main content/ issue that the ad focuses 1 2 3 4 5
(R2) Concept (Theme/ Style/ the way the ad is 1 2 3 4 5
presented/ flows
(R3) Visual 1 2 3 4 5
(R4) Music 1 2 3 4 5
(R5) Presenters/ actors or actresses 1 2 3 4 5
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Q48 Reason for like the ad (Only those who rate 5 (Like it very much) in Q47)
Why do you like ................. (aspects in Q47 that rate 5)?

(R1)Main content/ issue that the ad focuses  (Ask those who rate 5 in R1 Q47)

(R2) Concept (Theme/ Style/ the way the ad is presented/ flows) (Ask those who rate 5 in R2 Q47)

(R3) Visual (Ask those who rate 5 in R3 Q47)

(R4) Music (Ask those who rate 5 in R4 Q47)

(R5) Presenters/ actors or actresses (Ask those who rate 5 in R5 Q47)

Q49 Reason for dislike the ad (Only those who rate 1-3 in Q47)
Why do you dislike ................. (aspects in Q47 which rate 1-3)

(R1)Main content/ issue that the ad focuses (Ask those who rate 1-3 in R1 Q47)

(R2) Concept (Theme/ Style/ the way the ad is presented/ flows) (Ask those who rate 1-3 in R2 Q47)

(R3) Visual (Ask those who rate 1-3 in R3 Q47)

(R4) Music (Ask those who rate 1-3 in R4 Q47)

(R5) Presenters/ actors or actresses (Ask those who rate 1-3 in R5 Q47)

Q50 Any other comments that you would like to share about the ad?

Q51 Advocate Code Route
What is your tendency to share/ talk about this ad to your friends, family or public ? [SA]
Definitely not share/ talk about 1
Unlikely to share/ talk about 2
Not sure 3
Likely to share/ talk about| 4
Definitely do share/ talk about 5
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Q52 Efficiency
At what level does this ad make you feel about the country in the ad in these aspects? [SA]
Strongly Not Neutral | Somewhat | Strongly
not agree | agree agree agree
(R1) Provides new info and helps me learn about this country| 1 2 3 4 5
better|
(R2)  Impresses me and makes me feel good about this country| 1 2 3 4 5
(R3) Feel positively about country’s commitment to sustainable 1 2 3 4 5
tourism
(R4) Urges me to visit this country when opportunity allows 1 2 3 4 5
Q65 Auto record Print Ad for evaluation [MA] Code Route
Instruction: Each RD will evaluate 2 print ads based on rotation
Print 1 1
Print 2 2
Print 3 3
SECTION: Print Ad 1
Q66 What do you think this ad is trying to tell you?
Q67 Key message Code Route
Does this ad portray the idea “Your Stories Never End"? [SA]
Very badly 1
Somewhat bad 2
Neutral 3
Somewhat well 4
Very well 5
Q68 Absolute likeability Code Route
Which of these statements could best describe your overall feeling about this ad? [SA]
Strongly dislike 1 Q70
Somewhat dislike 2 Q70
Neither like or dislike 3 Q70
Somewhat like 4 Q69
Like it very much 5 Q69
Q69 Ask only those who answer code 4-5 in Q68
Why do you like this ad?
Which part of ad do you like; for example, content/ presenter/visual ?
Q70 Ask only those who answer code 1-3 in Q68
Why do you dislike this ad?
Which part of ad do you dislike; for example, content/ presenter/visual?
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Q71 Efficiency
At what level does this ad make you feel about the country in the ad in these aspects? [SA]
Strongly | Not | Neutral [ Somewhat | Strongly
not agree| agree agree agree
(R1) Provides new info and helps me learn about this country| 1 2 3 4 5
better|
(R2)  Impresses me and makes me feel good about this country| 1 2 3 4 5
(R3) Urges me to visit this country when opportunity allows| 1 2 3 4 5
SECTION: Print Ad 2
Q72 What do you think this ad is trying to tell you?
Q73 Key message Code Route
Does this ad portray the idea “Your Stories Never End”? [SA]
Very badly 1
Somewhat bad 2
Neutral 3
Somewhat well 4
Very well 5
Q74 Absolute likeability Code Route
Which of these statements could best describe your overall feeling about this ad? [SA]
Strongly dislike 1 Q76
Somewhat dislike 2 Q76
Neither like or dislike 3 Q76
Somewhat like 4 Q75
Like it very much 5 Q75
Q75 Ask only those who answer code 4-5 in Q74
Why do you like this ad?
Which part of ad do you like; for example, content/ presenter/visual ?
Q76 Ask only those who answer code 1-3 in Q74
Why do you dislike this ad?
Which part of ad do you dislike; for example, content/ presenter/visual?
Q77 Efficiency
At what level does this ad make you feel about the country in the ad in these aspects? [SA]
Strongly | Not | Neutral | Somewhat | Strongly
not agree| agree agree agree
(R1) Provides new info and helps me learn about this country 1 2 3 4 5
better|
(R2)  Impresses me and makes me feel good about this country| 1 2 3 4 5
(R3) Urges me to visit this country when opportunity allows 1 2 3 4 5
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SECTION: Print Ad 3

Q78 What do you think this ad is trying to tell you?

Q79 Key message Code Route
Does this ad portray the idea “Your Stories Never End”? [SA]
Very badly 1
Somewhat bad 2
Neutral 3
Somewhat well 4
Very well 5
Q80 Absolute likeability Code Route
Which of these statements could best describe your overall feeling about this ad? [SA]
Strongly dislike 1 Q76
Somewhat dislike 2 Q76
Neither like or dislike 3 Q76
Somewhat like 4 Q75
Like it very much 5 Q75

Q81 Ask only those who answer code 4-5 in Q74
Why do you like this ad?
Which part of ad do you like; for example, content/ presenter/visual ?

Q82 Ask only those who answer code 1-3 in Q74
Why do you dislike this ad?
Which part of ad do you dislike; for example, content/ presenter/visual?

