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This research study aimed to examine the current management situations of 

the hospitality and tourism curricula of universities in Vietnam and Cambodia by 

analyzing the weaknesses and strengths of the curriculum management and 

propose the guidelines to integrate the study of ASEAN culture in the hospitality and 

tourism curricula of the universities in Vietnam and Cambodia as well as the 

guidelines to establish the collaboration among universities in ASEAN to strengthen  

the good understanding and academic exchange. The research conducted was 

qualitative and quantitative study. The documentary research, questionnaires and 

the focus group meetings, held at Hanoi and Thai Nguyen, Vietnam and Phnom 

Penh, Cambodia, were used as the research tools. The Computer Statistical Analysis 

Program was employed to analyze the quantitative data and content analysis was 

used to study the qualitative data.  The researcher considered the content in relation 

to the study objectives and the conceptual frameworks. Results of the analysis were 

explained in the descriptive presentation. 

The results of the study currently revealed that there are 40 universities in 

Vietnam and 25 universities in Cambodia that offer the hospitality and tourism 

curricula at Bachelor Degree level. The university curricula of both countries 

emphasize upon the Business Administration. The number of graduates from 

universities in Vietnam and Cambodia are inadequately supply the needs for the 



tourism industry. The curricula management of the universities in both countries has 

encountered the comparable difficulties in terms of the quality of instructors, 

inadequate budget for the curricula management and administration, the quality of 

teaching arrangements and the improper curricula designed to fulfill the shortage of 

professional capacity in the industry. In addition, the overall exemplars of the 

hospitality and tourism curricula reviewed in this study do not include the ASEAN 

culture as a distinct subject in the curricula. The guidelines to integrate the study of 

ASEAN culture in the hospitality and tourism curricula of the universities in Vietnam 

and Cambodia are to integrating such subject in the professional knowledge for 

Vietnam and in the general education for Cambodia. Nevertheless, the hospitality 

and tourism curricula that provide the subject of ASEAN Culture in both countries 

should establish the comparable course description. In addition, the universities in 

Vietnam proposed the guidelines to establish the collaboration among universities in 

ASEAN to strengthen the good understanding and academic exchange that 

academic institutes should increase the collaboration in arranging the academic 

meeting and seminars together, exchange the teaching staff and students among 

institutes and use English as a common language in communication and universities 

in ASEAN should provide distance learning curriculum in Hospitality and Tourism 

Management  and the joint degree in ASEAN tourism would be  granted by 

responsible universities. In the meanwhile, universities in Cambodia affirmed that the 

governments of ASEAN member countries should promote the collaboration among 

universities in all aspects. Universities in ASEAN should collaborate in doing the 

public relations and exchanging regularly the academic data resources and ASEAN 

should support the universities in poorer countries the budget, technology and 

academics. 

Key words: ASEAN culture, The ASEAN Economic Community, Hospitality and 

Tourism curricula 
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Summit)  8  . .2545   

 (ASEAN Economic Community: AEC)  

 (ASEAN Tourism Agreement) 

  

 

 (ASEAN 

Mutual Recognition Arrangement on Tourism Professionals)  

 

  

 (The Developing ASEAN Common Competency Standards for Tourism 

Professionals)2 

 (The Developing ASEAN Common Competency Standards for Tourism 

Professionals)  (AusAID)  

1      

2,529   9-12   . . 2553  , 2553 
2 AADCP-RPS Project summary of The Developing ASEAN Common Competency Standards for Tourism Professionals. AusAID, 

Australian Government. July 2007  , 2553 

. 
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. . 2547-2549  UniQuest   Queensland 

 

 

 (ASEAN Common Competency Standards for Tourism Professionals: 

ACCSTP)  (minimum requirements) 

 

 

MRA    

ACCSTP 

  

  (Common Core Competencies) 

 (Generic and Functional Competencies)  

32    

 (  ) 
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2.5. 

 

 

   

   “

”  5  . . 2553 (www.apf2008.org) 

 

  (  ) 

  

 2     

 

 

    

 

 

 3   ) 

 

  )  

  

 

 ) 

  

.   (  )  

 

   

. . 2002   3   

   

  (blueprint)   2015 
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   (www.measwatch.org) 

 12 

 2553   

(ASEAN Socio-Cultural Community Council-ASCC)  43 

 . . . 

  . . .  

1.

  

  

 ( .) 

  11 ( . . 2555-

2559)  

2.

 

 

 

3.

   

  

  

3     ( )  12  2553  

http://www.ryt9.com/s/cabt/1004722 
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             ( .)  

  (ASCC)  4   

  15-16   2553  

  (Blueprint  for the ASEAN 

Socio-Cultural Community  2009-2015) 

 (People-to-People Connectivity) 

  (Master  Plan  on 

ASEAN Connectivity)    

 

 

 

  

 

 

  

  

 

 (www.ryt9.com) 
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  4  

              

   

  

(Quality Framework) 

 

        

  

             

 

   

  

  

 

 

             

   

   

 

 ,       

    

   

 

4   “  : 

”   www.opp.go.th/.../news/.../interest_20-10-52_1256022632.doc     
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 (www.opp.go.th) 
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2.6. 

 ( ) (ASEAN Culture) 

  

 2553   

 (Declaration of 

ASEAN Concord II  Bali Concord II)  

(ASEAN Community)  3  (Pillars) 

 (ASEAN Security Community: ASC) 

 (ASEAN Economic Community: AEC) -  

(ASEAN Socio-Cultural Community: ASCC)  

    

   

 

  

(www.newsser.fda.moph.go.th)  

    -  

  

  

  

" "  

  

 (www.ncc.or.th) 

 

( ) 
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 (  , . . ) 

  

   

      

   (Way of life) 

 (Behavior patterns)   

        

 (  , . . .) (www.thaiwisdom.org) 

  

 

      

    

 

1.   . 333   

 

    

  

          

  

 (www.socio.tu.ac.th) 

 

2.  2403357         

                             (Societies and Cultures of Southeast Asia) 
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 (www.sclaimon.wordpress.com) 

 

3.  Southeast Asian Civilization 

 

Southeast Asian civilization as a product of the creative cultural life of several 

different races and peoples in Southeast Asia; the formation of various centers of 

early civilization in Southeast Asia resulting from geographical conditions, inter-

regional and intra-regional contacts, cultural integration and the rise of urban 

communities; the conditions that maintained the existence of each civilization center, 

the evolution of Southeast Asian civilization. (www.inter.mua.go.th) 

 

4.  Asian Cultures and Tourism 

 

            This course introduces students to some of the philosophical, social and 

cultural traditions which underpin contemporary societies. The course offers a broad 

survey of some of the most important issues presently impacting on different 

cultures, but it focuses specifically on issues relevant to the tourism, hospitality and 

event industries (www.uq.edu.au) 

 

          5.    . 347   

                     (Cross-Cultural Communication) 

 

 

  

 (www.tuart.netdesignhost.com) 
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7.  1535208  (Cross-cultural 

Communication) 

 

   

   

 

  (www.bsru.ac.th) 

 

 7.  870-312  (Intercultural 

Communication) 

 

                 

    

 

   

 (www.comm-sci1.pn.psu.ac.th) 

 

 2.7. 

 

 

 

 

 20  5.5 

 (GDP) (www.business-in-asia.org) 

. . 1993  

 (multi-disciplinary universities)  Vietnam National 
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University in Hanoi (VNU-H) Vietnam National University in Ho Chi Minh City (VNU-

HCM) (www.unesdoc.unesco.org)  (Ministry of 

Education and Training: MOET)  (  2-2) 

 

 

1.   4-6  

    6  

 5     4  

 2    

 1: 2  (General Education) 

 2: 2-4  (Professional Education) 

 

  

 

   

 

2.  (Master Program) 

 1.5-2  

 

3.  (Doctorate Program)  2 

    (Excelllency, Loai Xuat 

Sac)   

   

(Master Degree)  (www.onec.go.th; 

http://www.rihed.seameo.org)  
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 2-2  

 

 

:  www.onec.go.th 

 

 

  

 

   . . 1988 

 14-16   

-  4   210  

-  5   270  

-  6   320  

 (www.onec.go.th; www.business-in-asia.com) 

  2006-2020 (The Higher Education Reform 

Agenda 2006-2020)  

  (semi-public)  . . 2000  153 

  369 . . 2008 (  2-1) 
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 40   25  (www.business-

in-asia.com) 

 

 2-1  

 

 1999-2000 2003-2004 2005-2006 2006-2007 2007--2008 

 153 214 255 322 369 

1.Universities 

( ) 

-Public Institutions 

( ) 

-Non Public 

Institutions 

( ) 

69 

 

52 

 

 

17 

87 

 

68 

 

 

19 

104 

 

79 

 

 

25 

139 

 

109 

 

 

30 

160 

 

120 

 

 

47 

2.Colleges 

-  

-  

84 

79 

5 

127 

119 

8 

151 

142 

9 

183 

166 

17 

209 

185 

24 

:  www.business-in-asia.com 

 

. .1990  3 

 The Public Food and Beverage Faculty of Hanoi 

University of Commerce,  (The Tourism  Department)  Price of 

Goods Faculty of Hanoi National Economics University  The Tourism Faculty of 

Ho Chi Minh City College of Economics (VNAT, 2004) 

 (Tourism Economics) 

 (Ministry of Education and Training)  
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National Economics Universities in Hanoi, Hanoi Open University, Hanoi National 

University, Hanoi Commerce University, Hanoi University of Culture, Da Nang 

University, Ho Chi Minh City College of Economics  National University in Ho Chi 

Minh City  (Business Administration) 

 . . 2004  38 

 

 3    (Diploma 

Program)  (Undergraduate Program)  

(Postgraduate Program)  (Nguyen Thi My Hanh 

 , 2551) 

 (Information Technology) 

 (Tourism)  (Harbor Management)  (Ship 

Building)  (Finance)  (Banking) 

 (Ministry of Education and Training) 

 10,000-

15,000  

 40-60%  

(www.nesovietnam.org) 

  . . 2009 

 376  400,000  

 1.2   33 

 1990 

 

 13.86  (www.nesovietnam.org) 

 

 

 30-50  
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2.7.1.

 

 Vietnam National Administration of Tourism  

 2015 (Vietnam human 

resources development in tourism program by 2015)  

 

 

 

 

   (Tour Guide), 

 (Tourism Management),  

(Tourism Business Administration),  (Tourism Economics) 

 (Tourism Geography) (VNAT, 2006a  Nguyen Thi My 

Hanh  , 2551)  

 (Vietnamese 

Studies)  (Ministry of Education and 

Training) 

  

 

   Econometrics,  Advanced 

Statistics,  History of Economic theory   

 

  

 (Nguyen Thi 

My Hanh  , 2551)  
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 . . 2006 Faculty of Tourism and Hospitality, National 

Economics University 

  250  : 

1.  

2.  

 

     

3.  

 

  

 Nguyen Thi My Hanh   (2551)  

  

 74.1  25.9 

 

   

 

 

 

 

Pham Thi Thu Huyen   

Higher Education in Vietnam: A Look from Labour Market Angle (www.vdf.org.vn) 

 

1.

  

 

 

 

 (Theory-based) 
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 Ho Chi Mink City Hotel  

Tourism Training School  

2.  

 (Training programs) 

 

3.  

 

 

  

 

 

 

4.  (Quality of education)  

(outdated curricula)  (Lack of training 

facilities)  (Quality control) 

 

 (A shortage 

of qualified lecturers and trainers) 
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2.8.

 

  

. . 1979 

 . .1979-2008  (The Ministry of Education) 

  

   . . 1996-  

 12   6  (  1-6) 

 3  (  7-9)  (  10-12) 

4-7  

 

 (Tourism)  (Accounting)  (Business Management) 

 (www.bett-cambodia.org) 

 1.2 

 20.7 (www.culturalprofiles.net)  

            . . 

1997 (www.rihed.seameo.org)  3   

 1.  (ACADEMY)  The Royal Academy of Cambodia 

 -  

 2.  (UNIVERSITY)  (

 2-2)  

 (Ministry of Education, Youth and Sport) 

 3.  (Institutes/ Independent Schools) 
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 2-2 

 

 

Parent Ministry/ Agency No. of Institutions 

Ministry of Education, Youth and Sport 

Ministry of Labour and Technical 

Vocational Education and Training 

Ministry of Health 

Ministry of Agriculture, Forestry and 

Fishery 

Ministry of Cultural Fine Arts 

Ministry of Economy and Finance 

Ministry of Religious Affaires 

Ministry of National Defense 

Office of the Council of Minister 

Ministry of Interior 

Ministry of Public Work and Transport 

53 

7 

2 

3 

1 

2 

2 

4 

1 

1 

1  

1 

 

  (Ministry of Education, Youth and Sport)

 

2005-2006 (  2005)  

     1.  1  

 (Foundation Year Program)   

 (Art and Humanity) , 

 

           2.  
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 (Economic liberalization) 

 10 

. . 1997   (www.mekongtourism.org) 

. . 1997  Norton University 

(Tourism and Hospitality Management) 

 

 8  1980  

77   55  (Inne-Brown, 2006 

 Tim Martin, www.mekongtourism.org; Kim Burana, 2010) 

  ADB (Asian Development Bank) 

 2.5 

. . 2006-

2015 (www.mekongtourism.org) 

  

  

 (Vocational Institutes)  

 20     

 

 

 

 

 (  2-3) 
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 2-3 

 

 

   

 

National University of 

Management 

-Tourism and Hospitality 

Business management 

-Travel and Tour Operator 

Business Management 

-Tour Guide 

1,000 

Royal University of Phnom Penh Tourism Management 108 

National Polytechnic Institute of 

Cambodia 

Tourism and Hospitality 81 

Mean Chey University Tourism ? 

University of Battambang Tourism ? 

 

Build Bright University Tourism and Hospitality 

Management 

225  ( . ) 

200   ( . ) 

Asia Euro University Hospitality and Tourism 

Management 

  28   ( . ) 

Angkor University Tourism and Hospitality 120   ( . ) 

University of Cambodia Hospitality and Tourism 

Management 

52     ( . ) 
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Norton University Hotel and Tourism 

Management 

500  ( . ) 

University of Management and 

Economics 

Tourism Management 30    ( . ) 

 Martin, 2007 

       

 2-2 

Tourism and Hospitality Management, Travel and Tour Operator Business 

Management, Tourism Management, Tourism and Hospitality, Tourism  Tour 

Guide   (Sloper, 

2004) . . 2004  83 

 . . 

2010  19     5921  

(Martin, 2007)  

 

1.  (University Curricula)  (Management 

Focus)  (Administration and 

management position) 

2.  (Vocational Institutes) 

 (Service-based capacity building)  (bartending) 
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2.8.1.

 

  (Tim Martin, 2007)  A Review of 

Cambodian Tourism Capacity Builders and their Curricula 

 

 

1.  

2.  

 

3.  

4. 
 

5. 
 

 

 

1.  

 (World Bank) 

. . 2003  Accreditation 

Committee of Cambodia (ACC) 

   

   

 

 

 

 

2. 
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   (common classes) 

 

3.  

 

 (Ministry of Tourism)   (NGO) 

 

 

4.  

(Ad-hoc fashion) 

 

 

     5.

 (Department 

of Tourism, 2005) 

 

 

-  

-  (Service skills) 

-  (Front office skills) 

-  (Market Knowledge)  

-  (Computer skills) 

6.  
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 Royal University of Phnom 

Penh 

 

7. 

 

 

           8. 

 (ASEAN Mutual Recognition Arrangements on Tourism Professional) 

 6 :  (front office),  (Housekeeping),  

(Tour operation),  (travel agency),  (Food and 

beverage)  (Catering)  

(Vocational Training) 

 

 

1.  

2.  

 (Oversupply of management-based degrees) 

 (Undersupply of skills-baed 

graduates) 

 

3.  
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2.9.  

 

 

-       127-244         

-   

1)    

1)    

2)      

3)    

4)       

 5)       

2)     

             2.1)       

1)         

2)      
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1. Hong Bang International University (private university – International 

program) 

 Hospitality Management Program 

 

      193         

 

)    64  

5)  16  

6)    15  

7)  17  

8)     12  

9)     4  

)     129  

3)       68        

4)       46  

5)    15  
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2. Ho Chi Minh University of Technology  

 Hospitality Management Program 
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3. Pacific Ocean University  (Public University) 

 

 Hospitality and Tourism management (4 years) 
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4. Van Hien University 

 Tourism and Hospitality Business Management 

          Major: Business Management 

 

 

      185          

 Physical Education (5 Credits)  Military Education 

 (165 class-periods) 

 

)    57  

)              101  

1)    61  

2)    40  

)          

    27  

( ,  ) 
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5. Ho Chi Minh University of Foreign Studies and Informatics 

  Tourism and Hotel – Restaurant Management Program (English 

Program) 

 

      203          

Physical Education (5 Credits)  Military Education (165 class-periods) 

 

)    92  

)              111  

1)    66  

2)    45  

Training process, graduating condition: 

 1. Students who has finished 203 credits for professional sector and national 

defense course (165 period), physical education (5 units), and have average result at 

least 7.0 mark, can to protect their graduating compositions, don’t make the finish 

examination, only pass the basic Marxism terms subjects. 

 2. Student who has finished 203 units for professional sector and national 

defense course (165 periods), physical education (5 units), and have average result at 

least 5.0 marks will graduate when pass three conditions: 

-  Pass the basic Marxism terms subjects at least 5.0 mark. 

- Pass the exam for professional subject at least 5.0 mark: 

 + Hotel and restaurant management subject (for Hotel - restaurant management 

students) 

 + Tourism management (for Tourism management students) 

 3. They cannot fall two per these subjects: 
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1. Constitutional Law 

  2. General Psychology 

  3. International relationship and Reception 

  4. The second language 

  5. Internship 

  6. General informatics 

  7. Indochina Civilization and Culture 

8. Fundamental of Vietnamese culture 

9. British Civilization and Culture 

10. American Civilization and Culture  

11. Monetary and international payment 

12. Science research method 

13. Tourism marketing 
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6. HOA SEN UNIVERSITY      

     Tourism and Hospitality Management Program  

   Major: Tourism and Hospitality Management 

             Academic year: 2009 – 2013 (Applied from the 1st Semester of Academic 
year 2009-2010) 

 

      142         

Physical Education (150 class-periods)  Military Education (165 class-periods) 

 

)    51  

1)  C. Mark - V.I. Lenin Philosophy and Ho Chi Minh’s 

Thoughts   10  

2)     6  

3)   20  

4)    

    12  

5)   3         

)                63  

1)    21  

2)   6  

3)   24  

4)  12  

)      6  

)       4  

)   18  
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1. Aim and Objective of the program 

1.1. Aim 

The program aims at producing Bachelors of Business Administration in Tourism 

and Hospitality and Tourism Management with full knowledge and professional 

skills, political character, ethics, professional style and good health to be able to 

work effectively in tourism field in general, meeting the requirements of the society 

and economy in the integration process. 

1.2 Objectives 

Students after completing this program should have:   

 Knowledge-Skills: 

- Practical skills and professional knowledge essential for tourism 

management in general and management of tourism-related and 

hospitality enterprises in particular. 

- Ability of tourism planning, setting up policies and State management of 

tourism, suitable to general plan of socio-economic development and 

environment protection. 

- Fluent foreign language in daily communication and profession. 

- Ability of pursuing abroad or international program conducted in Vietnam 

 Attitude: 

- Good, on time and professional attitude 

- Rightly political standpoint 

 Job opportunity: Graduated students will be able to work in tourism business 

and management sectors as follows: 

- Domestic and foreign travel agencies: tour guide, tour design and 

operation, tourism companies’ management and operation in different 

fields such as administration, human resources, finance, marketing and so 

on. 
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- Resorts and entertainment areas: management, administration, human 

resources, finance, marketing  

- Be able to receive works in different departments of 3-5 star hotel such as 

receptionist, front office, room service, F&B, Banquets, human resources, 

Finance-Accounting, Business-Marketing. 

- Institutes of researching, planning and developing tourism; domestic and 

abroad tourism education institutions: researchers and managers. 

- Tourism state management agencies at national and local levels: staff of 

travel, marketing, promotion and development departments. 

2. Duration: 4 years 

3. Total number of credits: 142 credits, exclude Physical education (150 class-periods) 

and Military Education (165 class-periods). 

3.1. Foreign language: at the beginning, students will be tested their English 

proficiency to arrange reasonable classes. 

- Students selecting Vietnamese program must achieve input requirement 

relevant to TOEIC 350 and start to learn EIC Pre-Int. After 4 levels, they 

must achieve a level relevant to TOEIC 550. 

- Students selecting English program must achieve input requirement 

relevant to IELTS 4.5 and start to learn EIC Int. 2. After the first two years, 

students have to complete 4 levels, relevant to IELTS 5.5. 

- If students do not meet the input requirement of English, they have to learn 

by themselves or register an English preparation course that are not 

belong to the curricula at the university’s foreign language center and will 

be tested after that. 

- Students selecting Vietnamese program will not be tested input English 

proficiency if they have certificate of TOEIC 350 (or relevant). 
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- Students selecting English program input English proficiency if they have 

certificate of (or relevant). 

- Students selecting Vietnamese program do not have to learn English if 

they have one of the following certificates:  

+ TOEFL (paper) over 500 points or TOEFL IBT over 60 points. 

+ IELTS over 5.0. 

+ TOEIC over 6.0. 

- Students selecting English program do not have to learn English if they 

have one of the following certificates:  

+ TOEFL (paper) 550 points or TOEFL IBT 80 points.  

+ IELTS over 5.5.  

+ TOEIC over 6.5.   

- The above certificates must be in valid when submitting to ask for not 

learning or testing input English and ask for graduation examination. 

3.2. Students selecting major from the beginning of the course; if selecting 

English program, they will study all subjects in English from the third year. 

4. Training process, graduation requirements 

Follow the credit system of education under the Decision No. 664-08/Q -BGH 

of the Director of Hoa Sen University dated on September 23, 2008. 

Students meeting the following requirements will be examined to graduate: 

- Have not been imposed the blame for criminal responsibility; 

- Accumulate enough number of credits regulated 

- Average grade of whole course is 2.00 and above, no subject fails (D+, 

D, D-, F) 

- Subjects from section 7.1.1 to 7.1.4 are  4.0 (grading system: 10) 

- Subjects from section 7.1.5 to 7.2.4 are  5.0 (grading system: 10) 

- Major subjects, practical subjects and thesis must get C or above.  



89

- Have certificates of Physical Education and Military Education. 

- Students studying Vietnamese program must have certificate of TOEIC 

550 (or relevant) 

- Students studying English program must have certificate of IELTS 5.5 (or 

relevant) 

Students who graduate will be granted Degree of Hospitality and Tourism 

Management of the Ministry of Education and Training. 

5. Grading system 

No. Graded Grading system 10 

Letter 

grading 

system 

Grading 

system 4 

1 9,0 – 10 A 4,0 

2 8,5 – 8,9 A- 3,7 

3 7,5 – 8,4 B+ 3,3 

4 7,0 – 7,4 B 3,0 

5 6,0 – 6,9 B- 2,7 

6 5,5 – 5,9 C+ 2,3 

7 

Pass 

(number of 

accumulated 

credits) 

5,0 – 5,4 C 2,0 

8 (Pass with the 

condition) 

4,0 – 4,9 C- 1,7 

9 3,0 – 3,9 D+ 1,3 

10 2,0 – 2,9 D 1,0 

11 1,0 – 1,9 D- 0,7 

12 

Fail 

00 – 0,9 F 00 
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6.  Program structure 

6.1. Foundational Education 

6.1.1. C. Mark - V.I. Lenin Phylosophy and Ho Chi Minh’s Thoughts 

No. Code 
Subject 

name 

Number 

of 

class-

periods 

Theory Exercise Practice 

Number 

of 

Credit 

Self-

study 

Political subjects        

1 DC107DV01 

Basic 

principles 

of C. Mark 
- V.I. Lenin 

90 48 42 0 5 150 

2 DC105DV01 Ho Chi 

Minh’s 

Thoughts 

36 20 16 0 2 60 

3 DC108DV01 

Vietnamese 

Community 

Party’s 

Revolution 

Line 

56 28 28 0 3 90 

Total 182 96 86 0 10 300 
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6.1.2. Social Science 

 Compulsory 

No. Code Subject name 

Number 

of 

class-

period 

Theory Exercise Practice 

Number 

of 

Credit 

Self-

study 

 Select 2 of 4 following 

subjects: 
      

4 DC115DV01 University 

Education 

Method 

42 28 0 14 3 60 

5 DC116DV01 Defense 

Thought 

42 28 0 14 3 60 

6 DC117DV01 Communication 

skill 

42 28 0 14 3 60 

7 DC118DV01 

Scientific 

Research 

Method 

42 28 0 14 3 60 

Total 168 112 0 56 6 120 
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6.1.3. English 

- Vietnamese program 

No. Code 
Subject 

name 

Number 

of 

class-

period 

Theory Exercise Practice 

Number 

of 

Credit 

Self-

study 
Note

8 AV103DV01 EIC 

Pre-Int.  

117 30 20 67 5 120  

9 AV104DV01 EIC Int. 

1 

117 30 20 67 5 120  

10 AV203DV01 EIC Int. 

2 

117 30 20 67 5 120  

11 AV204DV01 EIC 

Upper-

Int. 1 

117 30 20 67 5 120  

Total 552 136 148 268 26 660  
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- English program 

No. Code 
Subject 

name 

Number 

of 

class-

period 

Theory Exercise Practice 

Number 

of 

Credit 

Self-

study 
Note 

10 AV203DV01 EIC Int. 2 117 30 20 67 5 120 QT 

11 AV204DV01 EIC 

Upper-Int. 

1 

117 30 20 67 5 120 QT 

12 AV303DV01 EIC 

Upper-Int. 