Q83 Efficiency
At what level does this ad make you feel about the country in the ad in these aspects? [SA]

Strongly Not |Neutral|Somewhat|Strongly agree
not agree| agree agree
(R1) Provides new info and helps me learn about this country| 1 2 3 4 5
better|
(R2)  Impresses me and makes me feel good about this country| 1 2 3 4 5
(R3) Urges me to visit this country when opportunity allows| 1 2 3 4 5
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SECTION: Media consumption

Q123 What is/are your media that you regularly consume? [MA] Code Route
R TV 01
(2) Paid VDO streaming (e.g. Netflix, Disney+, Tencent, iQiYi, Apple TV+, Prime Video, 02
VIU)

(R3) Radio 03

(R4) Newspaper 04

(R5) Magazine 05

(R6) Brochure, leaflets 06

(R7) Ads in Movie Theater (such as advertisement before the movie) 07

(R9) Website/Web board 09

(R11) Social media (e.g. Facebook, Instagram, Twitter, Weibo, YouTube, TikTok (Douyin)) 11
(R19) Messaging/ Chat apps (e.g.Whatsapp, Line, WeChat) 19

(R20) Podcast (e.g.Ted, Clubhouse) 20

(R13) Out of home media (e.g. billboards, bus, shelter, airport, street, underground, train 13
station, building wrap, etc.)

(R14) Events, activities, concerts and road shows| 14

(R16) Others (specify) 16
(R17) Others (specify) 17
(R18) Others (specify) 18
Q407 Ask only those who answer code 11 in Q123 Code Route

What is/are social media that you regularly use? [MA]
(R1) Facebook 01

(2) Instagram 02

(R3) Twitter 03

(R4) Weibo 04

(R5) YouTube 05

(R6) Youku 06

(R7) Tumblr 07

(R8) Snapchat 08

(R9) TikTok/ Douyin 09
(R10) Pinterest 10

(R11) Others (specify) 11
(R12) Others (specify) 12
Q444 What genres do you regularly consume? [MA] Code Route

Local News| 01

International News 02

Drama/ Series| 03

Economics/ Business/ Money 04

Music 05

Sport 06

Health 07

Travel 08

Game 09

Documentary 10

Others (specify) 11
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Q241 What is/are your media that you use to find information regarding abroad tourism? [MA]

(R1) TV

(R2) Paid VDO streaming (e.g. Netflix, Disney+, Tencent, iQiYi, Apple TV+, Prime Video,
VIU)

(R3) Radio

(R4) Newspaper

(R5) Magazine

(R6) Brochure, leaflets

(R7) Ads in Movie Theater (such as advertisement before the movie)

(R21) Official online channel of desired country tourism promotion (website, social media,
etc.)

(R9) Website/Web board

(R11) Social media (e.g. Facebook, Instagram, Twitter, Weibo, YouTube, TikTok)

(R19) Messaging/ Chat apps (e.g.Whatsapp, Line, WeChat)

(R20) Podcast (e.g. Ted, Clubhouse)

(R13) Out of home media (e.g. billboards, bus, shelter, airport, street, underground, train
station, building wrap, etc.)

(R14) Events, activities, concerts and road shows|
(R15) Agency/ agent/ representative

(R16) Others (specify)
(R17) Others (specify)
(R18) Others (specify)

Code

01
02

03
04
05
06
07
21

09
11
19
20
13

14
15
16
17
18

Route

Q404a Regarding tourism, what type of content/ content creators influence your travel decision? You can select more than 1

[MA]
Q404b  Ask only those having more than 1 answer in Q404a
For those who answer only 1 answer in Q404a, record in Q404b without asking Q404b.
Show only selected attributes in Q404a
Among ...... (answer in Q404a), which one influences you the most? [SA]

Q404a Q404b
(H1) (H1)
All The most
(R1) Influencer/ Blogger review 1 1
(R2) Real Traveler review/ Feed (Not from influencer/ blogger) 2 2
(R3) Travel Articles 3 3
(R4) Travel documentary| 4 4
(R5) Series/ Films/ TV programs of or filmed in destination countries 5 5
(R6) Tourism events 6 6
(R7) Advertisements/ Ads Banner 7 7
(R8) Out of Home 8 8
(R8) Web Board/ Web forum (i.e. web communication with topics and replies from users) 9 9
(R10) Tourism Agencies 10 10
(R11) Others please specify .................. 11 11

Q405  Ask only those who answer code 1 in Q404a
Please indicate the name of influencers, bloggers regarding tourism that inspire you.
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|SECTION: Demographics (For Classification Purpose only)

Q14 On average, what is your outbound travel frequency (traveling outside your country), apart from| Code Route
business related purpose? [SA]
Less than once in every 2 years 1
Once in every 2 years 2
Once to twice a year| 3
3-4 times /year 4
5-6 times/year| 5
More than 6 times/year| 6
I have never been to any other countries 7
Q18a Ask those who didn't answer code 7 in Q14 Code Route
Among these countries/destinations, which countries have you ever visited? [MA]
Set code 14 as SA
Thailand 01
Malaysia 02
Singapore 03
Vietnam 04
Hong Kong 05
South Korea 06
India 07
China 08
Indonesia 09
Taiwan 10
Macau 11
Japan 12
Australia 13
Philippines| 19
None (Not show card) (ever visit) 14
Q129 What is your current marital status? [SA] Code Route
Single 1
Married/living with partner| 2
Widowed/separated/divorced 3
Refuse to answer| 4
Q130 Do you have any kid? [SA] Code Route
Yes 1
No 2
Refuse to answer| 3

Q380 Ask only those who answer code 1 in Q130

How old is your youngest child?

Years old
Refused to answer

(R1)
(R2)
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Q131 What is your highest educational level? [SA] Code Route
No formal education 01
Primary school (Still studying) 02
Primary school 03
Secondary school (Still studying) 04
Secondary school 05
Vocational school/diploma (Still studying) 06
Vocational school/diploma 07
Bachelor degree (Still studying) 08
Bachelor degree 09
Master degree (Still studying) 10
Master degree 11
Doctoral degree (Still studying) 12
Doctoral degree 13
Refuse to answer| 14

Q345 Please specify your monthly personal income (For classification purpose only) [SA] Code Route
Less than 1,000 USD per month 1
1,001 - 2,000 USD per month 2
2,001 - 3,500 USD per month 3
3,501 - 5,000 USD per month 4
5,001 - 10,000 USD per month 5
More than 10,000 USD (please specify) .........c........ 6
Do not work / no personal income 8
Refuse to answer| 9

Q133 Please tell me your occupation. [SA] Code Route
Professionals (e.g. architect, engineer, doctor, lawyer, accountant) 01
Private/ Public company top executive/ management 17
Private/ Public company middle — entry level executive/ management| 18
Private/ Public company officer| 13
Government officer/ State-owned enterprise officer 15
Merchant/ Business owner 16
Production/Manufactory worker| 04
Agricultural related (e.g. farmers) 05
Housewife 07
Student 08
Retired /Unemployed 09
Self-employed/ Freelance 12
Others, please specify ........cc...... 10
Refuse to answer| 11

Q292 Ask only those who have visited Thailand (answer code 1 in Q18a) Code Route

You mentioned earlier that you have been to Thailand before. When was your last visit to
Thailand? [SA]
This year / Last year| 1
Last 2 - 3 years 2
Longer than 3 years to 5 years 3
Longer than 5 years to 10 years 4
Longer than 10 years 5
Thank you for your valuable time to complete this survey. |
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Q0 Select language [SA]

English
Chinese
Japanese
French
Korean
German
Russian

Code

NOoOoubh WN

Route

QConsent Your responses and opinions will be used and processed to perform analyses for our
clients. We will keep your information confidential and will only share it with trusted third
parties who are also required to keep this information confidential. Neither your name nor
any other identifying information will be used in any reports or analyses that we prepare
for our clients. We may use your personal information such as your name, address,
telephone number, or email address only to contact you following the study for quality
control purposes. For more information about how we use, process and protect your
information in accordance with required Personal Data Protection standards, please visit:
Personal Data Protection | kenetixs (kenetixs-consulting.com)

By participating in this research study, you acknowledge that you have read, and
understood your rights as a respondent, and AGREE to continue with the study. [SA]

Agree
Disagree

Code

Route

SECTION: Screening questions

Q4 Do you or any of your family members/close friends work in any of these industries? [MA]

Market/ Marketing Research

Advertising Agency

Public Relation Company

Journalism related to tourism

Tourism related service organization/ companies
None of the above

Code

AU WN =

Route

Close
Close
Close
Close
Close

Q5 May I know your age?

(R1) Years old
(R2) Refused to answer|

Q6 Auto record Age range from Q5 [SA] Code Route
Under 18 y.o. 1 CLOSE
18 - 24 y.o. 2
25 - 34 y.0. 3
35-44y.o0. 4
45 - 54 y.o0. 7
55 -69y.o. 8
More than 69 y.o. 9
Q128 Please record your gender. [SA] Code Route
Male 1
Female 2
LGBTQ 3

sreuatuanysal
K tiX A .
eNneTIAS InsansUszifiunanasidednnssuinmanuaiusemealne Y 2567
\/Q’\SL‘(:YC\;

215

A

g

THAILAND LLIL..

iy

%

% N

%, S
LI



lasansuszdiunauagddednsinissuinwanuaiuseinelneg U 2567

216

Q10 What is your country of residence? [SA] Code Route
China 01
Hong Kong 02
Japan 03
Korea 04
Taiwan 05
Singapore 06
Malaysia 07
Vietnam 08
Indonesia 09
Philippines 10
India 11
Australia 12
USA 13
Canada 14
Germany 15
France 16
UK 17
Italy 18
Sweden 19
Russia 21
Czech 25
Israel 22
UAE (United Arab Emirates) 23
Other, please specify .................. 24 CLOSE
Q273 What is your city of residence?
(R1) Code | |
(R1999) Other please specify
Q272 Record Region [SA] Code Route
East Asia 1
South East Asia 2
South Asia 3
Oceania 4
North America 5
Europe 6
Middle East 7
Q303 Record Region [SA] Code Route
East Asia 1
South East Asia, South Asia, Oceania 2
Europe and Middle East 3
North America 4
Q9 To which extent are you involved in decision making for your trip abroad? [SA] Code Route
Sole decision maker 1
Co-decision maker| 2
Not decision maker 3 CLOSE
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Q11 Do you intend to travel abroad within the next 2 years? [SA] Code Route
Yes 1 Q12a
No 2 CLOSE
Q12a Which countries in Asia Pacific do you intend to visit for tourism within the next 2 years? [MA] Code Route
Thailand 01
Malaysia 02
Singapore 03
Vietnam 04
Hong Kong 05
South Korea 06
India 07
China 08
Indonesia 09
Taiwan 10
Macau 11
Japan 12
Australia 13
Laos 14
Cambodia 15
Myanmar 16
Philippines 19
Unsure/ Undecided 18
I intend not to visit any countries in Asia Pacific within the next 2 years 17 Close
Q12b Which countries in Asia Pacific that you will never visit for tourism in the future [MA] Code Route
Exclude answers from Q12a. Set code 17 as SA
Thailand 01 Q501
Malaysia 02
Singapore 03
Vietnam 04
Hong Kong 05
South Korea 06
India 07
China 08
Indonesia 09
Taiwan 10
Macau 11
Japan 12
Australia 13
Laos 14
Cambodia 15
Myanmar 16
Philippines 19
None of the above 17

Q501  Only those answer code 1 in Q12b
Why do you think you will definitely never visit Thailand?

Instruction: If RD answer code 1 in Q12b, ask Q501 and CLOSE
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SECTION: Main Questionnaire

What does Sustainable tourism mean to you?

Q14  On average, what is your outbound travel frequency (traveling outside your country), apart from| Code Route
business related purpose? [SA]
Less than once in every 2 years 1
Once in every 2 years 2
Once to twice a year| 3
3-4 times /year 4
5-6 times/year| 5
More than 6 times/year| 6
I have never been to any other countries 7
Sustainable Tourism Section
S1 Are you aware of Sustainable Tourism and do you know what it means? [SA] Code Route
I'm not aware of itf 01 S3
I'm aware of it but not quite sure what it means| 02 S3
I'm aware of it and know what it means| 03 S2
S2 Only those who answer code 3 in S1

Show dialogue

The following is a general definition of Sustainable Tourism

“Sustainable tourism emphasizes on the long-term sustainability of 1. social and economic well-being of the locals,
2. cultural heritages and 3. environment. Sustainable tourism aims at a balance between the economic benefits of tourism
and the 3 dimensions of sustainability.