2 

117 30 20 67 5 120 QT 

13 AV304DV01 EIC Pre-

Advanced 

117 30 20 67 5 120 QT 

Total 552 136 148 268 26 660  
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6.1.4. Mathematics  – Informatics – Natural Sciences – Technology – 

Environment 

 Compulsory 

No. Code 
Subject 

name 

Number 

of 

class-

period 

Theory Exercise Practice 

Number 

of 

Credit 

Self-

study 

12 
TINV101DV02 General 

Informatics 
42 18 0 24 3 90 

13 Select one of the following 

subjects: 
      

 
TINV202DV01 Office 

Informatics 2 
42 14 0 28 3 90 

 TINV203DV01 Spreadsheet 42 14 0 28 3 90 

 
TINV204DV01 Database 

management 
42 14 0 28 3 90 

 

TINV205DV01 Website and 

graphical 

design  

42 14 0 28 3 90 
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No. Code 
Subject 

name 

Number 

of 

class-

period 

Theory Exercise Practice 

Number 

of 

Credit 

Self-

study 
Note 

14 
QT111DV03 Advanced 

mathematics 
56 28 0 28 3 90 

 

15 QT215DV02 

Theory of 

Probability 

and 

Statistics 

42 28 0 14 3 90 

 

Total 266 112 0 154 12 540  

6.1.5. Physical Education: 150 class-periods, with certificate of Physical 

Education 

6.1.6. Military Education: 165 class-periods, with certificate of Military 

Education 

6.1.7. Awareness internship at enterprises/organizations: 8 weeks, 3 

credits.  
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6.2. Professional Education 

6.2.1. Basic Knowledge   

No. Code Subject name 

Number 

of 

class-

period 

Theory Exercise Practice 

Number 

of 

Credit 

Self-

study 

16 QT101DV01 Microeconomics 42 28 14 0 3 90 

17 QT102DV01 Kinh t  v  mô  42 28 14 0 3 90 

18 MK203DV01 Basic Marketing 42 28 14 0 3 90 

19 
QT106DV01 

Management 

Studies 
42 28 0 14 3 90 

 Vietnamese program       

20 QT216DV01 Economic Laws 42 28 14 0 3 90 

21 MK209DV01 E-commerce 42 28 0 14 3 90 

22 DL207DV01 

Law & Legal 

Document 

Tourism - Hotel - 

Restaurant 

42 36 6 0 3 90 

23 KT204DV01 
Principle of 

Accounting 
42 28 14 0 3 90 
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No. Code 
Subject 

name 

Number 

of 

class-

period 

Theory Exercise Practice 

Number 

of 

Credit 

Self-

study 
Note 

 English program        

24 
QT216DE01 General 

laws   
42 20 0 22 3 90 

QT 

25 
KT204DE01 

Principle of 

Accounting  42 42 0 0 3 90 

 

QT 

26 
MK209DE01 

E-

Commerce 
42 35 7 0 3 90 

QT 

27 DL207DE01 

Law & 

Legal 

Document 

Tourism - 

Hotel - 

Restaurant 

42 36 6 0 3 90 

 

QT 

Total 294 204 76 14 21 630  
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6.2.2. Core knowledge  

6.2.2.1. General knowledge of the major Tourism and Hospitality 

Management 

- Compulsory 

No. Code 
Subject 

name 

Number 

of 

class-

period 

Theory Exercise Practice 

Number 

of 

Credit 

Self-

study 
Note 

28 DL103DV01 

Overview of 

Tourism and 

Hotel-

Restaurant 

Industry 

42 36 6 0 3 90 

 

 Vietnamese program        

29 DL302DV01 
Event 

Management  

42 30 6 0 3 90  

 English program        

30 
DL302DE01 

Event 

Management  

42 30 6 0 3 90 QT 

Total 84 66 12 0 6 180  
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6.2.2.2. Core knowledge of the majors. 

-  Compulsory 

Major of Tourism Management: 

No. Code 
Subject 

name 

Number 

of 

class-

period 

Theory Exercise Practice 

Number 

of 

Credit 

Self-

study
Note 

31 

DL102DV02 

Tourism 

Geography 

1 

42 28 14 0 3 90  

32 

DL208DV01 

Tourism 

Geography 

2 

42 28 14 0 3 90  

33 

DL209DV01 

History of 

Vietnam 

Culture 

42 28 14 0 3 90 

 

 Vietnamese program        

34 DL202DV02 Tour Guide 

Profession 

1 

42 36 6 0 3 90 
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No. Code 
Subject 

name 

Number 

of 

class-

period 

Theory Exercise Practice 

Number 

of 

Credit 

Self-

study 
Note 

35 

DL301DV01 

Tour Guide 

Profession 2 
42 36 6 0 3 90 

 

36 

DL304DV01 

Travel 

product 

development 

42 36 6 0 3  90  

37 
DL402DV01 

History of 

Civilizations  

42 36 6 0 3  90  

38 

DL401DV01 

Tourism 

Planning 

and 

Environment 

42 36 6 0 3 90  

 English program        

39 DL202DE02 Tour Guide 1 42 36 6 0 3 90 QT 

40 DL301DE01 Tour Guide 2 42 36 6 0 3 90 QT 

41 DL304DE01 Travel 

product 

development 

42 36 6 0 3  90 

QT 
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No. Code 
Subject 

name 

Number 

of 

class-

period 

Theory Exercise Practice 

Number 

of 

Credit 

Self-

study 
Note 

42 

DL402DV01 

History of 

the 

civilizations 

42 36 6 0 3  90 QT 

43 

DL401DE01 

Tourism 

planning 

and 

Environment 

42 36 6 0 3 90 QT 

Total 336 264 72 0 24 720  

Hotel-Restaurant management: 

No. Code 
Subject 

name 

Number 

of 

class-

period 

Theor

y 

Exercis

e 
Practice 

Number 

of 

Credit 

Self-

stud

y 

Not

e 

   44 

KS101DV01 

Food 

Service 1  

42 26 0 16 3 90  

4

5 

 

KS203DV01 

Food 

Service 2 

42 26 0 16 3 90  

 Vietnamese program        

4

6 

KS201DV02 Room 

Division 

56 30 0 26 3 90  
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No. Code 

Subject 

name 

Number 

of 

class-

period 

Theory Exercise Practice Number 

of 

Credit 

Self-

study 

Note 

    47 KS311DV01 
Front Office 

Management  

56 36 0 20 3 90  

48 KS312DV01 Cuisine 

knowledge 

and menu 

designate       

56 36 0 20 3 90  

 

49 

KS313DV01 Bar & 

beverages 

services   

42 26 0 16 3 90  

50 KS402DV01 Managerial 

skills in 

hospitality 

42 26 0 16 3 90  
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No. Code 
Subject 

name 

Number 

of 

class-

period 

Theory Exercise Practice 

Number 

of 

Credit 

Self-

study 
Note 

   51 

KS305DV01 

Food 

Production    56 36 0 20 3 90 

 

 English program        

52 KS201DE02 Room 

Division 

56 36 0 20 3 90 QT 

53 KS311DE01 Front Office 

Management  

56 36 0 20 3 90 
QT 

   54 KS312DE01 Cuisine 

knowledge 

and menu 

designate       

56 36 0 20 3 90 

QT 

55 

KS313DE01 

Bar & 

beverages 

services   42 26 0 16 3 90 

QT 

    

56 

KS402DE01 

Managerial 

skills in 

hospitality 42 26 0 16 3 90 

QT 



104

 

No. Code 
Subject 

name 

Number 

of 

class-

period 

Theory Exercise Practice 

Number 

of 

Credit 

Self-

study 
Note 

    

57 KS305DE01 

Food 

Production  56 36 0 20 3 90 
QT 

Total 392 248 0 144 24 720  

- Freely select foreign language (12 credits) 

No. Code 
Subject 

name 

Number 

of 

class-

period 

Theory Exercise Practice 

Number 

of 

Credit 

Self-

study
Note 

58 PHAP101DV01 French 1 70 20 20 30 3 90  

59 PHAP102DV01 French 2 70 20 20 30 3 90  

60 PHAP103DV01 French 3 70 20 20 30 3 90  

61 PHAP201DV01 French 4 70 20 20 30 3 90  

   62 

NHAT101DV01 

Japanese 

1 

70 20 20 30 3 90  
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No. 

Code 

Subject 

name 

Number 

of 

class-

period 

Theory Exercise Practice Number 

of 

Credit 

Self-

study

Note 

   63 

NHAT102DV01 

Japanese 

2 

70 20 20 30 3 90  

64 

NHAT103DV01 

Japanese 

3 

70 20 20 30 3 90  

   65 

NHAT201DV01 

Japanese 

4 

70 20 20 30 3 90  

66 

TQ101DV01 

Chinese 

1 

70 20 20 30 3 90  

67 

TQ102DV01 

Chinese 

2 

70 20 20 30 3 90  

68 

TQ103DV01 

Chinese 

3 

70 20 20 30 3 90  

   69 

TQ201DV01 

Chinese 

4 

70 20 20 30 3 90  

Total 280 80 80 120 12 360  
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- Elective subjects (6 credits) 

No. Code 
Subject 

name 

Number 

of 

class-

period 

Theory Exercise Practice 

Number 

of 

Credit 

Self-

study 
Note 

 Vietnamese program        

70 DL307DV01 
Special 

Tourism 

42 36 6 0 3 90  

71 DL308DV01 
Destination 

Management  

42 36 6 0 3 90  

72 

KS303DV01 Banquet and 

Conference 

Management  

42 30 0 12 3 90  

73 KS307DV01 

Sales & 

marketing in 

hospitality 

56 48 8 0 3 120 

 

74 DL309DV01 

Strategic 

Tourism 

Management  

42 36 6 0 3 90 
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No. 

Code Subject 

name 

Number 

of 

class-

period 

Theory Exercise Practice 

Number 

of 

Credit 

Self-

study 

Note 

75 

KS310DV01 Sales 

negotiations 

in tourism & 

hospitality 

42 36 0 6 3 90 

 

 English program        

76 DL307DE01 
Special 

Tourism 

42 36 6 0 3 90 
QT 

77 DL308DE01 
Destination 

Management  

42 36 6 0 3 90 
QT 

78 

KS303DE01 Banquet and 

Conference 

Management  

42 30 0 12 3 90 QT 

  79 

KS307DE01 Sales & 

marketing in 

hospitality 

56 48 8 0 3 120 QT 
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No. 

Code Subject 

name 

Number 

of 

class-

period 

Theory Exercise Practice 

Number 

of 

Credit 

Self-

study 

Note 

80 

DL309DE01 

Strategic 

Tourism 

Management  

42 36 6 0 3 90 QT 

81 KS310DE01 Sales 

negotiations 

in tourism & 

hospitality 

42 36 0 6 3 90 QT 

Total 84 72 6 6 6 180  
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- Project (4TC) 

No. Code 
Subject 

name 

Number 

of 

period 

Theory Exercise Practice 

Number 

of 

Credit 

Self-

study 
Note 

 Vietnamese program        

82 DL201DV01 

Project 1: 

Tourists’s 

Psychology 

    2  

 

83 DL313DV01 

Project 2: 

Project 

Management 

in Tourism 

and 

Hospitality 

    2  

 

 English program        

84 DL201DV01 

Project 1: 

Tourists’s 

Psychology 

    2  
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No. Code 
Subject 

name 

Number 

of 

period 

Theory Exercise Practice 

Number 

of 

Credit 

Self-

study 
Note 

85 DL313DE01 

Project 2: 

Project 

Management 

in Tourism 

and 

Hospitality 

    2 

 QT 

Total     4 120  

 

6.2.3. Freely Supplementary Knowledge  (6 credits) 

Students are free to select subjects in the list of the subjects of the University 
that they have not studies yet. However, it is encouraged to select the following 
subjects:  
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No. Code 
Subject 

name 

Number 

of 

class-

period 

Theory Exercise Practice 

Number 

of 

Credit 

Self-

study 
Note 

86 NS207DV01 

Human 

Resources 

Management 

42 28 14 

0 3 90 

 

87 MK202DV01 
Customer 

Behavior 42 30 0 
12 3 90 

 

88 QT104DV02 
Business 

Ethics 42 28 0 
14 3 90 

 

89 NS301DV01 Leadership 42 28 14 0 3 90  

Total     6   

6.2.4.  Internship and Thesis 

- Internship: 9 credits. 

- Do thesis (if average grade TBTL 2.8): 9 credits. 

- Study 9 credits of subjects following oriented industry: 
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+ Vietnamese program 

No. Code 
Subject 

name 

Number 

of 

class-

period 

Theory Exercise Practice 

Number 

of 

Credit 

Self-

study 
Note 

 Tourism management        

88 DL311DV01 

M.I.C.E 

Tourism 

Management 

56 48 8 

0 3 120 

 

89 KS307DV01 

Sales & 

marketing in 

hospitality 

56 48 8 0 3 120 

 

90 DL403DV01 
Travel 

Management 
42 36 6 0 3 90 

 

 Hospitality and Tourism Management       

88 DL311DV01 

M.I.C.E 

Tourism 

Management 

56 48 8 

0 3 120 

 

89 KS307DV01 

Sales & 

marketing in 

hospitality 

56 48 8 0 3 120 

 

90 KS403DV01 
Travel 

Management 
56 48 8 0 3 120 

 

Total 154 132 22 0 9 330  
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+ English program 

No. Code 
Subject 

name 

Number 

of 

class-

period 

Theory Exercise Practice 

Number 

of 

Credit 

Self-

study 
Note 

 Tourism management        

88 DL311DE01 

M.I.C.E 

Tourism 

Management 

56 48 8 

0 3 120 

QT 

89 KS307DE01 

Sales & 

marketing in 

hospitality 

56 48 8 0 3 120 

QT 

90 DL403DE01 
Travel 

Management 
42 36 6 0 3 90 

QT 
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No. Code 
Subject 

name 

Number 

of 

class-

period 

Theory Exercise Practice 

Number 

of 

Credit 

Self-

study 
Note 

 Hospitality and Tourism Management       

88 DL311DE01 

M.I.C.E 

Tourism 

Management 

56 48 8 

0 3 120 

QT 

89 KS307DE01 

Sales & 

marketing in 

hospitality 

56 48 8 0 3 120 

QT 

90 KS403DE01 

Finance and 

accounting 

management 

in hospitality 

56 48 8 0 3 120 

QT 

Total 154 132 22 0 9 330  
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7. Hung Vuong University 

 Hospitality (Hotel-Restaurant) Management Program 

 

      207         

 

         )     59  

               1)  Marxism  15  

   2)     

       20  

   3)     10  

   4)    14  

                5)      5  

)     133  

    1)         30        

    2)       60.5   

    3)       42.5     

a.   

       15   

 1. Aim of the program: 

The program aims to produce bachelors with political quality, professional ethics, good 

health;   good knowledge on history, culture, social-economic and system of knowledge 

on tourism management, including deep skills of business administration of hotels, travel 

agencies, resorts; capability of setting plans, planning business strategies of 

enterprises, organize business serving activities for tourism and establish a new 

enterprise. Graduated students can work in restaurants, hotels, tourism companies. 
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2. Duration: 4 years 

3. Total credits of the program: 207 credits and Defense education (165 class-periods), 

physical education (150 class-periods), 

4. Participants: All Vietnamese citizens who have enough these conditions: 

- Educational level: High school holders (or equivalent) 

- Appearance: Male (at least 1.60 m), Female (1.52 m), no malformation 

- Health: enough health as regulated by the Ministry of education and training (MOET) 

- Have good communication. 

5. Training process and graduating conditions 

5.1. Training process 

Apply the training model of academic years and combine with regulation on credit of 

MOET. 

5.2. Graduating conditions 

- No subject’s mark is less than 5 points until the day of considering graduation  

- Have certificates of Physical Education and Military Education. 

- Participate in all programs of internship, practice and reports must be at least 5.0 

points. 

- Not be blamed for criminal responsibility or disciplinary types of stop studying until the 

day of considering graduation  

6. Grading system: 10/10 for all subjects, passing mark: 5 points and above.  

7. Program Structure: 

             

Credits 

7.1. Foundation Education      

7.1.1. Marxism and Ho Chi Minh’s Thought:    15   

7.1.2. Science – Economy – Socialist – Culture:                                                                                  

1. Practical Vietnamese:              4  

2. Vietnamese general laws:   3 
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3. Process of Vietnamese history  5  

4. Science Research Method   2   

5. Logistics     3 

6. General American studies   3 

7.1.3 Foreign Language (choose one of three languages): 

1. English:     10 

2. Chinese:     10 

3. Japanese:     10 

7.1.4. Math – technology – nature sciences 

1. Advanced math:    6 

2. Probability theory and Statistics  4 

3. General Informatics  

 - Theory:    2 

   - Practice:    2 

7.1.5. Physical education:    5 credits (150 class-periods) 

7.1.6. Military education:    160 class-period  

 

7.2. Professional knowledge: 

7.2.1. Basic knowledge: 

1. Microeconomics:    4 

2. Macroeconomics:    4 

3. Basic Marketing and tourism marketing: 4 

4. Principles of Accounting   3 

5. Statistics      4 

6. General sociology    3 

7. Fundamentals of Vietnamese culture: 4 

8.  General Psychology and Tourists’ Psychology 4 
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7.2.2. Professional knowledge: 

1. Introduction to Tourism:    5  

2. Vietnamese tourism geography:  2.5 (45 class-periods) 

3. Tourism planning     3 

4. Foreign language in Tourism 1:   10 

5. Tourism law:      2 

6. Tourism culture:     2 

7. General management studies:   3 

8. Travel service management:   4 

9. Reception management:    3 

10. Human resources management:   3 

11. Financial management:    3 

12. Strategy management:     3 

13. Office operating management:   3 

14. Room management:    2.5 

15. Investment Project management:  3 

16. Supervising hotel:     3 

17. F&B management:    2.5 

18. Product quality management:   3 

7.2.3. Supplementary knowledge: 

1. International tourism:    3 

2. Communicative skill in tourism:  2 

3. Accounting in tourism:    3 

4. Ecotourism:     2.5 

5. History of International civilization  4 

6. Taking picture – camera (elective):  2 

7. Monetary and international payments: 2 

8. Foreign language in Tourism 2:            10 
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9. Foreign language in Tourism 3:              10 

10. Activities for tourism (Procedures of Immigration or leave a country):  4 

7.2.4. Internship on tourism destination and surveying into tourism service:  48 days 

7.2.5. Learning internship, Final internship and final examination (or thesis):  

15 credits 

7.2.6. Final examination: C.Marx -V.I.Lenin and Ho Chi Minh’s thought: 4 credits 
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8. HANOI UNIVERSITY OF FOREIGN STUDIES  

    Tourism Management 

 

 

      222         

 

         )     102  

         )      120  

    1)         25        

    2)       50   

    3)       30      

                4)    15   

 

1. Program Description 

Bachelor of Tourism (BTR) with Tourism Management major at Hanoi University of 

Foreign Studies aims at providing students with knowledge and skills to work in a highly 

completive and rapid development industry - tourism and hospitality. It is the first ever 

undergraduate program in Vietnam which is completely delivered in English. As tourism 

is an integrated field of study, during this program, students will have opportunities to 

explore tourism and hospitality business from different angles, such as culture, 

geography, environment and business. The program emphasizes on developing 

managerial skills and knowledge focused on a long-term strategic thinking, commitment 

to offer high quality service, effective management and ability to meet international work 

force requirement. It is also the best time for students to build their technical, human and 

conceptual skills and critical thinking which we believe are of extremely important for 

their success in the future. Building up the program on a strong link between the 
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academic environment and the tourism business community and the cutting edge of 

knowledge, incorporating the latest developments and trends in both curriculum content 

and design allow us to help our students gain professional qualifications, further their 

educational and research opportunities, and achieve their career aspirations. 

2. Program Structure 

The program consists of 222 credit points and is divided into two blocks: Foundation 

Education Block and Professional Education Block. 

- Foundation Education (Apply to Vietnamese students only) 

Students have to accomplish 102 credit points from the following subjects to finish the 

Foundation Education. 

 

No        Subject Code     Subject Name    

        Credit 

1   VIE 101     General Philosophy   

       6 

2   VIE 215     Political Economics   

        8 

3   VIE 303     Scientific Socialism   

       4 

4   VIE 304    History of Vietnam Communist Party  

      4 

5   VIE 405     Ho Chi Minh’s Thoughts  

       3 

6   VIE 116     Introductory Laws   

       3 
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No        Subject Code     Subject Name    

               Credit 

7   VIE 107    Introduction to Computer Science 

        4 

8   MAT 201     Calculus    

      6 

9   STA 201     Probability and Statistics  

      4 

10   ENG 101      English I    

      20 

11   ENG 102     English II    

      20 

12   ENG 203     English III    

      20 

13  VIE 108     Physical Education   

      5 

14  VIE 109     Military Education   

      165 periods 
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-Professional Education 

Professional Education Block consists of 120 credits in which 25 credit points from the 

following core subjects 

No   Subject Code     Subject Name   

   Credit 

1   ECO 201     Microeconomics  

       5 

2   ECO 302     Macroeconomics  

       5 

3   MKT 301     Principles of Marketing  

            5 

4   ACC 201     Principles of Accounting 

       5 

5   ECO 303     Econometrics    

       5 

 

50 credit points from the following core Financial Management major subjects 

No  Subject Code     Subject Name    

  Credit 

1   MGT 201    Introduction to Management 

       5 

2   MGT 405     Strategic Management  

       5 

3   HRM 301     Human Resource Management 

       5 

4   FIN 301     Financial Management  

       5 



124

5   THM 301     Introduction to Tourism and 

Hospitality       5 

6   THM 303                Tourism and Hospitality Marketing

                   5 

7  THM 406     Tourism Psychology   

       5 

8   THM 407     Festival and Event Management

       5 

9   THM 408     Tourism Policy and Planning 

       5 

10   THM 413     Tourism Enterprise Management 

       5 

30 credit points from the following elective subjects 

No  Subject Code     Subject Name    

  Credit 

1   ACC 302     Financial Accounting   

      5 

2   ACC 403     Managerial Accounting  

      5 

3   CIS 301     Information System Overview  

      5 

4   FIN 407     Money & Banking   

      5 

5   FIN 408     Multinational Business Finance 

      5 
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6   FIN 409     Financial Derivatives   

      5 

7   FIN 511     Financial Risk Management  

      5 

8   HRM 402    Organizational Behavior  

      5 

9   LAW 301     Corporate Law   

      5 

10  LAW 402    Business Law    

      5 

11   MGT 302    Business Communication  

      5 

12   MGT 403     International Management  

      5 

13          MGT 404     Management Information System 

      5 

14          MKT 402     Consumer Behavior   

      5 

15          THM 302     Tourism Geography   

      5 

16   THM 304     Culture and Tourism   

      5 

17   THM 405     Hospitality Management  

      5 

18   THM 409     Travel Management   

      5 
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19   THM 410     Tourism and Environment  

      5 

No  Subject Code     Subject Name    

  Credit 

20   THM 411     Destination Marketing and 

Management      5 

21   THM 412     International Tourism  

      5 

And 15 credits for Internship and Final Examination 
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9.Hue University 

     Business Management    (Major: Tourism Management) 

 

      185         

 

         )     69  

               1)  Marxism Lenin   25  

   2)                                     17  

   3)                      12        

   4)     10  

                5)      5  

)     98  

    1)        53        

    2)      45   

    3)    

                                                                         18   
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No  Subject Name Credits  Semester 
 

No  
Subject Name Credits  Semester  

A  Foundation Education B  Professional Education 

I  
C. Marx – V.I. 

Lenin Science 
25   IV  

General 

Knowledge 
29   

1  
C. Marx – V.I. Lenin 

Philosop y 
6   1  

Tourism 

Economics 
4  5  

2  

 C. Marx – V.I. 

Lenin Political 

Economics I  

4  1  2  
Marketing in 

Tourism 
4  5  

3  

C. Marx – V.I. Lenin 

Political Economics 

II   

4  2  3  
Hospitality 

Management 
4  6  

4  Scientific Socialism 4  2  4  
Travel 

Management 
4  6  

5  

History of the 

Vietnam 

Communist Party 

4  3  5  
Restaurant 

Management 
3  6  

6  
Ho Chi Minh’s 

Thought 
3  3  6   Tour Guide 3  6  

II   Natural Sciences 17  4  7  

Psychology and 

Method of 

Communication 

in Tourism 

3  5  

1  General 4   8  Culture and 2  5  
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Informatics  Tourism 

2  Advanced Math 1 3  2  9  
Scheme for Major 

Subject  
2  7  

3  Advanced Math 2 3  1  V  
Supporting 

Subjects 
33   

4  
Environmental 

Science 
3  1  1  

Electronic 

Commerce 
2  4  

5  

 Probability Theory 

and Mathematical 

Statistic 

4  2  2  
Environmental 

Economics 
3  5  

III  
 Social  Sciences 

and Humanities 
12  3  3  

International 

Economics 
3  4  

1  
General State and 

Law 
3   4  Tourism Statistics 3  6  

2   Psychology 3  1  5  
Enterprise 

Accounting 
3  6  

3  Economic Law 3  2  6  
 Business 

Analysis 
3  7  

4  
History of 

Economic Theories 
3  4  7  

 International 

Commercial 

Skills  

3  7  

IV  
Non-Professional 

Foreign Language 
10  4  8  

Setting up and 

managing 

investment 

project 

3  6  
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1  Foundation English 10   9  

Principles of 

Economic 

Statistics 

3  4  

VI  
 Physical 

Education 
5  1,2,3  10  

Development 

Economics 
2  5  

VII  Military Education 
Period- 

class 
 11  

Finance - 

Monetary 
3  4  

B   Professional Education 12  
Quality 

Management 
2  5  

I  

Basic knowledge 

of professional 

education block  

8    C   Internship and Graduation 

1  Microeconomics I 4  2  I  Internships 8   

2  Macroeconomics I 4  3  1  
Learning 

Internship 
3  7  

II  

Basic knowledge 

of group of fields 

of study  

12   2   Final Internship 5  8  

1  
Foundation 

Marketing 
4  4  II  

Thesis (or Final 

Examination) 
 

2  
 Principles of 

Accounting 
4  3  1  

Thesis; Final 

Examination 
10  8  

3  Econometrics 4  4  2  

Final Examination 

of Marxist – 

Leninist Science  

 Considering 

Graduation’s 

requirement 
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III  
Basic knowledge 

of the major  
16        

1  
Management 

Studies 
4  3      

2  
Strategic 

Management 
4  5      

3  
 Human Resource 

Management 
4  5         

4  
Financial 

Management 
4  6         

Total: 185 Credits 
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10. National Economics University 

       Hospitality and Tourism Management 

 

  

      244         

 

         )     64  

               1)  52  

   2)                                     6  

   3)                                          6  

   4)      10  

                5)         5  

)      160  

)    

      20   

 

1. Aim of the program 

The program aims at training business carders for national economy in general 

and Tourism industry in particular, meeting the following requirements: 

+ Have a broad knowledge on economic management, management and especially on 

Hospitality and Tourism Management. 