S3 How much does a country being a sustainable tourism destination influence your decision to| Code Route
visit that country? [SA]

Not at all 01

Unlikely 02

Neutral 03

Influence 04

Highly influence 05
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S4 Please rate your tendency in doing these following activities when you travel abroad [SA]
Rotate: attributes
I would I would Iam I would I would
DEFINITELY | PROBABLY | UNSURE | PROBABLY |DEFINITELY
NOT doit | NOT do it |whether to do it do it
(1) (2) do it (4) (5)
(3)

(R1) Buy local, community-made products 1 2 3 4 5

(R2) Support local businesses that are free from 1 2 3 4 5
discriminations (gender, age, disability, etc) In
their business operations (e.g. employment)

(R3) Engage in local activities/ festive events/ local ways 1 2 3 4 5
of life

(R4) Choose low carbon-emission transportation options 1 2 3 4 5
when available

(R5) Avoid using non-biodegradable materials when 1 2 3 4 5
traveling (e.g. plastic bags)

(R6) Minimize the use of energy (electricity, water 1 2 3 4 5
supply, etc)

(R7) Travel in forms of eco-tourism, environmental 1 2 3 4 5
friendly tourism (e.g. hiking, trailing, wildlife
tourism, etc)
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Show dialogue

The 1st aspect of Sustainable Tourism focuses on Socio-economic sustainability with the following definition.
Socio-economic sustainability in tourism emphasizes the balance between tourism and local communities, aiming
to create a positive impact of tourism on local communities both in terms of social well-being and local economy.
Programmer: Exclude own country
S5a Which of these countries is the no. 1 in having the image of being a Socio-economic sustainability
destination? [SA]
S5b Ask only those who didn’t answer code 20, code 21 in S5a
Excluded answer from S5a and code 21
Any other countries? [MA]
S5¢ Which of these countries is the best in having their tourism benefiting their local communities (e.g. local
economy, local entrepreneurs, local employment, etc.)? [SA]
S5d Ask only those who didn’t answer code 20, code 21 in S5c¢
Excluded answer from S5c and code 21
Any other countries? [MA]
S5e Which of these countries do you think offers you the most abundant choices of sustainable tourisms (e.g. eco-
tourism)? [SA]
S5f Ask only those who didn’t answer code 20, code 21 in S5e
Excluded answer from S5e and code 21
Any other countries? [MA]
S5g Which of these countries is the best tourism destination(s) with no discriminations against races, gender,
minorities? [SA]
S5h Ask only those who didn’t answer code 20, code 21 in S5g
Excluded answer from S5g and code 21
Any other countries? [MA]
S5a S5b S5¢ Shd Sbe S5f S5g S5h
Best Other Best Other Best Other Best Other
(R1) Thailand| 01 01 01 01 01 01 01 01
(R2) Malaysia| 02 02 02 02 02 02 02 02
(R3) Singapore| 03 03 03 03 03 03 03 03
(R4) Vietnam| 04 04 04 04 04 04 04 04
(R5) Hong Kong 05 05 05 05 05 05 05 05
(R6) South Korea| 06 06 06 06 06 06 06 06
(R7) India| 07 07 07 07 07 07 07 07
(R8) China| 08 08 08 08 08 08 08 08
(R10) Taiwan 10 10 10 10 10 10 10 10
(R12) Japan 12 12 12 12 12 12 12 12
(R13) Australia 13 13 13 13 13 13 13 13
(R19) Philippines| 19 19 19 19 19 19 19 19
(R20) None of these countries are suitable| 20 20 20 20 20 20 20 20
(R21) No comment/ Unable to answer| 21 21 21 21 21 21 21 21
euatuauysol 0
Keng!i%gg lasansusziiunauasITednsmssuinmanualussmalne U 2567 TH&‘E‘FND ;‘E—S

Mg
220 HOATN



Show dialogue

The 2" aspect of Sustainable Tourism focuses on Cultural sustainability with the following definition.

It involves maintaining a balance between the economic benefits of tourism and the protection of cultural
heritages, traditions, values, and identity.

Cultural sustainability in tourism aims to ensure that cultural heritage is sustained, preserved, respected, and celebrated.

Programmer: Exclude own country

S6b Ask only those who didn’t answer code 20, code 21 in S6a
Excluded answer from S6a and code 21
Any other countries? [MA]

Sed Ask only those who didn’t answer code 20, code 21 in S6¢
Excluded answer from S6c and code 21
Any other countries? [MA]

gastronomy, cultural performances, and way of life for tourism? [SA]
S6f Ask only those who didn't answer code 20, code 21 in S6e

Excluded answer from S6e and code 21

Any other countries? [MA]

S6a Which of these countries is the no.1 in having the image of being a Cultural sustainability destination? [SA]

S6¢C Which of these countries is the best in protecting and reserving their cultural heritage for tourism? [SA]

S6e Which of these countries is the best in preserving and promoting their authentic culture, festive events,

S6a S6b S6c Séd Sée S6f

Best Other Best Other Best Other
(R1) Thailand 01 01 01 01 01 01
(R2) Malaysia 02 02 02 02 02 02
(R3) Singapore 03 03 03 03 03 03
(R4) Vietnam 04 04 04 04 04 04
(R5) Hong Kong 05 05 05 05 05 05
(R6) South Korea 06 06 06 06 06 06
(R7) India 07 07 07 07 07 07
(R8) China 08 08 08 08 08 08
(R10) Taiwan 10 10 10 10 10 10
(R12) Japan 12 12 12 12 12 12
(R13) Australia 13 13 13 13 13 13
(R19) Philippines 19 19 19 19 19 19
(R20) None of these countries are suitable 20 20 20 20 20 20
(R21) No comment/ Unable to answer| 21 21 21 21 21 21
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Show dialogue

The 3" aspect of Sustainable Tourism focuses on Environmental sustainability with the following definition.
Environmental sustainability in tourism refers to the responsible and sustainable management of natural
resources, ecosystems, and the environment within the tourism industry. It involves minimizing negative
environmental impacts, conserving biodiversity, reducing carbon emissions, and promoting sustainable practices throughout the
entire tourism value chain.
S7a Which of these countries is the no.1 in having the image of being an Environmental sustainability
destination? [SA]
S7b Ask only those who didn’t answer code 20, code 21 in S7a
Excluded answer from S7a and code 21
Any other countries? [MA]
S7c¢ Which of these countries is the best in protecting and preserving their natural environment for tourism (e.g.
beaches/ mountains, forests/national parks, wildlife, etc.)? [SA]
S7d Ask only those who didn’t answer code 20, code 21 in S7c
Excluded answer from S7c and code 21
Any other countries? [MA]
S7e Which of these countries is the best in promoting types of tourism that are environmental friendly (e.g. Low
Carbon tourism, low gas emission transportation, eco-tourism, etc.)? [SA]
S7f Ask only those who didn’t answer code 20, code 21 in S7e
Excluded answer from S7e and code 21
Any other countries? [MA]
S7a S7b S7c S7d S7e S7f
Best Other Best Other Best Other
(R1) Thailand 01 01 01 01 01 01
(R2) Malaysia 02 02 02 02 02 02
(R3) Singapore 03 03 03 03 03 03
(R4) Vietnam 04 04 04 04 04 04
(R5) Hong Kong 05 05 05 05 05 05
(R6) South Korea 06 06 06 06 06 06
(R7) India 07 07 07 07 07 07
(R8) China 08 08 08 08 08 08
(R10) Taiwan 10 10 10 10 10 10
(R12) Japan 12 12 12 12 12 12
(R13) Australia 13 13 13 13 13 13
(R19) Philippines 19 19 19 19 19 19
(R20) None of these countries are suitable 20 20 20 20 20 20
(R21) No comment/ Unable to answer 21 21 21 21 21 21
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S8b Ask only those who didn’t answer code 20, code 21 in S8a
Excluded answer from S8a and code 21
Any other countries? [MA]