+ Have good virtuous character, be loyal to the motherland; know how to apply 

creatively and productively policies of The Community and State in practice. 

+ Have good health and complete tasks. 

2. Attained skills: With the accomplished knowledge, graduated students are able to 

combine theory and practice in setting up plans and business strategies; analyzing 

business activity; managing technological infrastructure; managing human resources; 
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managing finance, managing marketing, etc. in travel agencies, hotels, restaurants and 

other service enterprises. Moreover, the students can research in Institute of Tourism. 

3. Working place: After graduating, the students are able to work in tourism-related 

enterprise such as Travel agencies, Hotels-Restaurants and others. Moreover, the 

students can research in Institute of Economics and Tourism as well as tourism 

institutions. 

4. Program Structure 

No. Subject Name 
Number 

of credit 

A Foundation Education 64 

  Compulsory subjects (by the Ministry of Education and Training - MOET)  52 

1 C. Mark - V.I. Lenin Philosophy  6 

2 C. Mark - V.I. Lenin Political Economics 8 

3 Scientific Socialism 4 

4 History of Vietnam Communist Party 4 

5 Ho Chi Minh’s Thoughts 3 

6 Foreign Language 10 

7 Advanced Mathematics 6 

8 Probability Theory and Statistics 4 

9 General Law                                                      3 

10 General Informatics 4 
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No. 
Physical Education 

Subject Name 

Number 

of credit 

  Compulsory section (by the university) 6 

1 Sociology   3 

2 Economical History 3 

  Elective part (by the faculty)   6 

1 The history of Economic theories 3 

2 Tourism Geography  3 

B Professional Education 115 

  Compulsory section of the professional education and major 20 

1 Microeconomics 4 

2 Macroeconomics 4 

3 Basic Marketing 4 

4 Principles of Accounting 4 

5 Statistics  4 

  Professional Knowledge Supplementary for the major 35 

  Majoring knowledge (by MOET)  12 

1 Management Studies 3 

2 Strategic Management 3 

3 Human Resources Management 3 

4 Financial Management 3 

  Supplementary professional knowledge 23 

  Compulsory section of the university   8 
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1 English for Economics and Business  8 

  Elective section (of the faculty) 15 

1 Tourism Statistics  3 

2 Applied Informatics 4 

3 Tourism English  8 

C 
Professional and Supplementary Professional Knowledge (selected by 

the faculty) 
45 

  Professional knowledge 24 

  Theoretical knowledge  8 

1
Tourism Economics 4

2 Psychology and Behaved Communicative Art in Tourism 4 

  Professional education 16 

1 Travel Management 6 

2 Hospitality Management 6 

3 Tourism Marketing  4 

  Major ‘s supplementary knowledge  21 

1 Tourism Service Quality Management  3 

2 Tourism Culture  3 

3 Tour Guiding  4 

4 Information System Management in Tourism  3 

5 Technology for Hotel-Restaurant  4 

6 International Payment in Tourism  2 

7 Meetings Management  2 
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8 Environment and Ecotourism  2 

9 World Civilization History  2 

10 Law in Tourism Business  2 

  Internship and Thesis (or Final Examination) 20 

  Essay and Project  5 

1 Philosophical Essay (assignment) 1 

2 Project on Political Economics  2 

3 Project on Tourism Economics  2 

  Internship: 15 weeks 5 

1 Stage 1: 6 weeks (semester 7) 2 

2 Stage 2: 9 weeks (semester 8)    3 

  Thesis or Final Examination  10 

1 

Final Examination 1  

      1.  Travel Management  

      2.  Tourism Economics 

5 

 

2 

 

Final Examination 2  

      1.  Hospitality Management 

2.  Tourism Marketing 

5 

 

 

or   Thesis 10 
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11. Nha Trang University 

      Tourism Management 

     

          212         

 

* VOLUME OF EDUCATION: 

- Education Program includes 212 Credits except for Physical Education (5 

Credits) and Military Education (165 class-periods). 

1.1. General Education 

2.1.1. Marxism – Leninism and Ho Chi Minh’s thought 

-      Compulsory Subjects  

1.      C. Marx – V.I. Lenin Philosophy 

2.     History of the Vietnamese Communist Party 

3.     Ho Chi Minh‘s Thought 

4.      C. Marx – V.I. Lenin Political Economics I 

5.      C. Marx – V.I. Lenin Political Economics II 

6.      Scientific Socialism 

 -         Elective Subjects: 

1.     History of Philosophy 

2.     History of Economic Theories 

2.1.2. Social Sciences and Humanities 

 - Compulsory Subjects  

1.     General Laws 

2.     Introduction to Logics 

-  Elective Subjects: 

1.      Fundamentals of the Vietnamese Culture 

2.      Drafting Scientific Documents in Vietnamese 

3.      Introduction to State Administration 
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2.1.3. Foreign Language 

1.      English 1 

2.      English 2 

3.      English 3 

4.      Tourism English 1 

5.      Tourism English 2 

 2.1.4. Mathematics – Informatics – Natural Sciences – Technology - Environment 

- Compulsory Subjects  

1.      Algebra 

2.      Analysis  

3.      General informatics  

4.      General Informatics Lab 

5.      Applied Informatics 

6.      Probability Theory and Mathematical Statistic 

7.      Ecology and Environment 

-    Elective Subjects: 

1.      Linear Programming 

2.1.5. Physical Education 

1.      Running 

2.      Swimming 

3.      Weight-pushing, Long - Jump 

4.      Volleyball 

5.      Football 

2.1.6. Military Education 

1.      Military Education 1 

2.      Military Education 2 

3.      Military Education 3 

2.2. Professional Education 
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     2.2.1.     Foundation Knowledge 

- Required Subjects  

1.      Microeconomics 1 

2.      Macroeconomics 1 

3.      Econometrics 

4.      Management Studies 

5.      Basic Marketing 

- Elective Subjects: 

1.      Development Economics 

 2.      Tourism Geography 

2.2.2. Major‘s Knowledge  

 2.2.2.1. General Knowledge 

- Compulsory Subjects 

1.      Business Analysis 

2.      Management Accounting 

3.      Financial Accounting  

4.      Investment Project Planning and Evaluating 

5.      Economic Forecasting 

6.      Economic Law 

7.      Principles of Economic Statistics 

8.      Principles of Accounting 

9.      Foreign Trade Professional Competence 

- Elective Subjects: 

1.      Finance - Money 

2.      Communication Skills 

3.      International Payments  

4.      Fishery Economics 

5.      Management Accounting 
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2.2.2.2. Specialized Knowledge 

- Compulsory Subjects  

1.      Marketing Management 

2.      Management Information System 

3.      Commercial Management 

4.      Quality Management 

5.      Human Resources Management 

6.      Comprehensive Corporate Management 

7.      Psychology of Tourist and Guiding Method 

8.      Trade and Tourism Accounting 

9.      Financial Management  

10. Reception Management 

11. Strategic Management 

12. Major exercise of Strategic Management  

13. Travel Management 

14. Restaurant Management 

15. Hotel Management 

16. Food Processing Management 

-         Elective Subjects: 

1.      Risk Management and Business Insurance 

2.      International Business Management 

3.      National and International Tourism Laws 

2.2.3 Learning Internship 

2.2.4. Internship and Thesis (or Final Examination) 

·        Marxism-Leninism & HCM’s Thought Examination 

·        Thesis  

·        Students who do not meet the requirement of doing thesis have to: 
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-         Final Special Subject + 2 Final Exam Papers 

-         Microeconomics + Macroeconomics  

 -        Hotel Management + Restaurant Management 

  

2. Teaching schedule:  

  Subject Name Credits Notes 

Semester I A.  Compulsory Subjects 

1. C. Marx – V.I. Leninist Philosophy 

2.  General Laws 

3. Algebra 

4. General Informatics 

5. General Informatics Lab 

6. English 1 

 7. Military Education 1 

 8. Running100m, 800m and 1500m 

    B. Elective Subjects 

 1. History of Philosophy 

 2. History of Economic Theories 

 3.Fundamentals of the Vietnamese Culture 

 4.Drafting Scientific Documents in Vietnamese 

19 

6 

3 

2 

3 

1 

4 

  

  

6 

3 

3 

3 

2 

  

  

  

  

  

  

  

3 Credits 

1 Credit 

  

Semester 

II 

A. Compulsory Subjects  

 1. Analysis 

 2. C. Marx – V.I. Lenin Political Economics 1 

3. C. Marx – V.I. Lenin Political Economics 2 

 4. English 2 

5.  Microeconomics 1 

 6. Military Education 2 

 7. Swimming 

19 

4 

5 

 

3 

 

3 

4 
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B.  Elective Subjects 

 1. Fundamentals of State Administration 

 2. Introduction to Logics 

 3. Ecology and Environment 

 4. Tourism Geography 

6 

3 

3 

3 

3 

3 Credits 

1 Credit 

Semester 

III 

A. Compulsory Subjects  

1.   English 3 

2.   Scientific Socialism 

3.   Macroeconomics 1 

4.   Probability Theory and Mathematical 

Statistic 

5. Management Studies 

6. Basic Marketing 

7. Tourism Economics 

8.   Military Education 3 

9.   Weight-pushing, Long - Jump 

B. Elective Subjects: 

1. Linear Programming 

2. Development Economics 

27 

3 

4 

4 

4 

4 

4 

4 

  

  

3 

3 

3 

  

  

  

  

  

  

  

  

1 Credit 

1 Credit 

Semester 

IV 

A. Compulsory Subjects  

1. History of the Vietnam Communist Party 

2.  Econometrics 

3. Economic Law 

4. Principles of Economic Statistics 

5. Principles of Accounting 

6. Marketing Management 

7.  Tourism English 1  

8. Volleyball and Football 

26 

4 

4 

4 

4 

4 

3 

3 

 3 
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B. Elective Subjects: 

1. Management Accounting 

2. National and International Tourism Laws 

3. Stock Market 

3 

3 

3 

2 

Semester 

V 

A. Compulsory Subjects  

1. Communication Skills 

2.  Ho Chi Minh’s Thought 

3.   Business Analysis 

4.   Tourism English 2 

5. Commercial Management 

6.  Quality Management 

7. Human Resourcs Management 

B. Elective Subjects: 

1. Finance - Money 

2. Applied Informatics 

3. International Payments 

4. International Business Management 

22 

3 

3 

4 

3 

3 

3 

4 

7 

4 

4 

3 

3 

  

Semester 

VI 

A. Required Subjects  

  1. Economic Forecasting 

  2. Reception Management 

  3. Trade and Tourism Accounting 

  4.  Management Information System 

  5. Psychology of Tourist and Guiding Method 

  6.Comprehensive Corporate Management 

  7. Restaurant Management 

  8. Food Processing Management 

B. Elective Subjects: 

  1. Risk Management and Business Insurance 

26 

3 

2 

4 

4 

2 

3 

 4 

4 

4 

4 
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  2. Fisheries Economics 3 

Semester 

VII 

A. Required Subjects  

 1. Financial Management  

 2. Hotel Management 

 3. Investment Project Planning and Evaluating 

 4. Strategic Management 

 5. Major exercise of Strategic Management  

 6.Travel Management 

 7. Learning Internship   

25 

4 

5 

3 

4 

1 

3 

5 

  

  

  

  

  

  

  

8 Weeks 

Semester 

VIII 

Graduation 

    - Marxism-Leninism & HCM’s Thought 

Examination 

    - Thesis 

 -Students who don’t meet the requirement of 

doing thesis have to: 

     - Final Special Subject 

     - Microeconomics - Macroeconomics  

     - Hotel Management and Restaurant 

Management 

18 

3 

15 

 

 5 

5 

5 

  

 15 weeks 

 10 weeks 

    212   
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12. Thai Nguyen University of Economics and Business Administration (TUEBA) 

       Hospitality and Tourism Management  

 

 

      127         

 

                )     35  

                   1)  Marxism  10  

   2)      4  

   3)       9  

   4)      

       12  

                5)      3  

       )      80  

    1)       27         

    2)     53         

         -    25  

         -    28  

)     

       10   

)Learning practice      2          

 

1. Aim of the program 

To produce Bachelors of Business Administration with good political character, 

ethics and health; basic knowledge of socio-economic, business administration, skills on 

management of hospitality and tourism service enterprises; ability of planning policies, 

strategies, business plans; the way to organize business activities and set up a new 
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business. Graduated students will work in enterprises of service, tourism, hospitality, 

etc. 

2. Duration: 4 years  

3. Total number of credits:    127 credits  

 Learning practice:  2 credits 

 Internship and Thesis: 10 credits  

4. Participants: pupils graduating High Schools 

5. Training process and Graduation requirements 

Graduated students will be provided with Degree of Bachelor of Business 

Administration majoring in Hospitality and Tourism Management when they complete 

127 credits. 

6. Grading scale:  10 

7. Program structure 

7.1. Foundation Education: 35 credits + Physical Education + Military Education 
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14. Ho Chi Minh University of Economics  

      Tourism Management  

 

      180         

 

                )     64  

                )               116  

    1)       20         

    2)     81         

         -    57  

         -    24  

         -   15  

I. Aim of the program:  

This program aims at training students who able to work in two basic fields of 

tourism that are Travel and Hotel/Restaurant. The detail objectives of curricula are to 

help the students:  

o Understand management models in tourism and the professional structure of 

each management field.  

o Identify types of organizations and stakeholders participating in tourism.  

o Segment tourism market, understand demands and supplying types in tourism. 

o Thoroughly understand types of new technology applied in tourism field and the 

way of integrating into international tourism business community. 

o Analyze customs, general rule and their origin. 

o Know how to develop business initiatives, plan and organize to implement and 

control. 

o Know how to investigate and research market, analyze and measure decisions. 

o Have communicative skills and retain service rules for tourists. 
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II. Program structure 

The program consists of 180 credits, exclude Physical education (5 credits) and 

Military education (165 class-periods).  

Duration: 4 years.  

 

No. Subject Name 
Number of 

credit   

1. Foundation education 64  

1.1 Advanced Mathematics 6  

1.2 C. Mark - V.I. Lenin Philosophy  6  

1.3 General Law 3  

1.4 Probability Theory and Statistics 4  

1.5 C. Mark - V.I. Lenin Political Economics 8  

1.6 General Informatics 4  

1.7 Scientific Socialism 4  

1.8 History of Vietnam Communist Party 4  

1.9 Ho Chi Minh’s Thoughts 3  

1.10 Foreign Language (English)  10  

1.11 International Economics 3  

1.12 Linear Programming  3  

1.13 Monetary Financial Theory  3  

1.14 Development Economics   3  

1.15  Physical Education  5  

1.16  Military Education 165 period* 
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2. Professional Education 116  

2.1 Basic knowledge of professional education block 8  

2.1.1 Microeconomics 4  

2.1.2 Macroeconomics 4  

2.2 Basic knowledge of the field of the study 12  

2.2.1 Statistics  4  

2.2.2 Basic Marketing 4  

2.2.3 Principles of Accounting  4  

2.3 Major’s knowledge 37  

2.3.1 Management Studies 4  

2.3.2 Strategic Management  4  

2.3.3 Human Resources Management  4  

2.3.4 Financial Management  4  

2.3.5 Organizational Behavior 3  

2.3.6 Marketing Management  3  

2.3.7 Quality Management I 3  

2.3.8 Research Method in Business  3  

2.3.9 International Management  3  

2.3.10 Risk Management  3  

2.3.11 Business Communication  3  

2.4 Supplementary knowledge 20  

2.4.1 Economical Law 3  

2.4.2 Stock Market 3  

2.4.3 Professional Foreign Language  8  
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2.4.4 International Payment   3  

2.4.5 Management Accounting  3  

2.5 Core Professional knowledge (*) 24 

2.6 Internship and Thesis/ Final Examination  15 

 (*) Professional training program: 

No. Subject Name 

Number 

of 

credit   

2.5 Professional knowledge  24  

1 Tourism Management  3  

2 Hospitality Management  3  

3 Restaurant Management   3  

4 Travel Management   3  

5 Festival and Event Management 3  

6 Transportation Management   3  

7 Tourism  Area and Ecotourism   3  

8 Tourism Marketing  3  
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15. University of Commerce 

     Hospitality and Tourism Management 

 

      130         

 

                )     31  

                )      99  

    1)       32         

    2)     39         

                3)     13        

   4)   15  
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16.  Can Tho University 

          Tourism and Service Management 

 

 

      138         

 

 )     107  

 )       31  
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 I. Basic Courses: 

No Semester Code Subject 
No. of 

Credit 
Compulsory 

Compulsory 

Optional 

1 1 HS132 
Population Education & HIV/AIDS 

Prevention 
1 x   

2 1 KT105 Principles of Management 4 x   

3 1 ML103 Vietnamese State and Law 3 x   

4 1 ML109 History of Philosophy A 3 x   

5 1 ML128 Essay on Philosophy 0 x   

6 1 ML151 Marxist-Leninist Philosophy 6 x   

7 1 TD101 Basic Athletics 1 x   

8 1 TL604 Linear Algebra B 3 x   

9 1 TN009 Differential Calculus C 3 x   

10 1 NN681 English 1 4   x 

11 1 NN685 French 1 4   x 

  1   Total 28 24 4 

1 2 KT300 Communication Skills 1 x   

2 2 KT480 Economic Mathematics 3 x   

3 2 ML119 Political Economy A 8 x   

4 2 ML127 Essay on Political Economy A 0 x   

5 2 QS103 National Defense Education 7 x   

6 2 TN007 Probability and Statistics A 4 x   

7 2 NN682 English 2 4   x 

8 2 NN686 French 2 4   x 

9 2 TD118 Advanced Athletics 1 1   x 

10 2 TD120 Volleyball 1 1   x 

11 2 TD122 Advanced Taekwondo 1 1   x 

12 2 TD124 Football 1 1   x 

13 2 TD126 Table Tennis 1 1   x 

14 2 TD128 Badminton 1 1   x 
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No Semester Code Subject 
No. of 

Credit 
Compulsory 

Compulsory 

Optional 

     Total 28 23 5 

1 3 KT101 Microeconomics 4 x   

2 3 KT543 Macroeconomics 4 x   

3 3 ML106 History of Economic Doctrines A 3 x   

4 3 NV613 Vietnamese Language B 2 x   

5 3 TH016 Basic Informatics (Lecturing) 3 x   

6 3 TH017 Basic Informatics (Assignment) 2 x   

7 3 GD102 Principles of  Pedagogy B 2   x 

8 3 GD104 Principles of Psychology B 2   x 

9 3 ML112 Principles of Logics B 2   x 

10 3 NN683 English 3 4   x 

11 3 NN687 French 3 4   x 

12 3 NV109 Communication and Media B 2   x 

13 3 NV111 Documentation and Archives B 2   x 

14 3 NV615 Introduction to Vietnamese Culture B 2   x 

15 3 SD103 History of International Relations 2   x 

16 3 SD105 Principles of Ethnography B 2   x 

17 3 SD107 Population Sciences 2   x 

18 3 SD111 World History B 2   x 

19 3 SD113 Vietnamese History B 2   x 

20 3 TD119 Advanced Athletics 2 2   x 

21 3 TD121 Volleyball 2 2   x 

22 3 TD123 Advanced Taekwondo 2 2   x 

23 3 TD125 Football 2 2   x 

24 3 TD127 Table Tennis 2 2   x 

25 3 TD129 Badminton 2 2   x 

     Total 32 18 14 
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2.10.  

 

 

-   112-170.5  

-   7  

 1.      

2.  

 3.   

4.  

 5.     

6.  

 7.  

 

 (Hotel Management)  (Tourist Attraction Management) 

 (Transportation Management) (Martin, 2007)  

 

 

 ASEAN & Global Tourism, Consumer Behavior in Tourism, Managing 

People across Culture, Professional Ethics for Business, Leadership, Business 

Communication, Organizational Behavior 
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1. Cambodian Mekong University  

     Tourism (www.mekong.edu.kh) 

 

      112         

 

        YEAR I FOUNDATION YEAR 

   

No Semester 1 Credit Semester II Credit 

1 History 1.5 Khmer Literature 2 

2 Computer Administration 3 Business Mathematics 3 

3 General Administration 3 Intro- to Eco- (Micro) 3 

4 Business English 3 Business English 3 

5 Introduction to Business 1.5 Principle of Management 3 

6 Principle of Accounting 3 Principle of Accounting 2 

  Subtotal Credit 15 Subtotal Credit 16 

  YEAR II       

No Semester 1 Credit Semester II Credit 

1 Basic Marketing 3 Marketing Management 3 

2 Business Statistics (1) 3 Business Statistics (2) 3 

3 Business Concepts 3 

Human Resources 

Management 3 
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4 Company + Contract Law 3 Financial Management 3 

5 Financial Accounting 3 Cost Accounting 3 

6 Principle of Accounting 3 Principle of Accounting 3 

  Subtotal Credit 15 Subtotal Credit 15 

 YEAR III    

No Semester 1 Credit Semester II Credit 

1 

Introduction to Tourism & 

Hospitality 3 Travel Agency Management 3 

2 Tourist Safety & Security 3 Front Office Operations 3 

3 Consumer Behavior in Tourism 3 

Tourism Planning & 

Development 3 

4 Tourism Marketing 3 Food & Beverage Management 3 

5 Tourism Management 3 Research Methodology 3 

  Subtotal Credit 15 Subtotal Credit 15 
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 YEAR IV    

No Semester 1 Credit Semester II Credit 

1 

Productivity & Service Quality 

in Tourism 3 

Hospital Relationship 

Management 3 

2 Hotel Management 3 

Community Tourism 

Development 3 

3 

Tourism & Hospitality in 

Cambodia 3    

4 Tourism Event Management 3    

5 Tourism Law 3    

  Subtotal Credit 15 Subtotal Credit 6 
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2. The National Polytechnic Institute of Cambodia (NPIC)  

   Tourism and Hospitality (www.npic.edu.kh) 

 

GENERAL SUBJECTS  

General English 

Korean 

Business Mathematics and Statistics 

Physical Education 

Music 

Fine Art 

Cultural and Society 

Environment 

BASIC SUBJECTS  

Service English 

MS Word and Excel 

MS Power Point 

Principle of Marketing 

Principle of Management 

Business Law (Contract Law) 

Public Administration 

Tourism Geography in Cambodia 

Cambodia History 

Art & Civilization of Cambodia 

MAJOR SUBJECTS  

Introduction to Tourism and Hospitality Industry 

The Business of Tourism and Hospitality 

Consumer Behavior for Tourism 

Micro Economics 
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Business Techniques and Entrepreneurship 

Logistic Management 

Principle of Accounting 

Macro Economics 

Productivity and Service Quality 

Financial Accounting 

Communication Skills and Etiquette 

Front Office Operations 

Property Management Systems (Room Master 2000) 

Financial Management 

Menu Designs and Management 

Housekeeping Operations 

Airline Ticketing ( Amadeus System) 

Tourism Economic 

Tourism Regulation and Law 

Food and Beverage Operations 

Business of Travel Agency Operations 

Meeting, Incentives, Convention and Exhibition 

Retail Liquor Operations 

Accounting for Hotel and Restaurant 

Eco-tourism 

Tour Guide Methodology 

Method of Research 

Tourism and Hospitality Marketing 

Travel and Tour Operations 

Tourism Attraction Management 

Human Resources Management 

Marketing Research in Tourism 
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Sustainable for Tourism Planning and Development 

Restaurant Management 

Tourism Management 

Hotel management 

Thesis 
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3. ASIA EURO UNIVERSITY 

     (Hotel and Tourism Management) (www.aeu.edu.kh) 

 

  170.5  

 

Year/Semester Subjects 
Sessions 

(1=90min) 
Credits 

Total 

hours 

Semester1 

- Theory of Economic FIN 

- Introduction to Tourism THS 

- Business Mathematics FIN 

- History Arts and Culture of 

Khmer KS 

- Regional Language LS 

- English LS 

2 

2 

3 

2 

2 

4  

3 

3 

4.5 

3 

3 

6 

48 

48 

72 

48 

48 

96 

Year I  

Semester2 

- Principles of Accounting FIN  

- Introduction to Business GBO 

- Reservation and Ticket Agent 

THS 

- Japanese Language LS 

- English LS 

- Business Communication GBO 

2 

2 

3 

2 

3 

4 

4.5 

3 

4.5 

3 

4.5 

6 

72 

72 

72 

48 

72 

96 

Year II  
Semester1  - Introduction to Statistic-Part one 

R 

- Principle of Accounting (II) FIN 

- Microeconomics FIN 

- Tourism Attraction Management 

THS 

3 

2 

2  

3  

2  

4  

4.5 

3 

4.5 

4.5 

3 

6 

72 

48 

72 

72 

48 

96 
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- Software Application (Excel) O 

- English LS 

- Japanese LS 

2 3 48 

Semester2 

- Travel Operation Management 

THS 

- Ecology of Tourism SUS 

- Statistic in Tourism R 

- General Management GBO 

- Japanese LS 

- English LS 

2 

1 

3 

2 

2 

2 

1 

3 

1.5 

4.5 

3 

3 

3 

1.5 

48 

24 

72 

48 

48 

48 

48 

Semester1 

- Business Law(Obligation & 

Contract) GBO 

- Hospitality Management in 

Tourism THS 

- Hotel Management THS 

- Principle of Marketing GBO 

- Human Resource Management 

GBO  

- Method of Research R 

2 

 

2 

 

3 

2 

2 

2 

3 

 

3 

 

4.5 

3 

3 

3 

48 

 

48 

 

72 

48 

48 

48 Year III  

Semester2 

- Computer SPSS R 

- Foot & Beverage  Management 

THS 

- Tourism Law THS 

- Marketing in Tourism THS 

- Software Application (Access) R 

- Economic of Tourism FIN 

2 

3 

2 

3 

2 

3 

3 

4.5 

3 

4.5 

3 

4.5 

48 

72 

48 

72 

48 

72 
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Semester1 

- Tourism Management THS 

- Business Technology for Tourism 

THS 

- Guiding Technique in Tourism 

THS 

- Policy Planning in Tourism 

Develop. THS 

- Convention, Exhibition Meetings 

THS 

2 

2 

2 

2 

 

2  

3 

3 

3 

3 

 

3  

48 

48 

48 

48 

 

48 

Year IV 

Semester2 

- Research Study R 

- Report Writing and Defend O 

- Review for State Exam O 
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4. Phnom Penh International University 

    Hospitality and Tourism Management (www.ppiu.edu.kh) 

 

  126  

 
Bachelor No Subjects Credits

1 Philosophy 3

2 Public Administration  

Year 1 

Semester 1

3 Computer Literacy 3

4 Cambodian History 3 
5 Professional English 

Speaking I

3

Total Credit for Semester 1 15

1 Math Calculus 3

2 Cambodian Study 3

Year 1 

Semester 2

3 Professional English 

Speaking II

3

4 Introduction to Economic 

(Microeconomics) 

3 

5 Introduction to Business 3

Total Credit for Semester 5 15
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1 English for HTM 3

2 Macroeconomics 3

Year 2 

Semester1

3 Principle of Management 3

4 Basic Marketing 3 

5 Business Law 3

6 Principle of Accounting 3

Total Credit for Semester 6 18

1 English for HTM 3

2 SBM and Entrepreneurship 3

Year 2 

Semester 2

3 Business Statistics 3

4 Marketing Management 3 
5 Human Resource 

Management

3

6 Financial Accounting 3

Total Credit for Semester 4 18
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1 Business Communication 3

2 Introduction to HTM 3

Year 3 

Semester 1

3 Financial Management 3

4 Marketing Research 3 
5 Organizational Behavior 3

6 Tourism Culture & 

Geography

3

Total Credit for Semester 5 18

1 International Business 3

2 ASEAN & Global Tourism 3

Year 3 

Semester2

3 Corporate Finance 3

4 Operations Management 3 
5 Money and Banking 3

6 Travel Operation 

Management

3

Total Credit for Semester 6 18
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1 Hospitality Marketing 

Management

3

2 Food & Beverage 

Management 

3

Year 4 

Semester1

3 Tour Production & 

Distribution

3

4 Research Methodology 3 

Total Credit for Semester 7 12

1 Hotel and Restaurant 

Management

3

2 Front Office Management 3

Year 4 

Semester2

3 Sustainable Tourism 

Practices 

3

4 Strategic Management in 

HTM 

3 

Total Credit for Semester 8 12

Total Credit for Bachelor of 

Business Administration 

(Major: Hospitality and 

Tourism Management) 

126
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5. SACHAK ASIA DEVELOPMENT INSTITUTE 

     Hotel and Tourism 

                                               

                                                    141         

                               

                               Year I Semeste  I  

 

No  Subject  Credit  

1              Khmer History  3  

2              Mathematical Analysis  3  

3              Public Administration  3  

4              Introduction to Tourism  3  

5              Geography of Tourism in Cambodia  3  

6              English for Hotel & Tourism Industry  3  
 
 

                          Year I  Semester II  

 

No  Subject  Credit  

1              Khmer Culture & Civilization  3  

2              Basic Computer  3  

3              Geography  3  

4              Restaurant Management  3  

5              Principle Accounting  3  

6              English for Hotel & Tourism Industry  3  
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                                Year II  Semester I 

                              

 

 

 

 

                            

                                 

No  Subject  Credit  

1              Principle Accounting  3  

2              Principle Marketing  3  

3              Economic Tourism  3  

4              Travel Operation Management  3  

5              Tourism Management  3  

6              English for Hotel & Tourism Industry  3  

 

 

                              

                               Year II  Semester II  

 

No  Subject  Credit  

1              Financial Management  3  

2              Strategy of Tourism Marketing  3  

3              Psychology of Tourism  3  

4              Tourism Guide  3  

5              Front Office Management  3  

6              English for Hotel & Tourism Industry  3  
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                             Year III  Semester I 

 

No  Subject  Credit  

1              Professional Convention Organization  3  

2              Food and Beverage Management  3  

3              Tourism Statistics  3  

4              Ticketing for Tourism  3  

5              Hotel Operation  3  

6              English for Hotel & Tourism Industry  3  
 
 

                                      Year III Semester II  

 

N0  Subject  Credit  

1              Tourism Impact  3  

2              Introduction to Law  3  

3              Human Resources Management  3  

4              Public Relation & Tourism Marketing  3  

5              Hotel Management  3  

6              English for Hotel & Tourism Industry  3  
 
                                       Year IV Semester I  

 

No  Subject  Credit  

1              Sustainable Tourism Development  3  

2              Tourism Destination Management  3  

3              Tourism Law  3  

4              Event Management  3  

5              Tourism Planning & Development  3  
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                                Year IV Semester II  

 

No  Subject  Credit  

1              Tourism Business Plan  3  

2              Small Business for Tourism  3  

3              Thesis Preparation  3  

4  
            Strategic Management for Tourism  Hospitality  

             Enterprises  
9  
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6. Build Bright University 

   Tourism Management (www.bbu.edu.kh) 

     

        138         

Year I 

Semester I Semester II 

101 Core English I 

FY102 Khmer Studies 

FY103 Public Administration 

FY104 Computer Basic 

FY105 Economics 
 

FY206 Core English II 

FY216 Environment 

FY217 Academic Writing 

FY207 Philosophy 

FY218 Cultural Studies 
 

Year II 

Semester I Semester II 

FY212 Geography of Tourism in 

Cambodia 

FY213 Introduction to Tourism and 

Hospitality 

TH302 Khmer Culture, Art and History 

ENG373 Core English II.1 

ENG374 Academic Writing for 

Tourism I 

ENG375 Practicum (Tourism 

Geography & History) 

TH303 International Geography of 

Tourism 

TH307 Practicum (Tourism 

Geography & History) 

TH402 Tourism Guide 

ENG476 Core English II.2 

ENG477 Academic Writing for 

Tourism II 

ENG478 Cultural Studies II.2 
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Year III 

Semester I Semester II 

TH404 Food and Beverage 

Management 

TH509 Front Office Management 

TH510 Travel and Tour Operation 

Management 

TH512 Practicum (Restaurant  

Management) 

ENG579 Core English III.1 

ENG580 English for Tourism 

ENG581 Communication Studies I 

TH503 Human Resource 

Management 

TH609 Restaurant Operation 

Management 

TH610 ticketing 

TH613 Practicum (Restaurant 

Management) 

ENG682 Core English III.2 

ENG683 Translation Studies 

ENG684 Communication Studies II 

 

Year IV 

Semester I Semester II 

TH706 Research Methodology 

TH709 Hotel Operation Management 

TH711 Practicum (Hotel 

Management) 

ENG785 Core English IV.1 

ENG786 Interpretation Studies 

TH811 Travel Agency Management 

TH702 Marketing Management 

TH808 Resort Development and  

Management 

TH810 Project Paper & Professional 

TH810 Project Paper & Professional 

 Internship 
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7. HUMAN RESOURCE UNIVERSITY 

   Tourism (www.hru.edu.kh) 

 

      123         

 

Year I (Foundation Year) 

Semester 1 Credit Semester II Credit 

Khmer History 1.5 
Khmer Literature, Culture & 

Civilization 
1.5 

Introduction to Computer 3 Business Mathematics 3 

General Administrative Affairs 3 Economics (Microeconomics) 3 

Business Concepts for English 

Practice I 
3 

Business Concepts for English 

Practice II 
3 

Introduction to Business 1.5 Introduction to Basic Management 3 

Basic Accounting I (Principle 

of Accounting) 
3 

Basic Accounting II (Principle of 

Accounting) 
1.5 

Subtotal Credit 15 Subtotal Credit 15 
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Year II 

Semester 1 Credit Semester II Credit 
Basic Marketing 3 Marketing Management 3 

Business Statistics I 3 Business Statistics II 3 

Business English 3 Human Resource Management 3 

Company and Contract Law 3 Financial Management 3 

Financial Accounting 3 Cost Accounting 3 

Subtotal Credit 15 Subtotal Credit 15 

 

        Year III 

Semester I Credit Semester II Credit 

Introduction to Tourism 

and Hospitality 

3 Travel Agency Management 3 

Tourist Safety and 

Security 

3 Front Office Operations 3 

Consumer Behavior in 

Tourism 

3 Tourism Planning and 

Development 

3 

Tourism Marketing 3 Food and Beverage 

Management 

3 

Tourism Management 3 Research Methodology 3 

Subtotal credit 15 Subtotal credit 15 
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  Year IV 

Semester I Credit Semester II Credit 

Productivity and Service 

Quality in Tourism 

3 Hospital Relationship 

Management 

3 

Hotel Management 3 Community Tourism 

Development 

3 

Tourism and Hospitality in 

Cambodia 

3 Thesis and Presentation 12 

Tourism Event 

Management 

3   

Tourism Law 3   

Subtotal credit 15 Subtotal credit 18 
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8. NATIONAL UNIVERSITY OF MANAGEMENT 

 Tourism Management (www.num.edu.kh) 

 

      129         

Objective: With the training program of Faculty of Tourism and Hospitality, Graduates will 

acquires comprehensive knowledge in Economics & BA and deep knowledge in three 

main specialties: (1) Tourism & Hospitality Business Management, (2) Travel & Tour-

Operator Business Management, and (3) Tour Guide.  

 

YEAR 1 = 10 COURSES = 30 CREDITS 

SEMESTER I SEMESTER II 

Nº COURSE CREDIT HOUR Nº COURSE CREDIT HOUR 

1 Khmer History 3 48 1 
Culture and 

Civilization 
3 48 

2 
Mathematics 

Analysis 
3 48 2 Basic of Computer 3 48 

3 History of Economic 3 48 3 
Public 

Administration 
3 48 

4 Eco-Tourism 3 48 4 Geography Tourism 3 48 

5 Business English I 3 48 5 Business English II 3 48 
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YEAR 2 = 10 COURSES = 36 CREDITS 

SEMESTER I SEMESTER II 

Nº COURSE CREDIT HOUR Nº COURSE CREDIT HOUR 

1 
Introduction to 

Tourism 
3 48 1 

Front Office 

Operation 
3 48 

2 Micro Economics 3 48 2 Macro Economics 3 48 

3 
Managing Tourism 

Services 
3 48 3 

Marketing Research 

in Tourism 
3 48 

4 
Accounting 

Principle in Tourism 
3 48 4 Cost Accounting 3 48 

5 Business Statistics 3 48 5 
Tourist Safety and 

Security 
3 48 

6 English for Tourism I 3 48 6 
English for Tourism 

II 
    

7 Computer * 3 48 7 Computer * 3 48 
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YEAR 3 = 12 COURSES = 36 CREDITS 

SEMESTER I SEMESTER II 

Nº COURSE CREDIT HOUR Nº COURSE CREDIT HOUR 

1 

Financial 

Management in 

Tourism 

3 48 1 
Consumer Behavior 

in Tourism  
3 48 

2 
Hospitality and 

Tourism HRM 
3 48 2 

Sustainable 

Tourism 

Development 

3 48 

3 
Contract Law in 

Tourism 
3 48 3 Tourism Regulation 3 48 

4 
Hotel 

Management 
3 48 4 

Travel and Tour 

Operation 
3 48 

5 
Tourism Transport 

Management 
3 48 5 

Food and Beverage 

Management 
3 48 

6 
English for 

Tourism III 
3 48 6 

English for Tourism 

IV 
    

7 Computer * 3 48 7 Computer * 3 48 
 

 



206

 

YEAR 4 = 9 COURSES = 27 CREDITS 

SEMESTER I SEMESTER II 

Nº COURSE CREDIT HOUR Nº COURSE CREDIT HOUR 

1 
Travel Agency 

Management 
3 48 1 

Strategic 

Management in 

Tourism 

3 48 

2 
Productivity & 

Service Quality 
3 48 2 

Tourism Events 

Management 
3 48 

3 Tourist Guide  3 48 3 

Hospitality 

Relationship 

Management ** 

3 48 

4 
Tourism Planning & 

Development 
3 48 4 

Corporate Travel 

Management  ** 
3 48 

5 
Research 

Methodology 
3 48 5 

Research Writing & 

Presentation *** 
3 48 
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9. ROYAL UNIVERSITY OF PHNOM PENH 

 Tourism Management (www.rupp.edu.kh) 

 

      161         

 

YEAR ONE 

Semester One Semester Two 

24 Hours/Week Code 20 Credits 24 Hours/Week Code 20 Credits 

English Language I * 4 (2-4)  English Language II * 4 (2-4)  

Cambodian History  FGHI01 2 (2-0) Khmer Literature FGKL01 2 (2-0) 

Introduction to Philosophy  FGPP01 2 (2-0)  Khmer Culture & 

Civilization 

FGKL02 2 (2-0)  

General and Applied 

Mathematics 

FGMA04 2 (1-2) Statistics FGMA03 2 (1-2) 

Computer Applications FGCS01 2 (1-2) Fundamentals of 

Environment 

General Biology 

FGES01 

FGBI01 

2 (1-2) 

General Geography FGGE02 2 (2-0) Using Library Resources 

Demography 

FGLI01 

FGGE01 

1 (1-0) 

1 (1-0) 

Fundamentals of Sociology FGSO01 2 (2-0) General Psychology FGPS01 2 (2-0) 

Geography for tourism FETO01 4 (4-0) World History of Tourism FETO02 4 (4-0) 
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YEAR TWO 

Semester One Semester Two 

24 Hours/Week Code 20 

Credits 

22 Hours/Week Code 20 

Credits 

Basic Requirements     Basic Requirements     

General Language III*   2(6-0) English Language IV*   2(6-0) 

Major Courses     Major Courses     

Introduction to Travel 

and the Tourism System 

HTO201 3(3-0) Human Resource 

Management 

HTO207 3(3-0) 

The Cambodian Tourism 

Product 

HTO202 3(3-0) Information 

Technology for 

Tourism 

HTO208 3(2-2) 

Tourism, Government 

and Policy 

HTO203 3(3-0) Introduction to 

Sustainable Tourism 

HTO209 3(3-0) 

Principles of 

Management 

HTO204 3(3-0) Principles of 

Accounting for 

Hospitality and 

Tourism 

HTO210 3(2-2) 

Principles of Marketing HTO205 3(3-0) International Tourism HTO211 3(3-0) 

Tourism and the 

Environment 

HTO206 3(3-0) Travel Agency and 

Tour Operations 

HTO212 3(3-0) 
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YEAR THREE 

Semester One Semester Two 

20 Hours/Week Code 21 

Credits 

21 Hours/Week Code 21 

Credits 

Basic Requirements      Basic Requirements     

English for Tourism I*  HTO313 3(3-0)  English for Tourism II*  HTO314 3(3-0)  

Major Courses     Major Courses     

Introduction to Research 

for Tourism 

HTO301 3(2-2) Regional Tourism 

Planning 

HTO307 3(3-0)  

Special Interest Tourism HTO302 3(3-0)  Student Seminar 

Series 

HTO308 3(3-0)  

Marketing of Tourism 

Services 

HTO303 3(3-0)  Visitor and Attractions 

Management 

HTO309 3(3-0)  

Strategic Tourism 

Management 

HTO304 3(3-0)  Introduction to Cultural 

Heritage Tourism 

HTO310 3(3-0)  
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YEAR THREE 

Semester One Semester Two 

Hours/Week 20 Code 21 

Credits 

21 Hours/Week Code 21 

Credits 

Tourism Economics HTO305 3(3-0)  Intermediate Research 

for Tourism 

HTO311 3(3-0)  

The Transport Sector HTO306 3(3-0)  Tourism Impact 

Management 

HTO312 3(3-0)  

 

YEAR FOUR 

Semester One Semester Two 

21 Hours/Week Code 21 

Credits 

Variable Hours/Week Code 18 

Credits 

Major Courses     Major Courses     

Global Issues in World 

Tourism 

HTO401 3(3-0) Project Management HTO408 3(3-0) 

Community Based 

Tourism 

HTO402 3(3-0) Communication Skills 

for Tourism 

HTO409 3(3-0) 

Sustainable Tourism 

Development and 

Management 

HTO403   

3(3-0) 

Field Research & 

Practicum 

    

Conference and Events 

Management 

HTO404 3(3-0) Tourism Research 

Project 

HTO410 12 
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Hotel and Resort 

Management 

HTO405 3(3-0) OR     

Advanced Tourism 

Research Methods 

HTO406 3(3-0) Tourism Industry 

Practicum 

HTO411 12 

Financial Management 

for Tourism 

HTO407 3(3-0) 
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10. WESTERN UNIVERSITY 

10.1.  Hotel and Hospitality Management (www.western.edu.kh) 

 

      132         

 

Year Nº Semester I Credits Nº Semester II Credits 

1 
Basic English for 

Communication 
3 1 

English for 

Communication II 
3 

2 Public Administration 3 2 History of Economics 3 

3 Cambodia History 3 3 Office Application 3 

4 
Introduction to 

Business 
3 4 Principles of Marketing 3 

5 
Introduction to 

Tourism 
3 5 Financial Mathematics 3 

Foundation  

Year 

/Year I 

   

6 
Financial Accounting 

I  
3 6 Financial Accounting II 3 

Total : 18 Total: 18 

1 
English for 

Communication II 
3 1 

English for 

Communication IV 
3 

2 
Principles of 

Microeconomics 
3 2 

Principles of 

Macroeconomics 
3 

II 

3 
Managerial 

Accounting I  
3 3 Managerial Accounting II 3 
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4 
Principles of 

Management 
3 4 

Attraction and 

Destination 
3 

5 Advanced Excel 3 5 Financial Management  3 

 

6 Applied Statistics I 3 6 Applied Statistics II 3 

Total: 18 Total: 18 

1 
Khmer Culture and 

Civilization 
3 1 

Housekeeping 

Management 
3 

2 
Front Office 

Management 
3 2 

International Travel 

Management 
3 

3 
Food & Beverage 

Management 
3 3 Strategic Management 3 

4 Business Law 3 4 Consumer Behavior 3 

5 
Human Resource 

Management 
3 5 Research Methodology 3 

III 

6 
Organizational 

Behavior 
3     

Total: 18   15 

1 
Managing People 

across Culture 
3 1 Internship   

2 
International Hotel 

management 
3 2 Comprehensive exams 

IV 

3 Facilities 3 3 Thesis 12 
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Management & 

Logistics 

4 International Business 3 

5 
Hotel Management 

Operation 
3 

 

    

  

Total: 15 Total: 12 
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10.2.  Tourism Management 

 

      141         

 

Year Nº Semester I Credits Nº Semester II Credits 

1 
Introduction to 

Tourism 
3 1 Philosophy 3 

2 
Applied 

Mathematics 
3 2 Introduction to Business 3 

3 
Economic 

Geography 
3 3 Cambodian History 3 

4 English I 3 4 English II 3 

5 
Public 

Administration 
3 5 Office Application 3 

Foundation  

Year 

/Year I 

   

6 
Principles of 

Accounting I  
3 6 

Principles of Accounting 

II 
3 

Total : 18 Total: 18 

1 
Principles of 

Marketing 
3 1 

Khmer Culture and 

Civilization 
3 

2 
Basic statistics for 

Bus-Eco  
3 2 English for Tourism II 3 

II 

3 
Attraction and 

Destination  
3 3 Managerial Accounting 3 
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4 
Cost Management 

Accounting  
3 4 Macroeconomics 3 

5 Microeconomics 3 5 Financial Management  3 

 

6 
English for Tourism 

I 
3 6 Statistics for Bus-Econ 3 

Total: 18 Total: 18 

1 
Front Office 

Management 
3 1 

Housekeeping 

Management* 
3 

2 Event Management 3 2 
International Travel 

Management* 
3 

3 
Food & Beverage 

Management* 
3 3 Strategic Management 3 

4 
Human Resource 

Management 
3 4 Entrepreneurship 3 

5 
Organizational 

Behavior 
3 5 Research Methodology 3 

III 

6 Business Law 3 6 
Travel Operation 

Management 
3 

Total: 18   18 

1 Leadership 3 1 
Managing People 

across Culture*  
3 IV 

2 Internet Marketing 3 2 Comprehensive exams 
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3 
International Hotel 

management* 
3 3 Thesis and Defense 12 

4 

Facilities 

Management & 

Logistics* 

3 

5 Consumer Behavior 3 

 

6 
Hotel Management 

Operation* 
3 

  

Total: 18 Total: 15 

Note: The content of the curriculum is subject to change. (*) Star means specialized 

course. 

Elective courses: 

 Geographical of Tourism 

 Business Analysis in Tourism* 

 Insurance 

 Consumer Behavior* 

 Guiding Techniques in Tour* Reservation Ticket Agent 
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11. The University of Cambodia 

 Marketing and Tourism (www.uc.edu.kh)  

Core Courses (3 credits each; choose six) 

ACC101: Principles of Accounting* 

BUS101: Introduction to Business* 

BUS201: Introduction to Management* 

BUS202: Information Systems in Business 

BUS203: Business Law and Policy 

BUS304: Leadership Skills 

ECN201: Principles of Economics 

FIN201: Introduction to Financial Management 

HRM201: Introduction to Human Resource Management* 

MKT201: Fundamentals of Marketing* 

ORG201: Organizational Behavior* 

 

Major Elective Courses (3 credits each) 

BUS303: Purchasing and Operations Management* 

ITE324: E-commerce* 

MKT401: International Marketing  

MKT402: Customer Relationship Management 

MKT404: Marketing Management 

MKT405: Advertising* 

TOU301: Tourist and Customer Behavior Management 

TOU403: Food Service Management 

MKT490: Marketing Internship or TOU490 Tourism Internship 

MKT495: Marketing Project or TOU495 Tourism Project 

* required for students studying for an Associate degree 
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12. Limkokwing Universuty 

       Tourism Management (www.limkokwing.net) 

Year I 

Semester 1 Semester 2 

Microeconomics Business Accounting 

Organizational Behaviour Tourism Geography 

Public Relations Marketing Management for Destination & 

Attractions 

Introduction to Tourism Management Research & Presentation: Cross Cultural 

project 

English for Tourism (1) Web Design for Business 

Innovative Problem Solving Skills English for Tourism (2) 

Bahasa Malaysia A / B Moral / Islamic Studies* 

Year 2

Semester 3 Semester 4

Event Management Professional Ethics for Business

Consumer Behavior Strategic Marketing Management

Business Planning for Tourism Industry nternship

Innovation IT Strategies for the Tourist
Industry

Innovation Management for Sustainable
Tourism

Tourism Economics Destination Management

Malaysian Studies
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Year 3 

Semester 5 Semester 6 

Managerial Accounting Contemporary Issues in Tourism 

Marketing Research Tour Guiding 

Creative Problem Solving – A Research 

Project 1 

Creative Problem Solving – A Research 

Project 2 

International Policies of Tourism Studies Planning for Tourism 

Leisure & Tourism Management Ticketing & Reservation 

Principles of Transport Service Operation Management 

Heritage & Cultural Tourism  
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13. Panha Chiet University 

 Hotel and Tourism 

 

      129         

 

YEAR 1 = 10 COURSES = 30 CREDITS 

SEMESTER 1 SEMESTER 2 

Khmer studies 3 Cambodia history 3 

Statistic Mathematics 3 Computer Application 3 

Public Administration 3 Principle of Economic 3 

English A1 3 English A 2 3 

Intro. to Tourism 3 Front Office Management 3 

 

YEAR 2= 12 COURSES = 36 CREDITS 

SEMESTER 1 SEMESTER 2 

Geography of Tourism 3 Tourism Guide 3 

Contract Law 3 Psycho of Tourism 3 

Khmer Culture 3 Tourism Safety & Security 3 

Eco Tourism 3 Hotel Management 3 

Tourism Marketing 3 Tourism Regulation 3 

English for Tourism 3 English for Tourism 3 
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YEAR 3= 12 COURSES = 36 CREDITS 

SEMESTER 1 SEMESTER 2 

Accounting for Hotel & Tourism 3 Tourism and the Environment 3 

Travel Operation Management 3 Travel and Tour Operation 3 

Human Resource Management 3 F&B management 3 

Hotel Operation Management 3 Hotel & Tourism Marketing 3 

Tourism & Transportation 

Management 

3 Total Quality Management 3 

Language in Hospitality & 

Tourism 

3 Business English 3 

 

YEAR 4= 9 COURSES = 27 CREDITS 

SEMESTER 1 SEMESTER 2 

Productivity and Service Quality 3 Corporate Travel Management 3 

Tourism Impact 3 Strategic Management in Hospitality 3 

Travel Agency Management 3 Seminar &Practicum Training 3 

Tourism Enterprise 

Management 

3 Leadership for HR Development 3 

Tourism Planning & 

Development 

3 Research and Thesis 3 
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 3 

 

 

  

 (Qualitative research)  (Quantitative research) 

 2  

 

3.1.  

1.  (Documentary Research)  

            1.1.    

 ( ) 

 (ASEAN Economic Community: AEC) 

 (ASEAN Mutual Recognition Arrangement) 

 (ASEAN Mutual 

Recognition Arrangements on Tourism Professional) 

(ASEAN Common Competency Standards for 

Tourism Professionals: ACCSTP) 

 

  

            1.2.  

 ( ) (ASEAN Culture)  
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(Gay, L.R., 1992)  

 

  10  

 30 

 

 

 3-1 

 

 

 

 

 

 40  16 40 

 25  ( ) 13 50 

 

2.  (Field Research) 

 (Focus group meeting) 

  

  (Delphi 

Techniques)  6-10    (Purposive Sampling) 

 

.  

.

 1  

 

.  
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 (  )

 (Focus-group meeting)  

 

  

 

  1  Hanoi University 

 2  Thai Nguyen University of 

Economics and Business 

Administration (TUEBA) 

7  

7  

  Puthisastra University  12  

 

3.  (Content Analysis) 

 

3.2.  

1.  (Field Research) 

 (    ) 

  

 

 

 

 (Cross-sectional approach)  (

)  (Census study)  
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  48 

 22 

   

2. 