S8a Which of these countries is the best in engaging various stakeholders (tourism enterprises and businesses, local
community, tourists, etc.) to take responsibility in making tourism more sustainable? [SA]

[SA]

S9b Ask only those who didn’t answer code 20, code 21 in S9a
Excluded answer from S9a and code 21

Any other countries? [MA]

S8a S8b
Best Other
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R10) Taiwan 10 10
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines 19 19
(R20) None of these countries are suitable 20 20
(R21) No comment/ Unable to answer, 21 21
S9a With all the 3 dimensions of Sustainable Tourism, namely; “Socio-Economic”, “Cultural”, and “Environmental”, which

of these countries do you consider the no.1 in having the image of being a sustainable tourism destination?

S9a S9b
Best - overall Others - Overall
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R10) Taiwan 10 10
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines 19 19
(R20) None of these countries are suitable 20 20
(R21) No comment/ Unable to answer, 21 21
S10 Ask only who didn’t answer code 20 or code 21 in S9a

Why do you think ... (answer in S9a) is the number 1 in having the image of being a sustainable tourism destination?

S11 Ask only who answer code 20 in S9a
Why do you think that “None of these countries are suitable”?
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S12

I don't have adequate knowledge/ information about sustainable tourism in general 01
I believe sustainable tourism is just a propaganda for marketing purposes rather than real 02
actions

I don't have enough information about these countries to make a judgment 03
I don't think any of the above countries are seriously implementing sustainable tourism 04
practices
............ 05

Which of these statements best explains why you are unable to identify what country is the Code Route
best in sustainable tourism? [SA]

Others please specify ......

(R1)
(R2)
(R3)
(R4)
(R5)
(R6)
(R7)
(R8)
(R10)
(R12)
(R13)
(R19)
(R20)

S13a  Inthe past 1 year, have you ever noticed or heard of any tourism communications (e.g. ads, roadshows, viral, videos/
clips) about these destination countries? [MA]

S13b  Ask only those who didn’t answer code 20 in S13a
Show only answers in S13a

From all those communications of the destinations you have noticed, which of them do you think communicate
partially or in whole about "Sustainable tourism”? [MA]

Si3a S13b

Tourism communication Sustainable tourism
Thailand 01 01
Malaysia 02 02
Singapore 03 03
Vietnam 04 04
Hong Kong 05 05
South Korea 06 06
India 07 07
China 08 08
Taiwan 10 10
Japan 12 12
Australia 13 13
Philippines 19 19
No, I have never heard or aware of any of them/ None 20 20

S14a  Inthe past 1 year, have you ever noticed or heard of any tourism communications (e.g. ads, roadshows, viral, videos/
clips) specifically from the National Tourism Organizations (NTO) of these countries? [MA]

S14b  Ask only those who didn’t answer code 20 in S14a
Show only answers in S14a

From all those communications from the National Tourism Organizations you have noticed, which of them do you
think communicate partially or in whole about “"Sustainable tourism”? [MA]

S14a S14b
Tourism communication Sustainable tourism
(R1) Thailand 01 01
(R2) Malaysia 02 02
(R3) Singapore 03 03
(R4) Vietnam 04 04
(R5) Hong Kong 05 05
(R6) South Korea 06 06
(R7) India 07 07
(R8) China 08 08
(R10) Taiwan 10 10
(R12) Japan 12 12
(R13) Australia 13 13
(R19) Philippines 19 19
(R20) No, I have never heard or aware of any of them/ None 20 20
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S15a  Auto Record - Programmer: record all answers from S13a and S14a, If answers code 20 in S13a and S14a, record
20 in S15a, S15b and S15c [MA]
S15b  Country 1:
Programmer: If there is code 1 in S15a, record 1 in S15b, if not, rotate any code from S15a except code 20 [SA]
S15c Country 2: Programmer: If having more than 1 answer in S15a, rotate any code from S15a except answer in S15b

[SA]
S15a S15b S15c
All answers Country 1 Country 2
(R1) Thailand 01 01 01
(R2) Malaysia 02 02 02
(R3) Singapore 03 03 03
(R4) Vietnam 04 04 04
(R5) Hong Kong 05 05 05
(R6) South Korea 06 06 06
(R7) India 07 07 07
(R8) China 08 08 08
(R10) Taiwan 10 10 10
(R12) Japan 12 12 12
(R13) Australia 13 13 13
(R19) Philippines 19 19 19
(R20) None 20 20 20

S16a Ask only those who didn’t answer code 20 in S15b
To what extent do those tourism communications of (...S15b..) influence your intention or behavior towards
participating in sustainable tourism practices? [SA]

S16a
Sustainable behavior

(R1) It does not affect my intention nor behavior| 01

(R2) Makes me aware of sustainable tourism concept in general 02

(R3) Urges me to see the importance of sustainable tourism 03

(R4) Encourages me to practice sustainable tourism when I make my trip to ... (S15b) ... (e.q. 04
energy saving, support locals in different ways, use eco-friendly materials)

(R5) Persuades me to participate in sustainable tourism events and activities when I make my 05
trip to (S15b)... (e.g. eco-tourism, Voluntourism, Cycling Tours)

S16b  Ask only those who didn’t answer code 20 in S15c
To what extent do those tourism communications of (...S15c..) influence your intention or behavior towards
participating in sustainable tourism practices? [SA]