   

 (Percentage)  (Frequency)  

   

 1  

 

 ( ) (ASEAN Culture) 

 (6 ) 

 2  (Field research) 

 (Focus group meeting) 

 (1 ) 

 3  (2 ) 

 4  (3 ) 
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 4 

 

          

 

 

  

  (Focus 

group meeting) 

 

 

 

 

 

 

4.1.  (Documentary Research) 

     

 

 

 

 ( ) (ASEAN Culture)   3   

1. 
 

2. 
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3. 
 ( ) (ASEAN Culture) 

 

 

4.1.1.

 

  

4.1.1.1.  

 

 

 3   . .2010 

 2  

 20-30 

 1,705   2018  

1,121,000   12.7  (World Travel & Tourism 

Council, 2008)  

 

 (Quality service) 

 (ADB, 2005) 

. . 1979  

 (The Ministry of Education, Youth and Sport) 

   

   

 

  (Tourism) 
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 (Accounting)  (Business Management) 

(www.bett-cambodia.org) 

 20.7 

 1.2  (www.culturalprofile.net) 

 

 

   (Vocational Institutes)  

 25 

 (Bunnara, K, 2010) 

 20   

     

  

 (University Curricula)  (Management 

Focus)  (Administration and Management 

Position)  (Vocational Institutes) 

 (Service-based capacity building) 

  (Bartending)  (Housekeeping) 

Tourism and Hospitality Management, 

Travel and Tour Operator Business Management, Tourism Management, Tourism and 

Hospitality, Tourism  Tour Guide  International 

Hospitality Management, MICE Tourism, Spa  Management  Marine Tourism 

Management 



230

   (Martin,T, 2007)  

. . 2010  

19     

 5,921 ,   3,671  

  Ministry of Tourism   1,200  

 

10,792  

  

 

1.

 

 . .  1997   (Economic 

liberalization)  

 

 Norton University  . . 1997 

 (Tourism and Hospitality Management) 

 

  8 

. . 1980   89  

 53  (Innes-Brown, 2006  Martin, T, 2007; Bunnara, K, 

2010) 

  (Ministry of Education, 

Youth and Sport) 

  (Innes-Brown, 2006) 
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  (common classes) 

 

 

 

2.  

 

. . 2003  (World Bank) 

  Accreditation 

Committee of Cambodia (ACC) 

  

   

 

 

3.  

 

 (Innes-Brown, 2006  Martin,T, 2007 ) 

 

 (ad-hoc fashion) 
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4.1.1.2.  

 

  (Martin, T, 2007)  A review of Cambodian 

tourism capacity builders and their curricula,   (Innes-Brown, 2006)  

Higher Education, Cambodia  UNESCO (2006)  Higher Education in South East 

Asia 

 

 

 

1. 
 

2.  

 

3.  

   

  

 (In-

house curriculum development)    

 

4. 
 

5. 
  (Ministry of Tourism) 

6. 
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7.   

 

8.  

9.   ADB (2005) 

  1,000   

0.26  

. . 2010  

 1,345.7  

 349,882  

10.  

 

 

1.  

2. 
 

3. 
 

 

 

 

4.  

   (Ministry of Tourism)  

 NGO  
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5. 
  

 

 

 

  Royal University of Phnom Penh 

 

 

 

6. 
 

 

7. 

 

(Management Focus)  

 

 (Service skills)  (Front office skills) 

 (Market knowledge)  

8.  

 (ASEAN Mutual Recognition 

Arrangements on Tourism Professional)  

(Vocational Training) 

 



235

9.   

 

 

 41.1.3.  

 ( ) (ASEAN Culture) 

 

 13  

 

   Tourism, Tourism and Hospitality 

Business management, Travel and Tour Operator Business Management,Tour Guide, 

Tourism Management, Tourism and Hospitality, Tourism and Hospitality Management 

 Hotel and Tourism Management 

 

   112-161  

  8  

 1.      

2.  

 3.    

 4.               

5.  

 6.     

7.  

 8.   

 

  Tour 

operations, Travel agency and tour operations, Hotel Management, Hotel and Resort 

Management, Visitor and attraction management 
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 13 

 ( )  

ASEAN Culture  International Communication for Tourism  

 Royal University of Phnom Penh 

 Communication Skills for Tourism   

 

4.1.2.

 

  

4.1.2.1.  

 

. . 2006-2010  (GDP) 

 ( )  

 8.5  . .2006,   8.2  . .2007,   8.5  

. .2009 6.5  . .2010 (www.business-in-asia.com) 

 Deutsche Bank Research 

. .2020   

  

   (www.dbresearch.com) 

 2006-2010 (The National Tourism Action 

Plans 2006-2010)  

 10-20 

 15-20  4-5 . .2010, 

, 
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 (VNAT, 2006) 

 (GDP) 

 

 1995 

 (WTO)  110  2007 

 86   60  35  

 

 20   5.5 

 (www.business-in-asia.com) 

. . 1993  

(Ministry of Education and Training: MOET) 

 (Core curriculum)   

  

 (www.unesdoc.unesco.org, www.business-

in-asia.com )  

 2006-2020 (The Higher Education Reform Agenda 

2006-2020)  

 

 40   25  

(www.business-in-asia.com) 

 

(Ministry of Education and Training)  40  

 (Business Administration)  

 Vietnamese Program, English Program  International 

Program (  (International 
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Business)  

  

 

  

 Vietnamese Program 

(Nguyen Thi My Hanh  , 2551) 

 3  

 (Diploma Program)  (Undergraduate Program) 

 (Postgraduate Program)  

 (Social Sciences) 

 (Humanities) (Nguyen Thi My Hanh  , 2551) 

 (Multi-disciplinary university)  4 

 4   2    

 1: 2  (General Education) 

 2: 2-4  (Professional Education) 

 14-16  

 (www.onec.go.th; www.business-in-asia.com) 

 103 

 (

 4-1) (Nguyen Thi My Hanh  , 2551)  

  

 10,000-15,000 

 

 40-60%  (www.nesovietnam.org) 
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 50 

 (www.buyusa.gov; www.business-in-asia.com) 

 

 4-1  

 

 (Major)  

1.Tourism B.B.A 

2.Tourism Management B.B.A 

3.Hospitality Management B.B.A 

4.Travel Management B.B.A 

5.Tourism and Hospitality Management (Vice versa) B.A 

6.Tour Guide B.A 

7.Cultural Tourism B.A 

8.Tourism Geography B.A 

9.English in Tourism B.A 

10.   Tourism-Service Management B.A/ B.B.A 
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4.1.2.2.

 

   

 

 

1.  

 

2.    

 

  

3.   

  

  

4.  25 

  

5. 
  

6. 

 

7.   

 

8.  



241

9.  

  

10,000-15,000  

10. 
 (Business Administration) 

 

 

1. 
 

 

 

 30  

 

2.  (www.business-in-asia.com) 

3. 
 40  83  

 

 1-3   

     

(www.vietnamoperator.com.vn) 

4.  

 (www.vdf.org.vn) 

5. 
 (Training programs) 

 (www.vdf.org.vn)  
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6.  (Quality of education)   

 (outdated and improper curricula), 

, 

,  

 

 (Quality control)  (www.vdf.org.vn; 

Nguyen Thi My Hanh  , 2551) 

 

4.1.2.3.  

 ( ) (ASEAN Culture) 

 

 16  

 

   Hospitality Management, Hospitality 

and Tourism Management, Tourism and Hospitality Business management, Tourism and 

Hotel- Restaurant Management, Tourism and Hospitality Management, Hospitality 

(Hotel-Restaurant) Management, Tourism Management,   Tourism- Service 

Management  

   127-244  

  

1)    

1)    

2)      

3)    

4)       
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5)       

2)     

                  1)       

2)         

3)      

 

 

 

 

 16 

 ( )  ASEAN Culture  International Communication for Tourism 

 

  

 

  

Communication Ho Chi Minh University of Technology 

Communication Skills HOA SEN University 

Tourist Psychology and Communication 

Skills 

Van Hien University 

Psychology and Behaved Communicative 

Art in Tourism 

National Economics University 

 

Communicative and Behavior Art in 

Tourism Business 

Thai Nguyen University of Economics and 

Business Administration 

Indochina Civilization and Culture Ho Chi Minh University of Foreign Studies 

and Informatics 

 



244

 (ASEAN Mutual Recognition Arrangement)  6  

  (front office),  (Housekeeping),  (Tour operation), 

 (travel agency),  (Food and beverage) 

 (Catering)  

 

4.2.  (Focus-group discussion) 

 1  

 2  

1.

 

2.

 

 

4.2.1

 

 

4.2.1.1.  

 

 10,000 

 

  50 



245

 

 5000  

 

   

 

  Hanoi University 

 3  6   

  

 

  

 

4.2.1.2.  

 

 

 2  

1.  Hanoi University 

 

  , 

, 

,  

, 

, 
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, 

 

  

, 

, ,

,   

,

 

2.  Thai Nguyen University of Economics and Business 

Administration (TUEBA) 

 

  ,

,  

,

 

 

 Hanoi 

University 

 

  , 

, , , 

 

, 

,  

(One-way teaching), 



247

, 

 

 

4.2.1.3.   

(ASEAN Economic Community: AEC)  . . 2020 

 ( ) 

(ASEAN Culture)  

 

 (ASEAN 

Mutual Recognition Arrangement- MRA)  

(ASEAN Economic Community: AEC)  . . 2020  3 

 

 

 

 

 

 

, 

 (ASEAN Mutual Recognition Arrangement) 

 6 



248

 (ASEAN Mutual Recognition Arrangement)  Front-office, house- 

keeping, tour operation, travel agency, and food and beverage 

, 

 

 (MRA) 

,  

, 

 

  

 

  

 

 ASEAN Culture, Cross-culture, Cross-cultural Communication 

/  Intercultural Communication 

,  

, 

 ( ) (ASEAN 

Culture)   International Economics, Tourism Economics, 

Politics, Psychlogy in Tourism, Tourism Management, Tour Guiding  
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Hospitality Management  (Custom)  

(Tradition) 

 

 

 

 

 90

,  

     , 

, , 

   

 

    

 2  

1)  

 10  

  2)

  

  

   

 

 (ASEAN Tourism Professional)  

,   
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, ,   

Front- office, house- keeping, tour operation, travel agency, and food and beverage, 

 

   

4.2.1.4.  

 

 

1.  

2.  

3.  

4. 
 

5.  

6.   

7. 
 

8.  

9.  
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4.2.2. 

 

  

4.2.2.1.  

 

 30,000 

 

  20 

 

 

. . 2010  6,000   National University of 

Management  230-250  

 (Vocational Schools)  1-2  

 3-6 

 

 

 

 90  
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 (MOET) 

 

 (The laws for tourism)  (Ministry of 

Tourism) 

 

 

4.2.2.2.  

 

 

  

 (Accreditation Committee of Cambodia – ACC) 

 

  

2-3  

  

  

, , 

,

, 
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,  

 

 

  

, 

  

 

 

  

 , 

,   

 

4.2.2.3.  

(ASEAN Economic Community: AEC)  . . 2020 

 ( ) 

(ASEAN Culture)  

 

 (ASEAN 

Mutual Recognition Arrangement- MRA)  

(ASEAN Economic Community: AEC)  . . 2020 
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6  (ASEAN Mutual Recognition 

Arrangement)  Front-office, house- keeping, tour operation, travel agency, and food 

and beverage 

 

 

 (Big chain 

hotels)  

 

 

 

 

 

 

 

 

 ASEAN Culture, Cross-culture, Cross-cultural 

Communication /  Intercultural Communication 

 Cross-cultural Communication /  Intercultural Communication 

 ASEAN Culture 

 

 ( ) (ASEAN Culture)   
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 ( ) (ASEAN Culture) 

 (IT skills), ,     

  ,   

 

 

 

 

4.2.2.4.  

 

 

 1.   

 (Train educator)  

 2.  

   

 3.

 

 2   

4.  

 

5.  
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 6.

 (Distance Learning Curriculum in Hospitality and Tourism Management) 

 

 

4.3.  

  40 

 22 

  

  2  

1.

 

2.

 

 

4.3.1. 

 

 

 “The 

information on enrolling students in universities of Vietnam in the academic year 2010-

2011”   (Ministry of Education and 

Training)  48 

  40  
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 (Cultural tourism)  (Travel management)  

 40   27 

 67.5  

  

4.3.1.1.

 

   

4.3.1.1.1.  

 

 

  

 59.0   41.0 (  

4-2) 

 

 4-2  

     

   

 16 59.0 

 11 41.0 

 27 100.0 

 

 (Faculty of Tourism)  (Division)  

(faculty of Business Administration)  (Faculty of Vietnamese 

studies)  

 

  13  (Faculty 
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of Tourism)  13 

 1 

 

 . . 1966  1   3.7 

 12.0  . . 2006  . . 2009  

 (  4-3) 

 

 4-3 

 

 

 

 ( )  

1966 1 3.7 

1976 1 3.7 

1980 1 3.7 

1989 1 3.7 

1993 1 3.7 

1994 2 7.4 

1995 2 7.4 

1996 1 3.7 

1999 2 7.4 

2000 1 3.7 

2002 1 3.7 
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 4-3 ( ) 

 

 ( )  

2003 1 3.7 

2004 1 3.7 

2006 3 11.1 

2007 1 3.7 

2008 3 11.1 

2009 1 3.7 

 25 92.6 

 2 7.4 

                  27 100.0 

  

    

4.3.1.1.2.  

 4-4 

 27  

 

 Bachelors of Economics  Bachelors of Business 

Administration (BBA)  12   44.4 

 Bachelors of Economics  13  48.2 

 Bachelors of Business Administration (BBA)  

 (Vietnamese Program) 

 (Faculty of Tourism and Hospitality) 

 National Economics University 

  POHE project (Profession 
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Oriented Higher Education)  

 POHE project 

 

 

 (English Program) 

 

 1   International Training Center  Thai Nguyen University of 

Agriculture and Forestry  (International Program)  

  59.3 

 (Tourism Management Program)  37.0 

 (Hospitality and Tourism Management 

Program) 

 92.6 

  4    Hanoi University 

  4    

3.7   5   

(International Program)   1  

 4  

 

 

(Hospitality and Tourism Management Program) 

  . . 2000   
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 4-4  

 

  

( ) 

 

Bachelors of Economics 12 44.4 

Bachelors of Business Administration 

(BBA) 

13 48.2 

 25 92.6 

 2 7.4 

 27 100 

   

  

( ) 

 

 

(Tourism Management Program) 

16 59.3 

 

(Hospitality Management) 

1 3.7 

 

(Hospitality and Tourism Management) 

10  

37.0 

 27 100.0 

   

 ( )  

( ) 

 

4  25 92.6 

4.5 1 3.7 

5 1 3.7 

 27 100.0 
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 4-4 ( ) 

  

( ) 

 

1989 1 3.7 

1993 1 3.7 

1994 1 3.7 

1995 1 3.7 

1996 3 11.1 

1999 1 3.7 

2000 2 7.4 

2002 1 3.7 

2003 1 3.7 

2004 1 3.7 

2005 2 7.4 

2006 3 11.1 

2007 2 7.4 

2008 2 7.4 

2009 2 7.4 

2010 2 7.4 

 26 96.3 

 1 3.7 

 27 100.0 
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4.3.1.1.3.  

 

 4-5 

 27  2008-

2009  5,525    

1.  5  (  18.5)  100  

2.  6  (  22.2)  100 - 200  

3.  4  (  14.8)  201 - 300  

4.  3  (  11.1)  301 - 400  

5.  1  (  3.7)  401 - 500  

6.  1  (  3.7)  501 - 600  

7.  2  (  7.4)  600  

 27  2009-

2010  5,573   

1.  6  (  22.2)  100  

2.  9  (  33.3)  100 - 200  

3.  3  (  11.1)  201 - 300  

4.  2  (  7.4)  301 - 400  

5.  1  (  3.7)  550  

6.  3  (  11.1)  600  

 27   2010-2011  6,298  

 

1.  7  (  25.9)  100  

2.  7  (  25.9)  100 - 200  

3.  3  (  11.1)  201 - 300  

4.  4  (  14.8)  301 - 400  
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5.  4  (  14.8)  600-900  

 

 4-5 

 

 

 2008-2009  2009-2010  2010-2011 

 

.   

( ) 

%  

.   

( ) 

%  

.   

( ) 

% 

0 4 14.8 0 2 7.4 0 1 3.7 

28 1 3.7 32 1 3.7 27 1 3.7 

55 1 3.7 42 1 3.7 30 1 3.7 

70 2 7.4 52 1 3.7 49 1 3.7 

80 1 3.7 70 1 3.7 50 1 3.7 

108 1 3.7 74 1 3.7 78 1 3.7 

160 1 3.7 87 1 3.7 80 1 3.7 

170 1 3.7 100 1 3.7 95 1 3.7 

192 1 3.7 110 1 3.7 100 1 3.7 

200 2 7.4 120 1 3.7 120 1 3.7 

219 1 3.7 136 1 3.7 150 1 3.7 

240 1 3.7 198 1 3.7 200 4 14.8 

270 1 3.7 200 4 14.8 210 1 3.7 

273 1 3.7 220 1 3.7 212 1 3.7 

360 1 3.7 247 1 3.7 212 1 3.7 

400 2 7.4 255 1 3.7 250 1 3.7 

500 1 3.7 380 1 3.7 315 1 3.7 

600 1 3.7 400 1 3.7 340 1 3.7 

800 1 3.7 550 1 3.7 380 1 3.7 

900 1 3.7 600 1 3.7 400 1 3.7 

 26 96.3 800 1 3.7 600 1 3.7 
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 4-5 ( ) 

 
 2008-2009  2009-2010  2010-2011 

 

.   

( ) 

%  

.   

( ) 

%  

.   

( ) 

% 

 1 3.7 900 1 3.7 700 1 3.7 

 27 100.0  26 96.3 800 1 3.7 

    1 3.7 900 1 3.7 

    27 100.0  26 96.3 

       1 3.7 

       27 100.0 

 

4.3.1.1.4.  

 

 4-6 

 27   2008-

2009, 2009-2010  2010-2011  92.6 

  3.7 

 2008-2009   

2009-2010 
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 4-6 

 

 

 2008-2009  2009-2010  2010-2011 

 

.   

( ) 

%  

.   

( ) 

%  

.   

( ) 

% 

0 25 92.6 0 25 92.6 0 25 92.6 

3 1 3.7 3 1 3.7  2 7.4 

 26 96.3  26 96.3  27 100.0 

 1 3.7  1 3.7    

 27 100.0  27 100.0    

 

 

4.3.1.1.5.  

 

 4-7 

 27   2008-

2009  189  

1.  7  (  25.9)  

10  

2.  13  (  48.1)  10 –  

20  

3.  2  (  7.4)  21 - 40  

 27  2009-

2010  244   

1.  9  (  33.3)  

10  
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2.  10  (  37.0)   

10 - 20  

3.  3  (  11.1)   

20 - 40  

4.  2  (  7.4)  40 

 

 27  2010-2011  290 

 

1.  10  (  37.0)  

10  

2.  8  (  29.6)  10 –  

20  

3.  6  (  22.2)  20 - 40 

 

4.  2  (  7.4)  

 40  
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 4-7 

 

 

 2008-2009  2009-2010  2010-2011 

 

  

( ) 

%  

  

( ) 

%  

  

( ) 

% 

0 4 14.8 0 2 7.4 3 1 3.7 

2 1 3.7 3 1 3.7 5 3 11.1 

4 3 11.1 4 1 3.7 6 2 7.4 

5 2 7.4 5 6 22.2 7 3 11.1 

6 1 3.7 8 1 3.7 9 1 3.7 

10 1 3.7 12 1 3.7 12 1 3.7 

12 4 14.8 13 2 7.4 13 1 3.7 

13 1 3.7 14 2 7.4 15 4 14.8 

16 1 3.7 15 1 3.7 18 2 7.4 

17 1 3.7 18 3 11.1 20 3 11.1 

18 3 11.1 19 1 3.7 22 1 3.7 

19 2 7.4 22 1 3.7 26 1 3.7 

27 1 3.7 29 2 7.4 32 1 3.7 

40 1 3.7 40 1 3.7 42 1 3.7 

 26 96.3 42 1 3.7 60 1 3.7 

 1 3.7  26 96.3  26 96.3 

 27 100.0  1 3.7  1 3.7 

    27 100.0  27 100.0 
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4.3.1.1.6.  

 

 4-8 

 27   2008-2009, 

2009-2010  2010-2011  

 2008-2009  85.2 

  3 

 11.1  7  

 2009-2010  85.2 

  3 

 11.1  10  

 2010-2011  85.2 

  3 

 11.1  12  

 

 4-8 

 

 

 2008-2009  2009-2010  2010-2011 

 

  

( ) 

%  

  

( ) 

%  

  

( ) 

% 

0 23 85.2 0 23 85.2 0 23 85.2 

2 2 7.4 2 1 3.7 3 1 3.7 

5 1 3.7 3 1 3.7 4 1 3.7 

 26 96.3 5 1 3.7 5 1 3.7 

 1 3.7  26 96.3  26 96.3 

 27 100.0  1 3.7  1 3.7 

    27 100.0  27 100.0 
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4.3.1.1.7.  

 

 4-9 

 27   2008-2009, 2009-

2010  2010-2011  

 

 2008-2009  189  

1.  7  (  25.9)  10  

2.  13  (  48.1)  10 - 20  

3.  2  (  7.4)  21 - 40  

 2009-2010  236   

1.  9  (  33.3)  10  

2.  10  (  37.0)  10 - 20  

3.  4  (  14.8)  21 - 40  

4.  1  (  3.7)  40  

 2010-2011  290   

1.  10  (  37.0)  10  

2.  11  (  40.7)  10 - 20  

3.  3  (  11.1)  21 - 40  

4.  2  (  7.4)  40  
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 4-9 

 

 

 

 2008-2009  2009-2010  2010-2011 

 

  

( ) 

%  

  

( ) 

%  

  

( ) 

% 

0 4 14.8 0 2 7.4 3 2 7.4 

2 2 7.4 3 2 7.4 5 4 14.8 

4 2 7.4 4 2 7.4 6 1 3.7 

5 2 7.4 5 4 14.8 7 2 7.4 

6 2 3.7 8 1 3.7 9 1 3.7 

10 1 3.7 12 1 3.7 12 1 3.7 

12 4 14.8 13 2 7.4 13 1 3.7 

13 1 3.7 14 2 7.4 15 4 14.8 

16 1 3.7 15 1 3.7 18 2 7.4 

17 1 3.7 18 3 11.1 20 3 11.1 

18 3 11.1 19 1 3.7 22 1 3.7 

19 2 7.4 22 1 3.7 26 1 3.7 

27 1 3.7 29 2 7.4 32 1 3.7 

40 1 3.7 40 1 3.7 42 1 3.7 

 26 96.3 42 1 3.7 60 1 3.7 

 1 3.7  26 96.3  26 96.3 

 27 100.0  1 3.7  1 3.7 

    27 100.0  27 100.0 
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4.3.1.1.8.  

 

 4-10 

 27   2008-2009, 2009-

2010  2010-2011  

 

 2008-2009  318  

1.  9  (  33.3)  10  

2.  3  (  11.1)  10 - 20  

3.  2  (  7.4)  21 - 40  

4.  4  ( 14.8)  41-100  

 2009-2010  387   

1.  11  (  40.7)  10  

2.  3  (  11.1)  10 - 20  

3.  1  (  3.7)  21 - 40  

4.  5  ( 18.5)  41-100  

 2010-2011  321   

1.  9  (  33.3)  10  

2.  4  (  14.8)  10 - 20  

3.  2  (  7.4)  21 - 40  

4.  4  ( 14.8)  41-100  

 



273

 4-10 

 

 

 

 2008-2009  2009-2010  2010-2011 

 

  

( ) 

%  

  

( ) 

%  

  

( ) 

% 

0 7 25.9 0 5 18.5 0 5 18.5 

2 2 7.4 1 1 3.7 2 2 7.4 

3 2 7.4 2 3 11.1 3 1 3.7 

4 2 7.4 3 1 3.7 4 3 11.1 

5 2 7.4 4 1 3.7 5 3 11.1 

8 1 3.7 5 4 14.8 12 4 14.8 

10 3 11.1 9 1 3.7 30 1 3.7 

30 1 3.7 10 3 11.1 40 1 3.7 

39 1 3.7 30 1 3.7 60 2 7.4 

57 1 3.7 43 1 3.7 65 1 3.7 

60 2 7.4 58 1 3.7 100 1 3.7 

100 1 3.7 60 1 3.7  24 88.9 

 25 92.6 62 1 3.7  3 11.1 

 2 7.4 100 1 3.7  27 100.0 

 27 100.0  25 92.6 

    2 7.4 

    27 100.0 
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4.3.1.1.9.  

 

 4-11 

 27 

    

  

91  

1.  14  (  51.8) 

  10  

2.  6  (  22.2)  

 10 - 20  

3.  1  (  3.7) 

 21 - 30  

 

 154   

1.  14  (  51.8) 

  10  

2.  8  (  29.6)  

 10 - 20  

3.  2  (  7.4) 

 21 - 30  

 36  

 

1.  25.9  

 

2.  13  (  48.1) 

  5  
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3.  3  (  11.1)  

 5-7  

4.  2  (  7.4)  

 8  

 

 4-11 

 

 

   

 

  

( ) 

%  

  

( ) 

%  

  

( ) 

% 

0 7 25.9 2 2 7.4 0 7 25.9 

1 4 14.8 3 3 11.1 1 8 29.6 

2 1 3.7 4 3 11.1 2 2 7.4 

3 1 3.7 5 2 7.4 3 2 7.4 

4 3 11.1 7 1 3.7 4 1 3.7 

5 2 7.4 8 1 3.7 5 1 3.7 

6 3 11.1 9 2 7.4 6 1 3.7 

12 1 3.7 11 3 11.1 7 1 3.7 

13 1 3.7 12 1 3.7 8 2 7.4 

17 1 3.7 15 4 14.8  25 92.6 

28 1 3.7 16 1 3.7  2 7.4 

 25 92.6 22 1 3.7  27 100.0 

 2 7.4 25 1 3.7    

 27 100.0  25 92.6    

    2 7.4 

    27 100.0 
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4.3.1.1.10.  