S16b
Sustainable behavior
(R1) It does not affect my intention nor behavior 01
(R2) Makes me aware of sustainable tourism concept in general 02
(R3) Urges me to see the importance of sustainable tourism 03
(R4) Encourages me to practice sustainable tourism when I make my trip to ... (§15c) ... (e.g. 04
energy saving, support locals in different ways, use eco-friendly materials)
(R5) Persuades me to participate in sustainable tourism events and activities when I make my 05
trip to (S15c¢)... (e.g. eco-tourism, Voluntourism, Cycling Tours)
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SECTION: Demographics (For Classification Purpose only)

Q18a Ask those who didn't answer code 7 in Q14 Code Route
Among these countries/destinations, which countries have you ever visited? [MA]
Set code 14 as SA

Thailand 01

Malaysia 02

Singapore 03

Vietnam 04

Hong Kong 05

South Korea 06

India 07

China 08

Indonesia 09

Taiwan 10

Macau 11

Japan 12

Australia 13

Philippines| 19

None (Not show card) (ever visit) 14
Q129 What is your current marital status? [SA] Code Route

Single 1

Married/living with partner 2

Widowed/separated/divorced 3

Refuse to answer| 4
Q130 Do you have any kid? [SA] Code Route

Yes 1

No 2

Refuse to answer| 3

Q380 Ask only those who answer code 1 in Q130
How old is your youngest child?

(R1) Years old
(R2) Refused to answer|

Q131 What is your highest educational level? [SA]

No formal education

Primary school (Still studying)
Primary school

Secondary school (Still studying)
Secondary school

Vocational school/diploma (Still studying)
Vocational school/diploma
Bachelor degree (Still studying)
Bachelor degree

Master degree (Still studying)
Master degree

Doctoral degree (Still studying)
Doctoral degree

Refuse to answer

Code

01
02
03
04
05
06
07
08
09
10
11
12
13
14

Route
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Q345 Please specify your monthly personal income (For classification purpose only) [SA] Code Route
Less than 1,000 USD per month 1
1,001 - 2,000 USD per month 2
2,001 - 3,500 USD per month 3
3,501 - 5,000 USD per month 4
5,001 - 10,000 USD per month 5
More than 10,000 USD (please specify) .......c......... 6
Do not work / no personal income 8
Refuse to answer 9
Q133 Please tell me your occupation. [SA] Code Route
Professionals (e.g. architect, engineer, doctor, lawyer, accountant) 01
Private/ Public company top executive/ management| 17
Private/ Public company middle — entry level executive/ management 18
Private/ Public company officer| 13
Government officer/ State-owned enterprise officer 15
Merchant/ Business owner 16
Production/Manufactory worker 04
Agricultural related (e.g. farmers) 05
Housewife 07
Student 08
Retired /Unemployed 09
Self-employed/ Freelance 12
Others, please specify .................. 10
Refuse to answer 11
Q292 Ask only those who have visited Thailand (answer code 1 in Q18a) Code Route
You mentioned earlier that you have been to Thailand before. When was your last visit to
Thailand? [SA]
This year / Last year| 1
Last 2 - 3 years 2
Longer than 3 years to 5 years 3
Longer than 5 years to 10 years 4
Longer than 10 years 5
Thank you for your valuable time to complete this survey.
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LUUEBUANNEUNIHIAIRABAD 8 INBINIAEIU

Screening questions

Q3 Record Interview language [SA] Code Route
English 1
Chinese 2
Japanese 3
German 4
Russian 5

Hello, we are appointed by the Tourism Authority of Thailand to conduct a survey about the experiences you have
during your trip in Thailand. Please kindly be ensured that all your responses and personal information will be
treated strictly confidential according to the General Data Protection Regulation (GDPR) and will be analysed at
the aggregate level. For more information about the General Data Protection Regulation (GDPR), please kindly ask
our interviewers

May I have your consent to allow Kenetixs Consulting to collect and use your information under the General Data
Protection Regulation (GDPR) regulation.

Q4 Acknowledged and accepted this statement [SA] Code Route
Accepted 1
Rejected
Q5 Do you work in any of these industries? [MA] Code Route
Market/ Marketing research 1 CLOSE
Advertising Agency 2 CLOSE
Public Relation Company 3 CLOSE
Journalism related to Food or tourism 4 CLOSE
Tourism related service organization/ companies 5 CLOSE
None of the above 6