 

 4-12 

 27 

    

  295 

 

1.  8  (  29.6)  

 10  

2.  11  (  40.7)   

10 - 20  

3.  3  (  11.1)  

21 - 30  

4.  3  (  11.1)  

 30  

 

 13    

1.  51.9 

 

2.  9  (  33.3) 

 1  

3.  2  (  7.4)  

 2  

 85.2  

  2 

 2   7.4 
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 4-12 

 

 

   

 

  

( ) 

%  

  

( ) 

%  

  

( ) 

% 

0 1 3.7 0 14 51.9 0 23 85.2 

3 2 7.4 1 9 33.3 2 2 7.4 

4 1 3.7 2 2 7.4  25 92.6 

5 2 7.4  25 92.6  2 7.4 

7 2 7.4  2 7.4  27 100.0 

9 1 3.7  27 100.0 

10 1 3.7 

13 2 7.4 

15 4 14.8 

17 2 7.4 

18 1 3.7 

19 1 3.7 

22 1 3.7 

26 1 3.7 

29 1 3.7 

39 1 3.7 

59 1 3.7 

 25 92.6 

 2 7.4 

 27 100.0 
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4.3.1.1.11.  

 2011 

 4-13 

 2011  

27  3     

  

 2011  782  

1.  66.7  2011 

2.  4  (  14.8) 

 100  

3.  3  (  11.1)  100 - 

150  

4.  1  (  3.7)  290  

 2011  974    

1.  74.1  2011 

2.  1  (  3.7)  

100  

3.  1  (  3.7)  100 - 

150  

4. .  3  (  11.1)  151 

- 200  

5.  1  (  3.7)  260  

 2011  1,181    

1.  70.4  2011 
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2.  2  (  7.4)  

100  

3.  3  (  11.1)  100 - 

150  

4. .  2  (  7.4)  300-

400  

  2011  27 

  

 2,937  
 

 4-13 

 2011 
 

  

 

 

. .  

( ) 

%  

. .  

( ) 

%  

. .  

( ) 

% 

0 18 66.7 0 20 74.1 0 19 70.4 

70 2 7.4 92 1 3.7 29 1 3.7 

80 2 7.4 100 1 3.7 55 1 3.7 
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ABSTRACT 

 

This research was qualitative and quantitative study, aimed to examine the 

current management situations of the hospitality and tourism curricula of universities in 

Vietnam and Cambodia by analyzing the weaknesses and strengths of the curriculum 

management and propose the guidelines to integrate the study of ASEAN culture in the 

hospitality and tourism curricula of the universities in Vietnam and Cambodia as well as 

the guidelines to establish the collaboration among universities in ASEAN to strengthen  

the good understanding and academic exchange. The documentary research, 

questionnaires and the focus group meetings, were used as the research tools. The 

Computer Statistical Analysis Program was employed to analyze the quantitative data 

and content analysis was used to study the qualitative data.   

The results of the study currently revealed that the number of graduates from 

universities in Vietnam and Cambodia are inadequately supply the needs for the tourism 

industry. The curricula management of the universities in both countries has 

encountered the comparable difficulties in terms of the quality of instructors, inadequate 

budget for the curricula management and administration, the quality of teaching 

arrangements and the improper curricula designed to fulfill the shortage of professional 

capacity in the industry. In addition, the overall exemplars of the hospitality and tourism 
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curricula do not include the ASEAN culture as a distinct subject in the curricula. The 

guidelines to integrate the study of ASEAN culture in the hospitality and tourism curricula 

are to integrating such subject in the professional knowledge for Vietnam and in the 

general education for Cambodia. Nevertheless, the hospitality and tourism curricula that 

provide the subject of ASEAN Culture in both countries should establish the comparable 

course description. Universities in ASEAN should collaborate in doing the public 

relations and exchanging regularly the academic data resources and providing distance 

learning curriculum with the joint degree in Hospitality and Tourism Management to 

strengthen the good understanding and academic exchange. 

Key words: ASEAN culture, The ASEAN Economic Community, Hospitality and Tourism 

curricula 
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No………… 

 

Learning Each Other Through ASEAN Tourism Education: The Case of 
Cambodia 

Clarification: The information from your responses will be used as a primary data to 
reference in studying the measures to integrate the study of intercultural 
communication (ASEAN culture) in Tourism and Hospitality Management Programs 
in the universities of Cambodia and the measures to strengthen the collaboration 
among universities and institutes for better understanding and mutual academic 
exchange.  

The researcher would like to confirm that the contributions provided by the 
respondents in this questionnaire would have absolutely no negative impact on these 
individuals and the data collected will be used for academic purpose only. In addition, 
the researcher is extremely grateful for their assistance. 

                   
 

Dr. Aree Tirasatayapitak 
Faculty of Hospitality and 
Tourism 

       Prince of Songkla University 
       Phuket Campus 
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Part 1: General information 

1. Name of university/ 
Institute:……………………………………………………………….. 

2. Type of institute: 

(   ) Public university     (   ) Private university          

(   ) Others (please specify)………………………………………… 

3. Faculty/ 
Department:…………………………………………………………………… 

4. Opening year:…………………………………………………………… 

Part 2: Academic management 

1. Degree/Program/ Majors of study related to Tourism and Hospitality 
Management offered or planned to offer 

Name of Degree Program Majors of study Duration of 
study

 

Bachelor of Art 
(BA) 

 

1……………………………

2……………………………

3……………………………

 

1……………………… 

2……………………… 

3……………………… 

 

………… 

………… 

………… 

 

Bachelor of 
Business 
Administration 
(BBA) 

 

1……………………………

2……………………………

3……………………………

 

1……………………… 

2……………………… 

3……………………… 

 

………… 

………… 

………… 
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2. Type of program provided 

3. The current number of students, teaching staff and the future plan of 
development

The number of students The number of teaching staff 

Academic 
Year 

Cambodian 
student 

International
student 

Cambodian
 

Foreigner Total of 
full-
time 

teaching 
staff 

Guest 
lecturers 
from the 
industry 

2008-
2009 

      

2009-
2010 

      

2010-
2011 

      

2011-
2012 

      

4. The number of graduations in the year 2011:………………….persons. 

Type of program provided YES NO Number of 
programs 
related to 

Tourism and 
Hospitality 
available 

Khmer Program    

English Program    

International Program    
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5. Qualifications and academic rank of teaching staff in the Program 

Qualification of teaching staff The number of teaching 
staff with qualification 

Under Bachelor Degree  

Bachelor Degree  

Master Degree   

Doctoral Degree  

 

6. How do your Faculty/ Department develop the curriculum of the program? 
(Choose only one answer that is best match with your Faculty/ Department). 

(   ) In-house development    

(   ) Cooperation between in-house team and the industry 

(   ) Outsourcing                                      

(   ) Development by the Ministry of Education, Youth and Sport 

(   ) Others (Please specify)……………………………………………. 

7. How often will your Faculty/ Department develop the curriculum of the 
program? (Choose only one answer that is best match with your Faculty/ 
Department). 

(   ) Never                  (    ) Every year   

(   ) Every two years                 (    ) Every three years 

(   ) Every four years                 (    ) Every five years 

(   ) Others (Please specify)……………………………………………. 

8. How do your Faculty/ Department conduct the quality assurance of the 
curriculum of the program? (Choose only one answer that is best match with 
your Faculty/ Department). 

(   ) By the faculty itself 
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(   ) By the cooperation between in-house team and the industry   

(   ) By the university                                                   

(   ) By the Ministry of Education, Youth and Sport 

(   ) Others (Please specify)……………………………………………. 

9. How often will your Faculty/ Department conduct the quality assurance of the 
curriculum of the program? (Choose only one answer that is best match with 
your Faculty/ Department). 

(   ) Never                  (    ) Every year   

(   ) Every two years                 (    ) Every three years 

(   ) Every four years                 (    ) Every five years 

(   ) Others (Please specify)……………………………………………. 

10. Do your Faculty/ Department manage the programs with the following 
activity? (You can answer more than one answer) 

(    ) Design the curriculum to response to the current regional or world trends of the 
hospitality and tourism industry and the industry needs 

(    ) Design the curriculum based on the Faculty/ University philosophy 

(    ) Design the curriculum based on the National Development Plan and the needs of 
the country 

(    ) Collaborate with other international institutes to exchange students and teaching 
staff 

(    ) Provide lectures by teaching staff that are qualified and have the experiences 
from the industry 

(    ) Encourage the teaching staff to conduct research and apply the knowledge gained 
with the lectures 

(   ) Financially support the teaching staff to attend the conferences and seminars in 
hospitality and tourism in Cambodia 

(   ) Financially support the teaching staff to attend the conferences and seminars in 
hospitality and tourism in Southeast Asia and other regions 
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(   ) Provide the modern equipments serving for the teaching and learning in 
hospitality and tourism program 

(    ) Evaluate teaching performance by students and the Faculty 

(    ) Provide the exposure learning activities to students and teaching staff

11. Are the following issues the strengths or the constraints in managing the 
Hospitality and Tourism Program of your Faculty/ Department? (You can 
answer more than one answer) 

Issues in managing program Strengths Constraints 
1. Adequate number of teaching staff that are qualified 
and have the high experiences from the industry 
2. Proper and updated curriculum 
3. Standardized curriculum 
4. Adequate financial support from the government 
5. Provision of modern equipments serving for the 
teaching and learning in hospitality and tourism program 
6. Autonomous institute  
7. The ease to get industry collaboration such as financial 
support and knowledge transfer  
8. Adequate updated text books, journals and other related 
documents in hospitality and tourism 
9. Collaboration with the international institutes to 
exchange students and teaching staff 
10. Provision of exposure learning activities to students 
and teaching staff 
11. Guarantee of employment opportunity to graduates 
12. Strengthening practical experience of student body 
13. Adequate number of students to run the program 
14. Flexible mechanism to develop the programs 
governed by the government 
15. Others (Please specify) 
    
……………………………………………………………
…… 
12. Are your Faculty/ Department aware of the establishment of the Mutual 
Recognition Arrangement (MRA) and the Mutual Recognition Arrangement 
(MRA) in Tourism Professionals to promote the ASEAN Economic Community 
in 2015? 

(   ) Yes           (   ) No 
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13. Do your Faculty/ Department give importance to the implementation of the 
ASEAN Mutual Recognition Arrangement (MRA) and the ASEAN Economic 
Community in 2015? 

(   ) Yes (Please go to question No. 14,15,16)                (   ) No 

14. How do your Faculty/ Department response to this policy? (You can answer 
more than one answer) 

(  ) Continuously inform the students and teaching staff about the implementation of 
the ASEAN Mutual Recognition Arrangement (MRA) 

(   ) Attend the conferences and seminars on the ASEAN Mutual Recognition 
Arrangement (MRA) to keep update related information  

(   )  Develop the curriculum to serve the six areas covered by the MRA agreement 
such as 
front office, house- keeping, tour operation, travel agency, and food and beverage 

(   ) Plan to develop the curriculum to serve the six areas covered by the MRA 
agreement such as  
Front-office, house- keeping, tour operation, travel agency, and food and beverage 

(   ) Increase the competency of students in services-based skills 

(   ) Increase the competency of students in management-based skills 

(   ) Increase the competency of students in communication skills and foreign 
languages proficiency 

(   ) Provide your students the knowledge about the ASEAN culture 

(   ) Provide your students the knowledge about the intercultural communication 

(   ) Others (Please specify)………………………………………………………… 

15. Do your graduates hold the competency and qualification to compete and 
work in the field overseas? 

(   ) No 
(    ) Yes at (     ) excellent level 
                   (     ) good level 
                   (     ) moderate level 
                   (     ) poor level and need time to improve their competency and  

   qualification 
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16. Do your Faculty/ Department have any plan to integrate the study of 
intercultural communication (ASEAN culture) in Tourism and Hospitality 
Management Program? 

(    ) Yes (Please go to question No. 17)                        

(    ) No 

(    ) The program has already integrated the study of intercultural communication 
(ASEAN culture) 

17. How will your Faculty/ Department integrate the study of intercultural 
communication (ASEAN culture) in Tourism and Hospitality Management 
Program?

(    ) In the general education   (    ) In the professional education 

(    ) In the elective courses   (    ) Others (Please specify)……… 

18. What are the appropriate measures to strengthen the collaboration among 
universities and institutes in ASEAN for better understanding and mutual 
academic exchange? 

1…………………………………………………………………………………… 

2…………………………………………………………………………………… 

3…………………………………………………………………………………… 

4…………………………………………………………………………………… 

5…………………………………………………………………………………… 

Thank you very much for your cooperation. 
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No………… 

 

Learning Each Other Through ASEAN Tourism Education: The Case of 
Vietnam  

Clarification: The information from your responses will be used as a primary data to 
reference in studying the measures to integrate the study of ASEAN culture and 
intercultural communication in Tourism and Hospitality Management Programs ( 
such as Tourism management, Hospitality management, Hospitality and Tourism 
management and other majors related to tourism) in the universities of Vietnam and 
the measures to strengthen the collaboration among universities and institutes for 
better understanding and mutual academic exchange in ASEAN.  

The researcher would like to confirm that the contributions provided by the 
respondents in this questionnaire would have absolutely no negative impact on these 
individuals and the data collected will be used for academic purpose only. In addition, 
the researcher is extremely grateful for your assistance. 

                   
 
 

                                                     Dr. Aree Tirasatayapitak 
                                                                        Faculty of Hospitality and Tourism 
      Prince of Songkla University 
       Phuket Campus 
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Part 1: General information 

1. Name of university/ 
Institute:……………………………………………………………….. 

2. Type of institute: 

(   ) Public university     (   ) Private university          

(   ) Others (please specify)………………………………………… 

3. Faculty/ Division:…………………………………………………………………… 

4. Opening year:…………………………………………………………… 

Part 2: Academic management 

1. Degree/Program/ Majors of study related to Tourism and Hospitality 
Management offered or planned to offer by your Faculty/ Division 

Name of Degree Program Majors of study Duration 
of study 

Opening
Year

 

Bachelor of 
………………
………………
………………
………………
………………
………………
………………  

 

1…………………………… 

2…………………………… 

3…………………………… 

Types of Program 

1. Vietnamese Program  
………… 

2. English Program        
………… 

3. International Program 
……….. 

 

1…………………… 

2…………………… 

3…………………… 

 

…………

…………

…………

 

……… 

……… 

……… 
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2. Number of students, teaching staff and the future plan of development 

The number of students The number of teaching staff 

Academic 
Year 

Vietnamese 
 

International
Students 
and their 

countries of 
origin 

Vietnamese Foreigners 
and their 

countries of 
origin 

Total of 
full-time 
teaching 
staff 

Total of 
non-full 
time 
teaching 
staff such 
as guest 
lecturers 
from the 
industry 
and other 
universities

2008-
2009 

      

2009-
2010 

      

2010-
2011 

      

2011-
2012 

      

3. The number of graduates from the Programs related to tourism and 
hospitality management in the year 2011………………..persons.  

4. Qualifications and academic rank of teaching staff in the Program 

Qualification of teaching staff Total 

Bachelor Degree  

Master Degree   

Doctoral Degree  
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Academic rank Total 

Lecturer  

Assistant Professor  

Associate Professor  

Professor  

 

5. How do your Faculty/ Division develop the curriculum of the program? 
(Choose only one answer that is best match with your Faculty/ Division). 

(   ) In-house development    

(   ) Cooperation between in-house team and the industry 

(   ) Outsourcing                                      

(   ) Development by the MOET 

(   ) Others (Please specify)………………………………………………………… 

……………………………………………………………………………………… 

……………………………………………………………………………………… 

6. How often will your Faculty/ Division develop the curriculum of the program? 
(Choose only one answer that is best match with your Faculty/ Division). 
 
(   ) Never                  (    ) Every year   

(   ) Every two years                 (    ) Every three years 

(   ) Every four years                 (    ) Every five years 

(   ) Others (Please specify)……………………………………………. 
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7. How do your Faculty/ Division conduct the assessment of the quality assurance 
of the program? (Choose only one answer that is best match with your Faculty/ 
Division). 

(   ) By the faculty itself 

(   ) By the cooperation between in-house team and the industry   

(   ) By the university                                                   

(   ) By the MOET 

(   ) Others (Please specify)………………………………………………………… 

8. How often will your Faculty/ Division conduct the assessment of the quality 
assurance of the program? (Choose only one answer that is best match with your 
Faculty/ Division). 

(   ) Never                  (    ) Every year   

(   ) Every two years                 (    ) Every three years 

(   ) Every four years                 (    ) Every five years 

(   ) Others (Please specify)……………………………………………. 

9. How did your faculty/ Division design the curriculum related to tourism and 
hospitality? (Choose only one answer that is best match with your Faculty/ 
Division). 

(   ) Design the curriculum to response to the current regional or world trends of the 
hospitality and tourism industry and the industry needs 

(   ) Design the curriculum based on the Faculty/ University philosophy 

(   ) Design the curriculum based on the National Development Plan and the needs of 
the country 

(   ) Design the curriculum based on ad-hoc fashion as other universities do 

10. Who did design the course description of each subject for your Program? 

(   ) The Faculty/ Division  

(   ) Lecturer who will teach that subject 

(   ) Benchmark from other universities’ curricula 
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11. Are the following issues considered as strengths or constraints in managing
the Hospitality and Tourism Program of your Faculty/ Division?

Issues in managing program Strengths Constraints
1. Adequate number of teaching staff that are 
qualified and have the high experiences from the 
industry 
2. Unique, proper and updated curricula 
3. Standardized curricula similarly to other 
universities 
4. Adequate financial support from the 
government 
5. Adequate number of research conducted by the 
Faculty’s staff and application of research results 
with their lectures 
6. Financial support by the Faculty/ Division to 
the teaching staff to attend the conferences and 
seminars in hospitality and tourism in Vietnam 
7. Financial support by the Faculty/ Division to 
the teaching staff to attend the conferences and 
seminars in hospitality and tourism in Southeast 
Asia and other regions 
8. Provision of modern equipments serving for 
the teaching and learning in hospitality and 
tourism program 
9. Autonomous institute  
10. The ease to get industry collaboration such as 
financial support and knowledge transfer  
11. Adequate updated text books, journals and 
other related documents in hospitality and 
tourism 
12. Collaboration with the international institutes 
to exchange students and teaching staff and joint 
research 
13. Provision of exposure learning activities to 
students and teaching staff 
14. Guarantee of employment opportunity to 
graduates 
15. Strengthening practical experience of students 
16. Adequate number of students to run the 
program 
17. Flexible mechanism to develop the programs  
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12. Do your graduates hold the competency and qualifications to compete and 
work abroad? 

(   ) No 

(   ) Yes at (     ) excellent level 

                   (     ) good level 

                   (     ) moderate level 

                   (     ) poor level and need time to improve their competency and  

   qualification 

Part 3: Opinion on ASEAN tourism education 

13. Is there any subject provided by your Faculty/ Division with title “ASEAN 
Culture, Cross-culture, Cross-cultural communication and intercultural 
communication”?

(   ) Yes (Please specify the name of 
subject)…………………………………………………….... 

(   ) No (Please go to question No. 14) 

14. Do your Faculty/ Division have any plan to integrate the study of ASEAN 
culture and intercultural communication in Tourism and Hospitality 
Management Program? 

(    ) Yes (Please go to question No. 15)        (    ) No 

15. How will your Faculty/ Division integrate the study of ASEAN culture and 
intercultural communication in Tourism and Hospitality Management Program? 

(    ) In the general education   (    ) In the professional education 

(    ) In the elective courses   (    ) Others (Please specify)……… 
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16. What contents should be included in the course description of the subject 
“ASEAN culture”? 

……………………………………………………………………………………… 

……………………………………………………………………………………… 

……………………………………………………………………………………… 

……………………………………………………………………………………… 

17. Is it necessary to include the languages of ASEAN member countries in the 
curriculum of your Program? 

(    ) Yes (Please go to question No.18)     (    ) No (Please go to question No.19)     

(    ) The program has already provided the study of the languages of ASEAN member 
countries (Please specify the name)……………………………… 

18. Which language of ASEAN member countries do you plan to teach in future? 

(    ) Thai   (    ) Lao   (    ) Malay 

(    ) Vietnamese (    ) Cambodian  (    ) Pilipino 

(    ) Bahasa   (    ) Burmese   

19. Which language should be the common ASEAN language? 

(    ) Chinese   (    ) English   (    ) Thai 

(    ) Vietnamese (    ) Cambodian  (    ) Pilipino 

(    ) Bahasa   (    ) Burmese   (    ) Malay  

(    ) Lao 

20. Are your Faculty/ Division aware of the establishment of the Mutual 
Recognition Arrangement (MRA) and the Mutual Recognition Arrangement 
(MRA) in Tourism Professionals to promote the ASEAN Economic Community 
in 2015? 

(   ) Yes           (   ) No 
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21. Do your Faculty/ Division give importance to the implementation of the 
ASEAN Mutual Recognition Arrangement (MRA) and the ASEAN Economic 
Community in 2015? 

(   ) No  

(   ) Yes (Please go to question No. 22) at (    ) serious level 

                             (    ) moderate level 

                            (    ) poor level  

22. How do your Faculty/ Division response to this policy? (You can answer 
more than one answer.) 

(   ) Continuously inform the students and teaching staff about the implementation of 
the ASEAN Mutual Recognition Arrangement (MRA) 

(   ) Attend the conferences and seminars on the ASEAN Mutual Recognition 
Arrangement (MRA) to keep update related information  

(   )  Develop the curriculum to serve the six areas covered by the MRA agreement 
such as 
Front- office, house- keeping, tour operation, travel agency, and food and beverage 

(   ) Plan to develop the curriculum to serve the six areas covered by the MRA 
agreement such as  
Front-office, house- keeping, tour operation, travel agency, and food and beverage 

(   ) Increase the competency of students in services-based skills such as bartending, 
front office operation, etc 

(   ) Increase the competency of students in management-based skills 

(   ) Increase the competency of students in communication skills and foreign 
languages proficiency 

(   ) Provide your students the knowledge about the ASEAN culture 

(   ) Provide your students the knowledge about the intercultural communication 

(   ) Others (Please specify)……………………………………………… 
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23. What are the appropriate measures to strengthen the collaboration among 
universities and institutes in ASEAN for better understanding and mutual 
academic exchange? 

1…………………………………………………………………………………… 

2…………………………………………………………………………………… 

3…………………………………………………………………………………… 

4…………………………………………………………………………………… 

5…………………………………………………………………………………… 

 

Thank you very much for your cooperation. 
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Learning Each Other Through ASEAN Tourism Education: The Case of 
Cambodia 

Part1: Academic management 

1. How many graduates in Hospitality and Tourism Management Program can the 
Faculty produce each year? 

2. How many employees does the tourism industry need each year? 

3. How did your faculty/ Division design the curriculum related to tourism and 
hospitality?  

(   ) Design the curriculum to response to the current regional or world trends of the 
hospitality and tourism industry and the industry needs 

(   ) Design the curriculum based on the Faculty/ University philosophy 

(   ) Design the curriculum based on the National Development Plan and the needs of 
the country 

(   ) Design the curriculum based on ad-hoc fashion as other universities do 

4. Are the following issues considered as strengths or constraints in managing the 
Hospitality and Tourism Program of your Faculty/ Division?  

Issues in managing program Strengths Constraints 
1. Adequate number of teaching staff that are 
qualified and have the high experiences from the 
industry 
2. Unique, proper and updated curriculum 
3. Standardized curriculum similar to other 
universities 
4. Adequate financial support from the government 
5. Adequate number of research conducted by the 
Faculty’s staff and application of research results 
with their lectures 
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6. Financial support by the Faculty/ Division to the 
teaching staff to attend the conferences and seminars 
in hospitality and tourism in Cambodia 
7. Financial support by the Faculty/ Division to the 
teaching staff to attend the conferences and seminars 
in hospitality and tourism in Southeast Asia and 
other regions 
8. Provision of modern equipments serving for the 
teaching and learning in hospitality and tourism 
program 
9. Autonomous institute  
10. The ease to get industry collaboration such as 
financial support and knowledge transfer  
11. Adequate updated text books, journals and other 
related documents in hospitality and tourism 
12. Collaboration with the international institutes to 
exchange students and teaching staff and joint 
research 
13. Provision of exposure learning activities to 
students and teaching staff 
14. Guarantee of employment opportunity to 
graduates 
15. Strengthening practical experience of students  
16. Adequate number of students to run the program 
17. Flexible mechanism to develop the programs  

5. If there is the free flow of skilled labors from the ASEAN member countries to 
Vietnam, what are the weak points of your graduates comparing to the competency of 
those labors?  
(     ) Creative thinking     (     ) Management skills 

(     ) Analysis skill     (     ) Service-based skills 

(     ) Language proficiency    (     ) Personality 

(     ) Computer skill     (     ) Service mind 

(     ) Problem solving skill    (     ) Communicative skills 

    5.1. What are the crucial factors affected on these weaknesses? 
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Part 2: Opinion on ASEAN tourism education 

1. To work in another ASEAN country, is it necessary for the graduates to know 
about “ASEAN culture, cross-culture, cross-cultural communication and/ or 
intercultural communication”? 

1.1. Why? 

2. Is there any topic related to ASEAN culture provided by lecturers in the TRM/ 
HPM Program? Which subject? 

3. Do your Faculty/ Division give importance to the implementation of the ASEAN 
Mutual Recognition Arrangement (MRA) and the ASEAN Economic Community in 
2015? 

(   ) No                                       (   ) Yes (at which level?)           

      3.1. Why? 

4. How do your Faculty/ Division response to this policy?  

(   ) Continuously inform the students and teaching staff about the implementation of 
the ASEAN Mutual Recognition Arrangement (MRA) 

(   ) Attend the conferences and seminars on the ASEAN Mutual Recognition 
Arrangement (MRA) to keep update related information  

(   )  Develop the curriculum to serve the six areas covered by the MRA agreement 
such as 
Front- office, house- keeping, tour operation, travel agency, and food and beverage 

(   ) Plan to develop the curriculum to serve the six areas covered by the MRA 
agreement such as  
Front-office, house- keeping, tour operation, travel agency, and food and beverage 

(   ) Increase the competency of students in services-based skills such as bartending, 
front office operation, etc 

(   ) Increase the competency of students in management-based skills 

(   ) Increase the competency of students in communication skills and foreign 
languages proficiency 

(   ) Provide your students the knowledge about the ASEAN culture 

(   ) Provide your students the knowledge about the intercultural communication 
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4. What makes the curriculum of your Faculty/ Division unique and effective in 
achieving the goals of the ASEAN Mutual Recognition Arrangement (MRA)? 