Q6 May I know your age?
(R1) Years old
(R2) Refused to answer

ﬁ CLOSE
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Q7 Auto recode Age range [SA] Code Route
Under 18 y.o. 1 CLOSE
18 - 24 y.o. 2
25-34y.0. 3
35-44y.o0. 4
45 - 54 y.o. 7
55 -69y.0. 8
More than 69 y.o. 9
Q8 Show card Code Route
Please select your gender. [SA]
Male 1
Female 2
LGBTQ| 3
Q9 Is your total length of stay in Thailand more than 24 hours? [SA] Code Route
Yes 1 Q10
No 2 CLOSE
Q10  What is the total length of stay for your trip in Thailand?
(R1) Days
(R2) Nights|
Q11 What is the main purpose of this trip in Thailand? [SA] Code Route
Holiday/ vacation/ leisure and other non-business related 1
Business purpose 2 CLOSE
Q12 To which extent are you involved in making this trip decision to Thailand? [SA] Code Route
Sole decision maker| 1
Co-decision maker 2
Not the decision maker| 3 CLOSE
euatuauysol
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Q13 What is your country of residence? [SA] Code Route
China 01
Hong Kong 02
Japan 03
Korea 04
Taiwan 05
Singapore 06
Malaysia 07
Vietnam 08
Indonesia 09
Philippines 10
India 11
Australia 12
USA 13
Canada 14
Germany 15
France 16
UK 17
Italy 18
Sweden 19
Czech 25
Russia 21
Israel 22
UAE (United Arab Emirates) 23
Other please specify.........cccueeveuneennnn 24 CLOSE
Q14 What is your city of residence? (Show only cities based on answer from Q13)
(R1) Code| [ |
(R1999) Other please specify
Q15 Auto record Region [SA]_ Code Route
East Asia 1
South East Asia 2
South Asia 3
Oceania 4
North America 5
Europe 6
Middle East 7
Q16 Auto record Region [SA] Code Route
East Asia 1
South East Asia, South Asia, Oceania 2
Europe and Middle East 3
North America 4
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Thailand Trip Planning & Behaviour
Q17 Normally, what is your outbound travel frequency (traveling outside your country), | Code Route
apart from business related purposes? [SA]
Less than once in every 2 years 1
Once in every 2 years 2
Once to twice a year 3
3-4 times /year 4
5-6 times/year 5
More than 6 times/year 6
I had never been to any other countries/ this is my first time outside my country 7
Q18 How many times have you been to Thailand, including this trip? [SA] Code Route
This is my first time 1 Q20
2 - 3 times 2 Q19
4 - 5 times 3 Q19
6 - 7 times 4 Q19
More than 7 times 5 Q19
Q19 Prior to this trip, when was your last visit to Thailand? [SA] Code Route
This year / Last year 1
Last 2 - 3 years ago 2
Longer than 3 years to 5 years ago 3
Longer than 5 years to 10 years ago 4
Longer than 10 years ago 5
Q20 What triggered your decision to come to Thailand this time? [MA] Code Route
Friends/relatives/ travelling companions recommended me to 01
Saw advertisement, content, article about Thailand tourism 02
Convenience of Thailand immigration requirement such as VISA 03
Good tourism deals (e.g. hotel/ flight/ tour package deals) 04
Travel agent recommended me 05
Depreciation/ attractive rate of Thai baht 06
Other (please specify) .......cccevvevveeiinens 07
Nothing triggered me/ cannot specify 10
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Q21 Ask only those who answer code 02 in Q20 Code Route
Please specify what Advertisement, content, article about Thailand tourism that
triggered you to come to Thailand? [MA]
An advertisement on TV/ TV program 01
Article /book/ journal/ about Thailand tourism 02
Social media/ blog/ website/ review online about Thailand tourism 03
Cinema/series filmed in Thailand 04
Advertisement in a newspaper /magazine about Thailand tourism 05
Advertisement / article online about Thailand tourism 06
Advertisement in Thailand Tourism official website (www.tourismthailand.org) 07
Advertisement from Thailand Tourism official social media channel 08
Other (please specify) ........ccccceveevvvevnnenns 09
Q22 How did you arrange this trip to Thailand? [SA] Code Route
I arranged my own trip and travelled without using any group/ package tour 1
I travelled with group/ package tour 2
I arranged my own trip but also reserved local private tour| 3
Other please Specify ........cccccvvevvieeeviie e, 4
Q23 Prior to your decision to visit Thailand this time, did you compare Thailand with Code Route
other countries/ destinations? [SA]
Yes 1 Q24
No 2 Q25
Q24 Only those who answered code 1 in Q23
What country/ destination did you compare Thailand with?

KenetiXs
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Q25 Could you tell me why you selected Thailand as your travel destination? [MA] Code Route
Safe country to visit 01
Political stability 02
Modernized Country (e.g, able to enjoy a modernized and convenient lifestyle) 03
Serene and beautiful nature (beaches/ mountains) 04
Sport and outdoor activities (e.g. Golfing, Diving, Thai boxing) 05
Adventure activities (e.g. Rafting, Hiking, Nature trails trekking) 06
Historical, religious architecture and/or world heritage 07
Cultural uniqueness (Way of life/ Traditional festive events) such as Songkran or 08
Loy Krathong
Friendliness/ hospitality of people 10
No language barrier when traveling throughout the country 11
Convenient transportation (Easy to commute) 12
Variety of tourist attractions/ tourism experience 13
Shopping experience 14
Renowned colorful night life 15
Luxury travel experience 16
Destination of Gastronomy 17
Health & wellness 18
Wedding/ Honeymoon 19
Good and nice weather| 20
Value for money 21
Skilled medical service 22
Being a Sustainable tourism country| 23
Others, (please specify)........cccceeevvennnne 24
Others, (please specify) ......cccccevvevennen. 25
Others, (please specify) .......ccccevveeennenne 26
Q26 For this trip in Thailand, who is/are your traveling companion (s)? [MA] Code Route
Travel alone 1
Friends 2
Family 3
Colleague 4
Partner/ Spouse 5
Other please specify .........ccc.cceeu... 6
Q27 How many companions do you have on this trip? (Excluding you)
(R1) Number of companions
Q47 Which of these best describes your financial role for the expenses DURING the trip | Code Route
in Thailand? [SA]
I was responsible for all of my own expenses 1
I was responsible for some of my own expenses 2
All my expenses were sponsored by someone else 3
I was responsible for my own expenses and also some/ all of other travelling 4
companions’
Other please specify ..........cccccceeeuvennnnnn (not show this answer code) 5
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Q28 What was/ were your accommodation type (s) throughout your stay in Thailand Code Route
this time? [MA]
Friends/ Family accommodation (no expense) 1
Hotel 2
Resort 3
Bed and breakfast 4
Guesthouse 5
Homestay 6
Serviced apartment 7
Airbnb 8
Others please specify ..........ccceeveenenn. 9
Q29 For this trip in Thailand, which cities did you visit? [MA] Code Route
Bangkok 1
Nonthaburi 2
Nakornprathom 3
Samut Prakarn 4
Samut Sakhon 5
Phuket 6
Phang Nga 7
Chiang Mai 8
Ayutthaya 9
Chiang Rai 10
Chonburi (Pattaya) 11
Krabi 12
Ko Samui 13
Prachaup Khiri Khan (Hua Hin) 14
Others please specify ..........ccceevevveenen 15
Others please specify ..........cccccccvvenenn. 16
Q30 Which of these groups of activities did you do in Thailand during this visit? [MA] Code Route
Sea side activities (e.g. sun bathing, diving, Snorkeling, etc) 01
Elephant riding 02
Boat Cruising 03
Adventure activities (e.g rafting, hiking, nature trails trekking) 04
Playing golff 05
Sporting (excluding Golf e.g. Boxing) 06
Shopping (at malls, local or street markets) 07
Visiting historical/ heritage/ religious attractions 08
Relaxing at health & wellness/ spa 09
Medical related activities 10
Clubling, enjoying night life, full moon party 11
Testing/eating local food 12
Joining Food Festivals 13
Joining Festive Events (other than food related) 14
Joining local community activities (e.g. hand crafting, harvesting, etc) 15
Local Home-staying 16
Visiting the locations where dramas/ series were filmed 17
Visiting places where my idols/ influencers went 18
Other please specify ........ccccceeevveveernenne 19
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THAILAND EXPERIENCE
Interviewer Read: “The following section will focus on your overall experiences in Thailand”
Q31 Considering all aspects of the trip, how would you evaluate your current trip in Code Route
Thailand? [SA]
Extremely Dissatisfied 1
Somewhat Dissatisfied 2
Neutral 3
Somewhat Satisfied 4
Extremely Satisfied 5
Q32 Please also rate how satisfied you are at the following topics ? [SA]
Extremely | Somewhat | Neutral [Somewhat|Extremely| No
Dissatisfied | Dissatisfied| (3) Satisfied | Satisfied |Experien
(1) (2) (4) (5) ce
(R1) Variety of tourist attractions 1 2 3 4 5 6
(R2) Quality of tourist attractions 1 2 3 4 5 6
(R3) Variety of activities 1 2 3 4 5 6
(R4) Quality of activities 1 2 3 4 5 6
(R5) Shopping experience 1 2 3 4 5 6
(R6) Night life experience 1 2 3 4 5 6
(R7) Transportation Convenience 1 2 3 4 5 6
(R8) Safety protocols & regulations in tourism 1 2 3 4 5 6
(R9) Personal safety (crime/ theft/ fraud/ scam) 1 2 3 4 5 6
(R10) Domestic transportation safety such as road/ 1 2 3 4 5 6
cruise/ public transportation safety
(R11) Cleanliness and Hygiene 1 2 3 4 5 6
(R12) Food & Drink 1 2 3 4 5 6
(R13) People hospitality| 1 2 3 4 5 6
(R14) Value for money 1 2 3 4 5 6
(R15) Service 1 2 3 4 5 6
Q33 Only those who answer code 4 or 5 in Q31
Please share with me your good experiences in Thailand during your trip.
euatuauysol
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Q34 For those who answer code 1 or 2 in Q31
Can you share with me the incidents that make you dissatisfied about this trip in Thailand?
For those who answer code 3 in Q31
Why do you feel neutral about this trip?
Q37 Ask only those didn’t answer code 1 in Q18 Code Route
Comparing to your previous Thailand trip(s), have you experienced any positive
improvements or negative impressions about Thailand tourism? [SA]
Positive improvements 1 Q38
No change 2 Q35
Negative impressions 3 Q39
Q38 Ask only those who answer code 1 in Q37
In what aspects do you think Thailand Tourism has positive improvements?
Q39 Ask only those who answer code 3 in Q37
What gave you the negative impressions?
Q54 Have you ever heard of any tourism activities related to Thailand sustainable Code Route
tourism? [SA]
Yes 1 Q55
No 2 Q58
Q55 Ask only those who answer code 1 in Q54 Code Route
During this visit, did you participate in any tourism activities related to Thailand
sustainable tourism? [SA]
Yes 1 Q56
No 2 Q58
Q56 Ask only those who answer code 1 in Q55
Please share with me your experiences in participating Thailand sustainable tourism
euatuauysol
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Q57 Ask only those who answer code 1 in Q55 Code Route
How would you evaluate your overall satisfaction of those sustainable activities?
[SA]
Extremely Dissatisfied 1
Somewhat Dissatisfied 2
Neutral 3
Somewhat Satisfied 4
Extremely Satisfied 5
Q58 Have you ever heard of any of the following tourism awards or certificates from Code Route
Tourism Authority of Thailand? [MA]
Thailand Tourism Award (TTA) (The Kinnari Awards) : Award for tourism 1
hospitality in Thailand that strengthens awareness for responsible and sustainable
practices
CF — Hotel: Online platform that collect and calculate data of the carbon footprint 2
emission and reduction for Thailand hotels and accommodation
STAR Certificate: Certificate awarded Thailand tourism operators who continuously 3
maintain sustainable tourism standards
I have never heard any of these awards or certificates 4

Q59 Ask only those who answer code 3, 6 or 12 in Q13 (Japan, Singapore, Australia)

does ...(answer in Q13).. do to earn this reputation?

Our research shows that ...(answer in Q13).. is one of the leaders in sustainable tourism. What practices
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Section: Loyalty
Interviewer Read: “Please provide your overall evaluation during your stay in Thailand”

Q35 Show card Code Route
To what extent will you come to revisit Thailand in the future? [SA]
Definitely will Not revisit| 1
Will NOT revisit| 2
Unsure 3
Will revisit 4
Definitely will revisit 5
Q36 Show card Code Route
To what extent will you recommend your friends or family to visit Thailand? [SA]
Definitely will NOT recommend 1
Will NOT recommend 2
Unsure 3
Will recommend 4
Definitely will recommend 5

Any comment is appreciated.

Q40 We would like to ask for any feedbacks or suggestions for further improvement on Thailand tourism.

Demographics (For classification only)

Q41 What is your current marital status? [SA] Code Route
Single 1
Married/living with partner 2
Widowed/separated/divorced 3
Refuse to answer| 4
Q42 Do you have any kid? [SA] Code Route
Yes 1
No 2
Refuse to answer| 3
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Q43 What is your highest educational level? [SA] Code Route

No formal education 01

Primary school (Still studying) 02
Primary school 03

Secondary school (Still studying) 04
Secondary school 05

Vocational school/diploma (Still studying) 06
Vocational school/diploma 07
Bachelor degree (Still studying) 09
Bachelor degree 08

Master degree (Still studying) 13
Master degree 10

Doctoral degree (Still studying) 14
Doctoral degree 11

Refuse to answer| 12

Q44 Please specify your monthly personal income (For classification purpose only) [SA] Code Route

Less than USD 1,000 per month

1,001 - 2,000 USD per month

2,001 — 3,500 USD per month

3,501 - 5,000 USD per month

5,001 - 10,000 USD per month

More than 10,000 USD (please specify) .......c.........
Do not work / no personal income

Refuse to answer

O oo Ul A~ WN

Q45 Please tell me your occupation. [SA] Code Route

Professionals (e.g. architect, engineer, doctor, lawyer, accountant) 01
Private/ Public company top executive/ management 02

Private/ Public company middle — entry level executive/ management| 12
Private/ Public company officer 13

Government officer/ State-owned enterprise officer 06

Merchant/ Business owner| 03

Production/Manufactory worker 04

Agricultural related (e.g. farmers) 05

Teacher/ Tutor| 15

Care giver 16

Housewife 07

Student 08

Retired /Unemployed 09

Freelance 14

Others, please specify .................. 10

Refuse to answer 11

Thank you for your valuable opinion
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