5. In your opinion, which country will attract the flow of skilled labors from the 
ASEAN member countries the most? 

6. Which language should be the common ASEAN language? 

(    ) Chinese (    ) English  (    ) Thai  (    ) Lao 

(    ) Vietnamese (    ) Cambodian (    ) Pilipino  (    ) Malay 

(    ) Bahasa  (    ) Burmese    

7. Is it necessary to establish the ASEAN International Standards in Tourism and 
Management Study Program? 

8. What should be the common characteristics of ASEAN Tourism Professionals? 

9. What are the appropriate measures to strengthen the collaboration among 
universities and institutes in ASEAN for better understanding and mutual academic 
exchange? 

 

Thank you for your cooperation 
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 (Competency standard) 

 

 

 

    ASEAN Common Competency Standards Framework for Tourism Professionals 

Division 1 - Hotel Services 

Primary
Labour
Division 

Item 
 Secondary    

Labour       
Division 

Job 
Index

Number 
(JIN) 

Job Titles Item Competency Standards 

HOTEL     Core Competencies 
    1 Work effectively with colleagues and customers 
    2 Work in a socially diverse environment 

    3 
Implement occupational health and safety 
procedures 

    4 Comply with workplace hygiene procedures 
    5 Maintain hospitality industry knowledge 
    

 1.1 
FRONT 
OFFICE   Generic Competencies 

     1 Communicate effectively on the telephone 
     2 Promote hospitality products and services 
     3 Perform basic clerical procedures 
     4 Use common business tools and technology 
     5 Access and retrieve computer-based data 
     6 Develop and update local knowledge 
     7 Manage and resolve conflict situations 
     8 Speak English at a basic operational level 
     9 Perform basic First Aid procedures 
       

   HFO.01 

Front 
Office
Manager Functional Competencies 

    1 
Establish and maintain a safe and secure 
workplace 
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    ASEAN Common Competency Standards Framework for Tourism Professionals 

Division 1 - Hotel Services 

Primary
Labour
Division 

Item 
 Secondary    

Labour       
Division 

Job 
Index

Number 
(JIN) 

Job Titles Item Competency Standards 

    2 Manage quality customer/guest services 
    3 Prepare and monitor operational budgets 
    4 Manage financial performance within a budget 
    5 Manage stock purchases and inventories  

    6 
Manage legal requirements for business 
compliance 

    7 Establish and maintain a business relationship 

    8 
Monitor and manage workplace relations and 
diversity 

    9 Manage the effective use of human resources 
    10 Recruit and select staff 
    11 Monitor staff performance standards 
    12 Conduct a staff performance assessment process 
    13 Prepare and deliver training sessions 
    14 Conduct training for a small group 

    15 
Monitor and evaluate the effectiveness of training 
outcomes 

    16 Plan, manage and conduct meetings 
     17 Maintain financial standards and records 
     18 Plan and conduct an evacuation of premises 
     19 Plan and establish systems and procedures 
     20 Read and write English at an advanced level 

   HFO.02 

Front 
Office
Supervisor Functional Competencies 

     1 Provide accommodation services 
     2 Receive and process reservations 
    3 Operate a computerised reservation system 

     4 
Process a financial transaction for services 
rendered 

     5 Maintain a paper-based filing and retrieval system

     6 
Process transactions for purchase of goods or 
services  

     7 Maintain guests' financial records 
     8 Prepare routine financial statements 

     9 
Establish and maintain a safe and secure 
workplace 

     10 Manage quality customer/guest services 
     11 Receive and securely store in-coming goods 
     12 Monitor and manage workplace relations and 
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    ASEAN Common Competency Standards Framework for Tourism Professionals 

Division 1 - Hotel Services 

Primary
Labour
Division 

Item 
 Secondary    

Labour       
Division 

Job 
Index

Number 
(JIN) 

Job Titles Item Competency Standards 

diversity 
     13 Roster staff 
     14 Monitor routine workplace operations 
     15 Coach others in job skills 
     16 Provide for the safety of VIPs 
     17 Manage intoxicated persons 
     18 Conduct a night audit 
     19 Maintain financial standards and records 
       
   HFO.03 Receptionist Functional Competencies 

    
Front Office 

Attendant 1 Provide accommodation services 
    2 Receive and process reservations 

    3 
Process a financial transaction for services 
rendered 

    4 Maintain a paper-based filing and retrieval system

    5 
Process transactions for purchase of goods or 
services  

     6 Maintain guests' financial records 
     7 Prepare routine financial statements 
       

   HFO.04 
Telephone 
Operator Functional Competencies 

    Telephonist 1 Operate a (PABX) switchboard 

    
Switchboard 

Operator 2 Receive and place in-coming phone calls 
     3 Facilitate out-going phone calls 
     4 Provide information about in-house services 
     5 Provide international (IDD) service information
   HFO.05 Bell Boy Functional Competencies 
  Porter 1 Provide Bell Boy  /  Porter services 
  Concierge 2 Provide a lost and found facility 
  Bellhop 3 Escort, carry and store valuable items 
     4 Provide a lost and found facility 
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    ASEAN Common Competency Standards Framework for Tourism Professionals 

Division 1 - Hotel Services 

Primary
Labour
Division 

Item 
 Secondary         

Labour            
Division 

Job 
Index

Number 
(JIN) 

Job Title Item Competency Standards 

     
HOTEL     Core Competencies 

     1 
Work effectively with colleagues and 
customers 

     2 Work in a socially diverse environment 

     3 
Implement occupational health and 
safety procedures 

     4 
Comply with workplace hygiene 
procedures 

     5 Maintain hospitality industry knowledge 
       
 1.2 HOUSEKEEPING   Generic Competencies 

     1 
Communicate effectively on the 
telephone 

     2 Perform basic clerical procedures 

     3 
Use common business tools and 
technology 

     4 
Promote hospitality products and 
services 

     5 Manage and resolve conflict situations 

     6 
Speak English at a basic operational 
level 

        

   HHK.01 
Executive 
Housekeeper Functional Competencies 

    
Housekeeping 

Manager 1 
Manage physical assets and 
infrastructure 

    2 Prepare and monitor operational budgets 

    3 
Manage financial performance within a 
budget 

    4 
Manage physical assets and 
infrastructure 

    5 Manage stock purchases and inventories 

    6 
Manage legal requirements for business 
compliance 

    7 
Manage the effective use of human 
resources 

    8 Recruit and select staff 
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    ASEAN Common Competency Standards Framework for Tourism Professionals 

Division 1 - Hotel Services 

Primary
Labour
Division 

Item 
 Secondary         

Labour            
Division 

Job 
Index

Number 
(JIN) 

Job Title Item Competency Standards 

     9 
Conduct a staff performance assessment 
process 

     10 Prepare and deliver training sessions 
     11 Conduct training for a small group 

     12 
Monitor and evaluate the effectiveness 
of training outcomes 

     13 
Access and retrieve computer-based 
data 

     14 
Start conversations and develop good 
relations with guests 

     15 
Read and write English at an advanced 
level 

   HHK.02 
Laundry 
Manager Functional Competencies 

    1 
Establish and maintain a safe and secure 
workplace 

    2 Manage quality customer/guest services 
    3 Prepare and monitor operational budgets 
    4 Manage stock purchases and inventories 
    5 Monitor, control and order new stock 

    6 
Receive and securely store in-coming 
goods 

    7 
Manage legal requirements for business 
compliance 

    8 
Monitor and manage workplace 
relations and diversity 

    9 
Manage the effective use of human 
resources 

    10 Recruit and select staff 
    11 Roster staff 
    12 Monitor routine workplace operations 
    13 Monitor staff performance standards 

    14 
Conduct a staff performance assessment 
process 

    15 Prepare and deliver training sessions 
    16 Coach others in job skills 
    17 Conduct training for a small group 

    18 
Monitor and evaluate the effectiveness 
of training outcomes 

    19 Access and retrieve computer-based 
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    ASEAN Common Competency Standards Framework for Tourism Professionals 

Division 1 - Hotel Services 

Primary
Labour
Division 

Item 
 Secondary         

Labour            
Division 

Job 
Index

Number 
(JIN) 

Job Title Item Competency Standards 

data 
    20 Plan, manage and conduct meetings 

    21 
Read and write English at an advanced 
level 

     22 Perform basic First Aid procedures 

   HHK.03 
Floor 
Supervisor Functional Competencies 

    
Housekeeping 

Supervisor 1 
Establish and maintain a safe and secure 
workplace 

    
Room

Inspector 2 Manage quality customer/guest services 
    Shift Leader 3 Monitor, control and order new stock 

     4 
Receive and securely store in-coming 
goods 

     5 
Monitor and manage workplace 
relations and diversity 

     6 Monitor routine workplace operations 
     7 Roster staff 
     8 Monitor staff performance standards 

     9 
Conduct a staff performance assessment 
process 

     10 Coach others in job skills 
     11 Plan, manage and conduct meetings 
     12 Perform basic First Aid procedures 
       

   
HHK.04 Laundry 

Attendant Functional Competencies 

    
Checker

1 
Maintain and operate an industrial 
laundry facility 

    
Washer 

2 
Clean and maintain industrial work area 
and equipment 

     Ironer 3 Launder linen and guests' clothes 
    Valet 4 Provide a lost and found facility 

    
Dry Clean 
Attendant   

       

   HHK.05 
Room 
Attendant Functional Competencies 

    
Room

Assistant 1 Provide housekeeping services to guests 
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    ASEAN Common Competency Standards Framework for Tourism Professionals 

Division 1 - Hotel Services 

Primary
Labour
Division 

Item 
 Secondary         

Labour            
Division 

Job 
Index

Number 
(JIN) 

Job Title Item Competency Standards 

    
Housekeeping 

Attendant 2 
Clean and prepare rooms for in-coming 
guests 

    
Room

Steward 3 Provide a lost and found facility 
     4 Develop and update local knowledge 
       

   
HHK.06 Public Area 

Cleaner Functional Competencies 
    Cleaner 1 Provide housekeeping services to guests 

    
Public Area 
Attendant 2 

Clean public areas, facilities and 
equipment 

     3 Provide a lost and found facility 

     4 
Clean and maintain industrial work area 
and equipment 

 

 

ASEAN Common Competency Standards Framework for Tourism Professionals 
Division 1 - Hotel Services  - Front Office and Housekeeping 

 
CODE (proposal) COMPETENCY STANDARDS MENU 
  
CLUSTER 1 COMMON CORE COMPETENCIES 
D1.HOT.CL1.01 Work effectively with colleagues and customers 
D1.HOT.CL1.02 Work in a socially diverse environment 
D1.HOT.CL1.03 Implement occupational health and safety procedures 
D1.HOT.CL1.04 Comply with workplace hygiene procedures 
D1.HOT.CL1.05 Perform basic clerical procedures 
D1.HOT.CL1.06 Access and retrieve computer-based data 
D1.LAN.CL1.01 Speak English at a basic operational level 
D1.HOT.CL1.07 Communicate effectively on the telephone 
D1.HOT.CL1.08 Maintain hospitality industry knowledge 
D1.HOT.CL1.09 Develop and update local knowledge 
D1.HOT.CL1.10 Promote hospitality products and services 
D1.HOT.CL1.11 Manage and resolve conflict situations 
D1.HOT.CL1.12 Perform basic First Aid procedures 
  
CLUSTER 2 HOTEL FRONT OFFICE 
D1.HFO.CL2.01 Receive and process reservations 
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ASEAN Common Competency Standards Framework for Tourism Professionals 
Division 1 - Hotel Services  - Front Office and Housekeeping 

D1.HFO.CL2.02 Operate a computerised reservation system 
D1.HFO.CL2.03 Provide accommodation services 
D1.HFO.CL2.04 Maintain guests' financial records 
D1.HFO.CL2.05 Process a financial sale transaction 
D1.HFO.CL2.06 Conduct a night audit 
D1.HFO.CL2.07 Provide Bell Boy  /  Porter services 
D1.HFO.CL2.08 Operate a (PABX) switchboard 
D1.HFO.CL2.09 Receive and place in-coming phone calls 
D1.HFO.CL2.10 Facilitate out-going phone calls 
D1.HFO.CL2.11 Provide information about in-house services 
D1.HFO.CL2.12 Provide international (IDD) service information 
  
CLUSTER 3 HOUSEKEEPING 
D1.HHK.CL3.01 Provide housekeeping services to guests 
D1.HHK.CL3.02 Clean public areas, facilities and equipment 
D1.HHK.CL3.03 Clean and prepare rooms for in-coming guests 
D1.HHK.CL3.04 Maintain and operate an industrial laundry facility 
D1.HHK.CL3.05 Launder linen and guests' clothes 
D1.HHK.CL3.06 Provide valet services to guests 
D1.HHK.CL3.07 Clean and maintain industrial work area and equipment 
  
CLUSTER 4 SECURITY SERVICES 
D1.HSS.CL4.01 Establish and maintain a safe and secure workplace 
D1.HSS.CL4.02 Maintain the security of premises and property 
D1.HSS.CL4.03 Operate basic security equipment 
D1.HSS.CL4.04 Maintain the safety of premises and personnel 
D1.HSS.CL4.05 Observe and monitor people 
D1.HSS.CL4.06 Provide for the safety of VIPs 
D1.HSS.CL4.07 Manage intoxicated persons 
D1.HSS.CL4.08 Escort, carry and store valuable items 
D1.HSS.CL4.09 Provide a lost and found facility 
D1.HSS.CL4.10 Plan and conduct an evacuation of premises 
  
CLUSTER 5 CUSTOMER SERVICE, SALES AND MARKETING 
D1.HSM.CL5.01 Organise functions 
D1.HSM.CL5.02 Plan and implement sales activities or campaigns 
D1.HSM.CL5.03 Coordinate a marketing strategy and activities 
D1.HSM.CL5.04 Develop and update local knowledge 
D1.HSM.CL5.05 Prepare and deliver a presentation 
D1.HSM.CL5.06 Establish and maintain a business relationship 
D1.HSM.CL5.07 Develop and implement a business plan 
  
CLUSTER 6 GENERAL ADMINISTRATION 
D1.HGA.CL6.01 Plan and establish systems and procedures 
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ASEAN Common Competency Standards Framework for Tourism Professionals 
Division 1 - Hotel Services  - Front Office and Housekeeping 

D1.HGA.CL6.02 Work cooperatively in a general administration environment  
D1.HGA.CL6.03 Maintain a paper-based filing and retrieval system 
D1.HGA.CL6.04 Gather and present product information 
D1.HGA.CL6.05 Plan, manage and conduct meetings 
D1.HGA.CL6.06 Prepare business documents 
D1.HGA.CL6.07 Produce various types of form documents on a computer 
D1.HGA.CL6.08 Design, prepare and present various types of reports 
D1.HGA.CL6.09 Monitor, control and order new stock 
D1.HGA.CL6.10 Receive and securely store in-coming goods 
D1.HGA.CL6.11 Manage and implement small projects 
D1.HGA.CL6.12 Use common business tools and technology 
  
CLUSTER 7 FINANCIAL ADMINISTRATION 
D1.HFA.CL7.01 Process a financial transaction for services rendered 
D1.HFA.CL7.02 Process transactions for purchase of goods or services  
D1.HFA.CL7.03 Maintain financial standards and records 
D1.HFA.CL7.04 Prepare routine financial statements 
D1.HFA.CL7.05 Audit financial procedures 
D1.HFA.CL7.06 Manage payroll records 
D1.HFA.CL7.07 Prepare and monitor operational budgets 
D1.HFA.CL7.08 Manage financial performance within a budget 
  
CLUSTER 8 HUMAN RESOURCE DEVELOPMENT 
D1.HHR.CL8.01 Develop performance assessment procedures 
D1.HHR.CL8.02 Plan a staff performance review 
D1.HHR.CL8.03 Conduct a staff performance assessment process 
D1.HHR.CL8.04 Evaluate a staff performance assessment 
D1.HHR.CL8.05 Conduct a training needs analysis 
D1.HHR.CL8.06 Coach others in job skills 
D1.HHR.CL8.07 Prepare and deliver training sessions 
D1.HHR.CL8.08 Conduct training for a small group 
D1.HHR.CL8.09 Plan and implement a series of training events 
D1.HHR.CL8.10 Manage an assessment system for training outcomes 
D1.HHR.CL8.11 Monitor and evaluate the effectiveness of training outcomes 
D1.HHR.CL8.12 Evaluate the effectiveness of an assessment system 
  
CLUSTER 9 RESOURCE MANAGEMENT 
D1.HRM.CL9.01 Manage the effective use of human resources 
D1.HRM.CL9.02 Monitor and manage workplace relations and diversity 
D1.HRM.CL9.03 Monitor routine workplace operations 
D1.HRM.CL9.04 Monitor staff performance standards 
D1.HRM.CL9.05 Provide professional support to business colleagues 
D1.HRM.CL9.06 Manage quality customer/guest services 
D1.HRM.CL9.07 Manage special events 
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ASEAN Common Competency Standards Framework for Tourism Professionals 
Division 1 - Hotel Services  - Front Office and Housekeeping 

D1.HRM.CL9.08 Develop and supervise operational approaches 
D1.HRM.CL9.09 Roster staff 
D1.HRM.CL9.10 Recruit and select staff 
D1.HRM.CL9.11 Manage physical assets and infrastructure 
D1.HRM.CL9.12 Manage stock purchases and inventories  
D1.HRM.CL9.13 Manage and maintain a computer system / network 
D1.HRM.CL9.14 Manage legal requirements for business compliance 
  
CLUSTER 10 ENGLISH LANGUAGE PROFICIENCY 
Speaking and Listening 
D1.LAN.CL10.01 Converse in English at a basic operational level 
D1.LAN.CL10.02 Respond effectively to instructions given in English  
D1.LAN.CL10.03 Start conversations and develop good relations with guests 
D1.LAN.CL10.04 Communicate effectively in English on a telephone 
D1.LAN.CL10.05 Use oral English to convey a complex exchange of ideas  
D1.LAN.CL10.06 Deliver a short oral presentation in English 
D1.LAN.CL10.07 Read and write English at an advanced level 
Reading  
D1.LAN.CL10.08 Read and interpret basic directions and/or diagrams 
D1.LAN.CL10.09 Read general information texts or media 
Writing  
D1.LAN.CL10.10 Write a short message in English 
D1.LAN.CL10.11 Prepare a business letter in advanced English 
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Primary
Labour
Division 

Item 
 Secondary       

Labour          
Division 

Job 
Index

Number 
(JIN) 

Job Title Item Competency Standards 

       
HOTEL     Core Competencies 

    1 
Work effectively with colleagues and 
customers 

    2 Work in a socially diverse environment 

    3 
Implement occupational health and 
safety procedures 

    4 
Comply with workplace hygiene 
procedures 

    5 Maintain hospitality industry knowledge 
    
 1.3 FOOD   Generic Competencies 
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Primary
Labour
Division 

Item 
 Secondary       

Labour          
Division 

Job 
Index

Number 
(JIN) 

Job Title Item Competency Standards 

PRODUCTION 

   1 
Communicate effectively on the 
telephone 

   2 Perform basic clerical procedures 

   3 
Promote hospitality products and 
services 

   4 
Clean and maintain kitchen equipment 
and utensils  

   5 
Prepare and store food in a safe and 
hygienic manner 

   6 
Apply basic techniques of commercial 
cookery 

   7 
Apply standard safety procedures for 
handling foodstuffs 

   8 
Organise and prepare food products and 
meals 

   9 Present and display food products 

     10 
Receive and securely store in-coming 
goods 

     11 
Receive and store kitchen supplies and 
food stock 

     12 
Receive and resolve customer 
complaints 

     13 
Read and interpret basic directions 
and/or diagrams 

     14 
Speak English at a basic operational 
level 

     15 Perform basic First Aid procedures 
       

   HFP.01 
Executive 
Chef Functional Competencies 

    
Head 
Chef 1 

Establish and maintain a safe and secure 
workplace 

    2 Manage quality customer/guest services 
    3 Prepare and monitor operational budgets 

    4 
Manage financial performance within a 
budget 

    5 Manage stock purchases and inventories  

    6 
Manage legal requirements for business 
compliance 
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Labour          
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Job Title Item Competency Standards 

    7 
Monitor and manage workplace relations 
and diversity 

    8 
Manage the effective use of human 
resources 

    9 Recruit and select staff 
     10 Roster staff 

    11 
Conduct a staff performance assessment 
process 

    12 Prepare and deliver training sessions 
    13 Conduct training for a small group 

    14 
Monitor and evaluate the effectiveness 
of training outcomes 

     15 
Apply catering control principles and 
procedures  

     16 
Develop a marketing strategy and 
coordinate sales activities 

     17 
Design meals to meet specific dietary or 
cultural needs 

     18 
Design menus to meet specific market 
requirements 

     19 
Develop and supervise operational 
approaches 

     20 
Establish and maintain quality control in 
food production 

     21 Manage special events 
     22 Monitor catering revenue and costs 

     23 
Monitor and maintain a business 
computer system 

     24 Organise food service operations 
     25 Select catering systems 
     26 Plan and manage menu-based catering 

     27 
Provide professional support to business 
colleagues 

     28 
Read and write English at an advanced 
level 

     29 
Use oral English to convey a complex 
exchange of ideas  

       

   HFP.02 
Demi
Chef Functional Competencies 
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Item 
 Secondary       

Labour          
Division 

Job 
Index

Number 
(JIN) 

Job Title Item Competency Standards 

     1 
Establish and maintain a safe working 
environment 

     2 
Establish and maintain quality control in 
food production 

    3 Monitor, control and order new stock 
     4 Monitor routine workplace operations 

     5 
Maintain strategies for safe storage of 
prepared foods 

     6 Plan, prepare and display a buffet service 
     7 Prepare soups 
     8 Prepare appetizers and salads 
     9 Prepare portion-controlled meat cuts 

     10 
Prepare and cook poultry and game 
meats 

     11 
Prepare vegetables, eggs, and 
farinaceous dishes 

     12 Prepare a variety of sandwiches 
     13 Prepare and cook seafood 

     14 
Prepare chocolate-based dishes and 
confectionery 

     15 Prepare hot and cold dessert dishes 
     16 Coach others in job skills 
      

   HFP.03 
Commis 
Chef Functional Competencies 

     1 Monitor routine workplace operations 
     2 Identify and prepare various meats 

     3 
Maintain strategies for safe storage of 
prepared foods 

     4 Prepare soups 

     5 
Prepare vegetables, eggs, and 
farinaceous dishes 

     6 Prepare a variety of sandwiches 
     7 Prepare portion-controlled meat cuts 

     8 
Prepare and cook poultry and game 
meats 

     9 Prepare and cook seafood 
     10 Prepare hot and cold dessert dishes 
       
   HFP.04 Chef de Functional Competencies 
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 Secondary       

Labour          
Division 

Job 
Index
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(JIN) 

Job Title Item Competency Standards 

Partie

    
Pastry
Chef 1 

Establish and maintain a safe working 
environment 

    2 Manage quality customer/guest services 
    3 Prepare and monitor operational budgets 

    4 
Manage financial performance within a 
budget 

    5 Manage stock purchases and inventories  
    6 Monitor, control and order new stock 

    7 
Receive and securely store in-coming 
goods 

    8 Roster staff 
    9 Monitor routine workplace operations 
    10 Monitor staff performance standards 

    11 
Conduct a staff performance assessment 
process 

    12 Coach others in job skills 
     13 Prepare and display petits fours    
    14 Prepare and display sugar work 
    15 Prepare and model marzipan 
    16 Prepare and present chocolate goods 
    17 Prepare and present desserts 

    18 
Prepare and present gateaux, torten and 
cakes 

    19 Prepare and produce cakes and pastries 
     20 Prepare and produce yeast goods 
     21 Prepare bakery products for patisserie 
       

   HFP.05 
Commis 
Pastry  Functional Competencies 

    1 Prepare and display petits fours    
    2 Prepare and display sugar work 
    3 Prepare and model marzipan 
     4 Prepare and present chocolate goods 
     5 Prepare and present desserts 

     6 
Prepare and present gateaux, torten and 
cakes 

     7 Prepare and produce cakes and pastries 
       
   HFP.06 Baker Functional Competencies 
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    1 Prepare and produce yeast goods 
    2 Prepare bakery products for patisserie 
       
   HFP.07 Butcher Functional Competencies 
     1 Identify and prepare various meats 
     2 Prepare portion-controlled meat cuts 
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Primary
Labour
Division 

Item 
 Secondary    

Labour       
Division 

Job 
Index

Number 
(JIN) 

Job Title Item Competency Standards 

       
HOTEL     Core Competencies 

 
  1 

Work effectively with colleagues and 
customers 

   2 Work in a socially diverse environment 

 
  3 

Implement occupational health and safety 
procedures 

 
  4 

Comply with workplace hygiene 
procedures 

   5 Maintain hospitality industry knowledge 
   

1.4 FOOD & 
BEVERAGE   GenericCompetencies

  SERVICE  1 Communicate effectively on the telephone 
   2 Perform basic clerical procedures 
   3 Promote hospitality products and services 

   4 
Receive and securely store in-coming 
goods 

     5 
Process a financial transaction for services 
rendered 

     6 
Provide a link between kitchen and 
service area 

     7 Provide food and beverage services 

     8 
Develop and maintain food & beverage 
product knowledge 

     9 Receive and resolve customer complaints 
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 Secondary       

Labour          
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Number 
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Job Title Item Competency Standards 

     10 Speak English at a basic operational level 
       

  HFBS.01 
F & B 
Director Functional Competencies 

    1 Manage physical assets and infrastructure 
    2 Prepare and monitor operational budgets 

    3 
Manage financial performance within a 
budget 

    4 Prepare routine financial statements 
    5 Maintain financial standards and records 
    6 Audit financial procedures 

    7 
Develop and implement a business plan or 
campaign 

    8 
Develop a marketing strategy and 
coordinate sales activities 

    9 
Establish and maintain a business 
relationship 

    10 
Manage legal requirements for business 
compliance 

    11 
Develop and supervise operational 
approaches 

    12 Lead and manage people 
    13 Recruit and select staff 
    14 Prepare and deliver training sessions 

    15 
Monitor and evaluate the effectiveness of 
training outcomes 

     16 Monitor staff performance standards 
     17 Plan a staff performance review 

     18 
Conduct staff performance assessment 
processes 

     19 
Work cooperatively in a general 
administration environment  

     20 
Design, prepare and present various types 
of reports 

     21 
Maintain a paper-based filing and 
retrieval system 

     22 Gather and present product information 

     23 
Read and write English at an advanced 
level 
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Job Title Item Competency Standards 

       

  HFBS.02 

F & B 
Outlet
Manager Functional Competencies 

    
Restaurant
Manager 1 

Establish and maintain a safe working 
environment 

    
Outlet 

Manager 2 Manage quality customer service 
    3 Manage physical assets and infrastructure 
    4 Prepare and monitor operational budgets 

    5 
Manage financial performance within a 
budget 

    6 Manage stock purchases and inventories  
    7 Monitor catering revenue and costs 
    8 Prepare routine financial statements 

    9 
Develop and implement a business plan or 
campaign 

    10 
Develop a marketing strategy and 
coordinate sales activities 

    11 
Establish and maintain a business 
relationship 

    12 
Manage legal requirements for business 
compliance 

    13 Manage and operate a coffee shop 
    14 Organise functions at a hotel or restaurant 

    15 
Monitor and manage workplace relations 
and diversity 

    16 
Manage the effective use of human 
resources 

     17 Manage special events 
     18 Lead and manage people 
     19 Coach others in job skills 
     20 Monitor routine workplace operations 
     21 Monitor staff performance standards 

     22 
Conduct staff performance assessment 
processes 

     23 
Plan and implement a series of training 
events 

     24 
Monitor and evaluate the effectiveness of 
training outcomes 
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Job Title Item Competency Standards 

     25 Recruit and select staff 
     26 Roster staff 

     27 
Use oral English to convey a complex 
exchange of ideas  

     28 
Read and write English at an advanced 
level 

     29 Perform basic First Aid procedures 
       

   HFBS.03 
Head 
Waiter Functional Competencies 

    Captain 1 
Establish and maintain a safe working 
environment 

    
Restaurant
Supervisor 2 Manage quality customer service 

    
Asst. Rest. 
Manager 3 Provide gueridon service 

    
Shift 

Leader 4 Provide silver service 

    
Team

Leader 5 Serve a range of wine products 
    6 Prepare and serve cocktails 
     7 Coach others in job skills 
     8 Monitor staff performance standards 
    9 Monitor routine workplace operations 
    10 Roster staff 

    11 
Start conversations and develop good 
relations with guests 

      

   HFBS.04 
Bar 
Tender Functional Competencies 

    Barmaid 1 Clean and tidy bar and food service areas 
    Barman 2 Operate a bar facility 

    
Bar

Person 3 Operate a cellar system 
    4 Prepare and serve cocktails 
    5 Serve a range of wine products 
    6 Process liquor sales at a bar facility 
    7 Manage responsible service of alcohol 

    8 
Prepare and serve non-alcoholic 
beverages 
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   HFBS.05 Waiter Functional Competencies 

   Server 1 
Take food orders and provide courteous 
table service 

    
Restaurant

Steward 2 
Provide advice to patrons on food and 
beverage services 

    Waitress 3 
Process transactions for purchase of goods 
or services  

    
Wait 

Person 4 
Prepare and serve non-alcoholic 
beverages 

    5 Clean and tidy bar and food service areas 
     6 Provide room service 
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CODE (proposed) COMPETENCY STANDARDS MENU 
  
CLUSTER 1 RESTAURANT SERVICES - COMMON CORE 
D1.HRS.CL1.01 Access and retrieve computer-based data 
D1.HRS.CL1.02 Apply standard safety procedures for handling foodstuffs 
D1.HRS.CL1.03 Clean and maintain kitchen equipment and utensils  
D1.HRS.CL1.04 Communicate effectively on the telephone 
D1.HRS.CL1.05 Comply with workplace hygiene procedures 
D1.HRS.CL1.06 Develop and update local knowledge 
D1.HRS.CL1.07 Implement occupational health and safety procedures 
D1.HRS.CL1.08 Maintain hospitality industry knowledge 
D1.HRS.CL1.09 Manage and resolve conflict situations 
D1.HRS.CL1.10 Organise and prepare food products and meals 
D1.HRS.CL1.11 Perform basic clerical procedures 
D1.HRS.CL1.12 Perform basic First Aid procedures 
D1.HRS.CL1.13 Promote hospitality products and services 
D1.HRS.CL1.14 Read and interpret basic directions and/or diagrams 
D1.HRS.CL1.15 Receive and resolve customer complaints 
D1.HRS.CL1.16 Receive and store kitchen supplies and food stock 
D1.HRS.CL1.17 Speak English at a basic operational level 
D1.HRS.CL1.18 Work effectively with colleagues and customers 
D1.HRS.CL1.19 Work in a socially diverse environment 
  
CLUSTER 2 COMMERCIAL COOKERY 
D1.HCC.CL2.01 Apply basic techniques of commercial cookery 
D1.HCC.CL2.02 Establish and maintain quality control in food production 
D1.HCC.CL2.03 Identify and prepare various meats 
D1.HCC.CL2.04 Maintain strategies for safe storage of prepared foods 
D1.HCC.CL2.05 Organise food service operations 
D1.HCC.CL2.06 Plan and manage menu-based catering 
D1.HCC.CL2.07 Plan, prepare and display a buffet service 
D1.HCC.CL2.08 Prepare a variety of sandwiches 
D1.HCC.CL2.09 Prepare and cook poultry and game meats 
D1.HCC.CL2.10 Prepare and cook seafood 
D1.HCC.CL2.11 Prepare and store food in a safe and hygienic manner 
D1.HCC.CL2.12 Prepare appetizers and salads 
D1.HCC.CL2.13 Prepare chocolate-based dishes and confectionery 
D1.HCC.CL2.14 Prepare hot and cold dessert dishes 
D1.HCC.CL2.15 Prepare portion-controlled meat cuts 
D1.HCC.CL2.16 Prepare soups 
D1.HCC.CL2.17 Prepare stock and sauces 
D1.HCC.CL2.18 Prepare vegetables, eggs, and farinaceous dishes 
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D1.HCC.CL2.19 Present and display food products 
D1.HCC.CL2.20 Select, prepare and serve special cuisines 
D1.HCC.CL2.21 Store, prepare and serve various cheeses 
  
CLUSTER 3 COMMERCIAL CATERING 
D1.HCA.CL3.01 Apply catering control principles and procedures  
D1.HCA.CL3.02 Design a concept for a major event or function 
D1.HCA.CL3.03 Design meals to meet specific dietary or cultural needs 
D1.HCA.CL3.04 Design menus to meet specific market requirements 
D1.HCA.CL3.05 Operate a fast food outlet 
D1.HCA.CL3.06 Prepare tenders for catering contracts 
D1.HCA.CL3.07 Select catering systems 
  
CLUSTER 4 PATISSERIE 
D1.HPA.CL4.01 Manage and operate a coffee shop 
D1.HPA.CL4.02 Prepare and display petits fours    
D1.HPA.CL4.03 Prepare and display sugar work 
D1.HPA.CL4.04 Prepare and model marzipan 
D1.HPA.CL4.05 Prepare and present chocolate goods 
D1.HPA.CL4.06 Prepare and present desserts 
D1.HPA.CL4.07 Prepare and present gateaux, torten and cakes 
D1.HPA.CL4.08 Prepare and produce cakes and pastries 
D1.HPA.CL4.09 Prepare and produce yeast goods 
D1.HPA.CL4.10 Prepare bakery products for patisserie 
  
CLUSTER 5 FOOD AND BEVERAGE SERVICE 
D1.HBS.CL5.01 Clean and tidy bar and food service areas 
D1.HBS.CL5.02 Develop and maintain food & beverage product knowledge 
D1.HBS.CL5.03 Manage responsible service of alcohol 
D1.HBS.CL5.04 Operate a bar facility 
D1.HBS.CL5.05 Operate a cellar system 
D1.HBS.CL5.06 Prepare and serve cocktails 
D1.HBS.CL5.07 Prepare and serve non-alcoholic beverages 
D1.HBS.CL5.08 Process liquor sales at a bar facility 
D1.HBS.CL5.09 Provide a link between kitchen and service area 
D1.HBS.CL5.10 Provide advice to patrons on food and beverage services 
D1.HBS.CL5.11 Provide gueridon service 
D1.HBS.CL5.12 Provide food and beverage services 
D1.HBS.CL5.13 Provide room service 
D1.HBS.CL5.14 Provide silver service 
D1.HBS.CL5.15 Serve a range of wine products 
D1.HBS.CL5.16 Take food orders and provide courteous table service 
  
CLUSTER 6 CUSTOMER SERVICE, SALES AND MARKETING 
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D1.HCS.CL6.01 Develop a marketing strategy and coordinate sales activities 
D1.HCS.CL6.02 Develop and update local knowledge 
D1.HCS.CL6.03 Establish and maintain a business relationship 
D1.HCS.CL6.04 Manage quality customer service 
D1.HCS.CL6.05 Organise functions at a hotel or restaurant 
D1.HCS.CL6.06 Develop and implement a business plan or campaign 
D1.HCS.CL6.07 Prepare and deliver a marketing presentation 
  
CLUSTER 7 GENERAL ADMINISTRATION 
D1.HGE.CL7.01 Design, prepare and present various types of reports 
D1.HGE.CL7.02 Gather and present product information 
D1.HGE.CL7.03 Maintain a paper-based filing and retrieval system 
D1.HGE.CL7.04 Manage and implement small projects 
D1.HGE.CL7.05 Monitor and maintain a business computer system 
D1.HGE.CL7.06 Monitor, control and order new stock 
D1.HGE.CL7.07 Plan and establish systems and procedures 
D1.HGE.CL7.08 Plan, manage and conduct meetings 
D1.HGE.CL7.09 Prepare business documents 
D1.HGE.CL7.10 Produce various types of form documents on a computer 
D1.HGE.CL7.11 Receive and securely store in-coming goods 
D1.HGE.CL7.12 Use common business tools and technology 
D1.HGE.CL7.13 Work cooperatively in a general administration environment  
  
CLUSTER 8 FINANCIAL ADMINISTRATION 
D1.HFI.CL8.01 Audit financial procedures 
D1.HFI.CL8.02 Maintain financial standards and records 
D1.HFI.CL8.03 Manage financial performance within a budget 
D1.HFI.CL8.04 Manage payroll records 
D1.HFI.CL8.05 Prepare and monitor operational budgets 
D1.HFI.CL8.06 Prepare routine financial statements 
D1.HFI.CL8.07 Process a financial transaction for services rendered 
D1.HFI.CL8.08 Process transactions for purchase of goods or services  
D1.HFI.CL8.09 Monitor catering revenue and costs 
  
CLUSTER 9 HUMAN RESOURCE DEVELOPMENT 
D1.HRD.CL9.01 Coach others in job skills 
D1.HRD.CL9.02 Conduct staff performance assessment processes 
D1.HRD.CL9.03 Conduct a training needs analysis 
D1.HRD.CL9.04 Conduct training for a small group 
D1.HRD.CL9.05 Develop performance assessment procedures 
D1.HRD.CL9.06 Evaluate staff performance assessment 
D1.HRD.CL9.07 Evaluate the effectiveness of an assessment system 
D1.HRD.CL9.08 Manage an assessment system for training outcomes 
D1.HRD.CL9.09 Monitor and evaluate the effectiveness of training outcomes 
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D1.HRD.CL9.10 Plan a staff performance review 
D1.HRD.CL9.11 Plan and implement a series of training events 
D1.HRD.CL9.12 Prepare and deliver training sessions 
  
CLUSTER 10 MANAGEMENT AND LEADERSHIP (HRM) 
D1.HML.CL10.01 Develop and supervise operational approaches 
D1.HML.CL10.02 Establish and maintain a safe working environment 
D1.HML.CL10.03 Lead and manage people 
D1.HML.CL10.04 Manage and maintain a computer system / network 
D1.HML.CL10.05 Manage legal requirements for business compliance 
D1.HML.CL10.06 Manage physical assets and infrastructure 
D1.HML.CL10.07 Manage quality customer/guest services 
D1.HML.CL10.08 Manage special events 
D1.HML.CL10.09 Manage stock purchases and inventories  
D1.HML.CL10.10 Manage the effective use of human resources 
D1.HML.CL10.11 Monitor and manage workplace relations and diversity 
D1.HML.CL10.12 Monitor routine workplace operations 
D1.HML.CL10.13 Monitor staff performance standards 
D1.HML.CL10.14 Provide professional support to business colleagues 
D1.HML.CL10.15 Recruit and select staff 
D1.HML.CL10.16 Roster staff 
  
CLUSTER 10/11 ENGLISH LANGUAGE PROFICIENCY 
Speaking and Listening 
D1.LAN.CL10.01 Converse in English at a basic operational level 
D1.LAN.CL10.02 Respond effectively to instructions given in English  
D1.LAN.CL10.03 Start conversations and develop good relations with guests 
D1.LAN.CL10.04 Communicate effectively in English on a telephone 
D1.LAN.CL10.05 Use oral English to convey a complex exchange of ideas  
D1.LAN.CL10.06 Deliver a short oral presentation in English 
D1.LAN.CL10.07 Read and write English at an advanced level 
Reading  
D1.LAN.CL10.08 Read and interpret basic directions and/or diagrams 
D1.LAN.CL10.09 Read general information texts or media 
Writing  
D1.LAN.CL10.10 Write a short message in English 
D1.LAN.CL10.11 Prepare a business letter in advanced English 
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Labour       
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(JIN) 

Job Title Item Competency Standards 

       
TRAVEL     Core Competencies 

    1 
Work effectively with colleagues and 
customers 

     2 Work in a socially diverse environment 

     3 
Implement occupational health and 
safety procedures 

     4 Follow safety and security procedures 

     5 
Develop and update tourism industry 
knowledge 

       

 2.1 
TRAVEL

AGENCIES   Generic Competencies 

     1 
Communicate effectively on the 
telephone 

     2 Perform clerical procedures 

     3 
Use common business tools and 
technology 

     4 
Access and retrieve computer-based 
data 

     5 
Promote products and services to 
customers 

     6 Process financial transactions 
      7 Manage and resolve conflict situations 

     8 
Speak English at a basic operational 
level 

       

   TTA.01 
General
Manager Functional Competencies 

    
Branch

Manager 1 
Establish and maintain a safe and 
secure workplace 

    
Travel

Manager 2 
Manage financial operations within a 
budget 

    3 
Develop and implement a business 
plan 

     4 Prepare financial statements 
     5 Manage physical assets 
     6 Manage operational risk 
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     7 
Develop and manage business 
strategies 

     8 Prepare and deliver presentations 

     9 
Develop, implement and evaluate 
regional tourism plans 

     10 
Develop, manage and evaluate local 
marketing strategies 

     11 Organise and coordinate meetings 
     12 Coordinate marketing activities 

     13 
Establish and maintain a business 
relationship 

     14 
Manage innovative tourism projects 
and programs 

     15 
Maintain legal knowledge required for 
business compliance 

     16 
Provide monitoring support to business 
colleagues 

     17 Recruit and select staff 
     18 Manage workplace diversity 
     19 Lead and manage people 

     20 
Implement a training and development 
program 

     21 
Implement a staff performance 
assessment plan 

     22 
Read and write English at an advanced 
level 

       

   TTA.02 
Assistant 
General Functional Competencies 

    Manager 1 
Develop, manage and evaluate local 
marketing strategies 

    
Assistant
Branch 2 

Manage and monitor tourism programs 
and projects 

    Manager 3 
Develop and implement operational 
plans 

    
Travel

Supervisor 4 
Implement/monitor event management 
systems and procedures 

     5 
Access and interpret product 
information 

    6 Coordinate marketing activities 
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     7 
Coordinate production of brochures 
and marketing materials 

     8 
Operate a computerised reservation 
system 

     9 
Manage and maintain an operational 
computer system 

     10 
Design computer documents, reports 
and worksheets 

     11 
Operate an automated information 
system 

     12 Manage, control and order stock 
     13 Prepare and submit quotations 

     14 
Manage and maintain effective 
workplace relations 

     15 
Build and maintain a team approach to 
service delivery 

    16 Monitor work operations 
     17 Monitor staff performance 
     18 Coach others in job skills 
     19 Roster staff 
     20 Minimize theft 
     21 Provide First Aid 

     22 
Read and write English at an advanced 
level 

       

   TTA.03 
Senior
Travel Functional Competencies 

    Consultant 1 
Access and interpret product 
information 

    

Snr. 
Ticketing
Officer 2 

Apply advance airfare rules and 
procedures 

    
Snr. Travel 

Advisor 3 
Book and coordinate supplier services 

     4 
Coordinate marketing and promotional 
activities 

     5 Create promotional display stand 

     6 
Compile and update tourism industry 
knowledge 

     7 Plan and implement sales activities 
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Labour       
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     8 
Read and write English at a basic 
operational level 

       

   TTA.04 
Travel 

Consultant Functional Competencies 

  
Ticketing
Officer 1 

Receive and process a reservation 

    
Reservations

Clerk 2 
Operate a computerised reservation 
system 

    
Ticketing

Clerk 3 Construct and ticket domestic airfares 

    
Travel
Advisor 4 

Construct and ticket a non-air travel 
plan 

   5 
Construct and ticket promotional 
international airfares 

      6 
Construct and ticket regular 
international airfares 

      7 Develop and update local knowledge 

      8 
Source and package tourism products 
and services 

     9 
Source and provide destination 
information and advice 

       
 

    ASEAN Common Competency Standards Framework for Tourism Professionals 

Division 2 - Travel Services 

Primary
Labour
Division 

Item
 Secondary    

Labour       
Division 

Job 
Index

Numbe
r (JIN) 

Job Title 
Ite
m Competency Standards 

       
TRAVE

L       

2.2 

TOUR
OPERATI

ON   Generic Competencies 

   1 
Communicate effectively on the 
telephone 



415

    ASEAN Common Competency Standards Framework for Tourism Professionals 

Division 2 - Travel Services 

Primary
Labour
Division 

Item
 Secondary    

Labour       
Division 

Job 
Index

Numbe
r (JIN) 

Job Title 
Ite
m Competency Standards 

   2 Perform clerical procedures 

   3 
Access and retrieve computer-based 
data 

   4 
Use common business tools and 
technology 

   5 
Promote products and services to 
customers 

   6 Process financial transactions 
   7 Manage and resolve conflict situations 

   8 
Speak English at a basic operational 
level 

     

 
TTO.0

1 
Product 
Manager Functional Competencies 

  
Travel

Planner 1 
Access and interpret product 
information 

    
Product 
Designer 2 Book and coordinate supplier services 

     3 
Construct and apply tourism product 
research 

     4 Coordinate marketing activities 

     5 
Coordinate production of brochures 
and marketing materials 

     6 
Create, implement and evaluate 
strategic product initiatives 

     7 
Develop, implement and evaluate 
regional tourism plans 

     8 
Develop and monitor culturally 
appropriate tourism activity 

     9 Prepare and submit quotations 

     10 
Manage innovative tourism projects 
and programs 

     11 Manage operational risk 

     12 
Plan and implement package sales 
activities 

     13 
Develop and coordinate appropriate 
cultural tourism activity  

     14 
Develop and coordinate appropriate 
cultural tourism activity  

     15 Source and package tourism products 
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and service 

     16 
Source and provide destination 
information and advice 

     17 
Develop host community awareness 
programs 

     18 
Develop/monitor ecologically 
sustainable tourism operations 

     19 
Develop, implement and evaluate 
sponsorship plans 

     20 
Implement/monitor event management 
systems and procedures 

     21 
Establish and maintain a safe and 
secure workplace 

     22 Lead and manage a development team 
    23 Coach others in job skills 

     24 
Manage and maintain effective 
workplace relations 

     25 
Develop and implement a business 
plan 

     26 
Establish and maintain a business 
relationship 

     27 Prepare and monitor budgets 

     28 
Manage financial operations within a 
budget 

     29 
Maintain legal knowledge required for 
business compliance 

     30 
Read and write English at a 
supervisory level 

       

  
Managemen
t

TTO.0
2 

Contracts 
Manager Functional Competencies 

  Option 1 
Sales and Marketing 

Manager 1 
Develop, implement and evaluate 
regional tourism plans 

  
If the post is attached to Sales and 
Marketing Dept. 2 

Coordinate production of brochures 
and marketing materials 

     
3 

Create, implement and evaluate 
strategic product initiatives 

     
4 

Manage and monitor tourism programs 
and projects 

     5 Establish and maintain a business 
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relationship 

     
6 

Maintain legal knowledge required for 
business compliance 

     
7 

Develop and manage business 
strategies 

     
8 

Develop and implement a business 
plan 

     9 Manage and control operational costs 

     
10 

Manage financial operations within a 
budget 

     
11 

Manage contractual 
agreements/commitments 

     12 Organise and coordinate meetings 
     13 Prepare business documents 

     
14 

Establish and maintain a safe and 
secure workplace 

     15 Lead and manage people 
     16 Recruit and select staff 

     
17 

Read and write English at an advanced 
level 

       

  
TTO.0

3 
Contracts 
Manager Functional Competencies 

  
Option 2 

 
Credit 

Manager 1 
Manage contractual 
agreements/commitments 

  
If the post is attached to 
Accounts Dept.  

2 
Establish and maintain a business 
relationship 

  
 3 

Maintain a secure financial accounting 
system 

  
 4 

Maintain legal knowledge required for 
business compliance 

   5 Manage quality customer service 

  
 6 

Establish and maintain a safe and 
secure workplace 

   7 Prepare business documents 
   8 Lead and manage people 
   9 Recruit and select staff 

  
 10 

Read and write English at an advanced 
level 
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TTO.0

4 
Ticketing
Manager Functional Competencies 

     1 
Administer a billing and settlement 
plan 

     2 
Apply advance airfare rules and 
procedures 

     3 Book and coordinate supplier services 

     4 
Build and maintain a team approach to 
service delivery 

     5 Construct and ticket domestic airfares 

     6 
Construct and ticket promotional 
international airfares 

     7 
Construct and ticket regular 
international airfares 

     8 
Construct and ticket a non-air travel 
plan 

     9 
Create, implement and evaluate 
strategic product initiatives 

     10 
Operate a computerised reservation 
system 

     11 
Produce travel documentation on a 
computer 

     12 
Access and interpret product 
information 

     13 Receive and process a reservation 

     14 
Source and package tourism products 
and services 

     15 
Source and provide destination 
information and advice 

     16 
Establish and maintain a safe and 
secure workplace 

     17 
Manage and maintain effective 
workplace relations 

     18 Coach others in job skills 

     19 
Provide monitoring support to business 
colleagues 

     20 
Read and write English at a 
supervisory level 

       
  Inbound TTO.0 Tour Functional Competencies 
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Operations 5 Manager

    
Ticketing

Supervisor 1 
Coordinate marketing and promotional 
activities 

    
Reservations

Manager 2 
Develop and implement operational 
plans 

     3 
Interpret financial statements and 
reports 

     4 
Operate an automated information 
system 

     5 
Assess and plan tourism opportunities 
for local communities 

     6 
Coordinate and operate a day-tour (or 
short excursions) 

     7 
Develop and coordinate appropriate 
cultural tourism activity  

     8 
Develop and coordinate appropriate 
cultural tourism activity  

     9 
Develop and coordinate appropriate 
cultural tourism activity  

     10 Allocate tour resources 
     11 Promote tourism products and services 

     12 
Develop and coordinate appropriate 
cultural tourism activity  

     13 
Source and provide destination 
information and advice 

     14 
Establish and maintain a safe and 
secure workplace 

     15 
Build and maintain a team approach to 
service delivery 

     16 Lead and manage people 
     17 Monitor work operations 
     18 Monitor staff performance 
     19 Roster staff 
     20 Coach others in job skills 
     21 Provide camp site catering 
     22 Minimize theft 

     23 
Use English at a supervisory or senior 
operational level 

       
   TTO.0 Tour Guide Functional Competencies 
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6 

    
(incl. Senior 
Tour Guide) 1 Work as a Tour Guide 

    Tour Leader 2 Conduct pre-departure checks 

    
Tour

Supervisor 3 Allocate tour resources 

    
Resort

Representative 4 
Develop and coordinate appropriate 
cultural tourism activity  

     5 
Coordinate and operate a day-tour (or 
short excursions) 

     6 
Develop and coordinate appropriate 
cultural tourism activity  

     7 
Develop and coordinate appropriate 
cultural tourism activity  

     8 
Manage and execute a detailed tour 
itinerary 

     9 
Develop and coordinate appropriate 
cultural tourism activity  

     10 
Compile and update tourism industry 
knowledge 

     11 Book and coordinate supplier services 
     12 Promote tourism products and services 
     13 Set up and operate a camp site 
     14 Provide camp site catering 
     15 Follow workplace hygiene procedures 
     16 Provide First Aid 
       

  
For Eco tours or extended excursions to 

remote areas 
Functional Competencies                 (NB: 

Not for all states)
     E1 Operate tours in remote areas 

     E2 
Maintain tourism vehicles in safe and 
clean operational condition  

     E3 
Operate and maintain a 4WD vehicle 
in safe working condition 
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CODE (proposed) COMPETENCY STANDARDS MENU 
  
CLUSTER 1 COMMON CORE COMPETENCIES 
D2.TCC.CL1.01 Work effectively with colleagues and customers 
D2.TCC.CL1.02 Work in a socially diverse environment 
D2.TCC.CL1.03 Implement occupational health and safety procedures 
D2.TCC.CL1.04 Follow safety and security procedures 
D2.TCC.CL1.05 Communicate effectively on the telephone 
D2.TCC.CL1.06 Manage and resolve conflict situations 
D2.TCC.CL1.07 Develop and update tourism industry knowledge 
D2.TCC.CL1.08 Promote products and services to customers 
D2.TCC.CL1.09 Perform clerical procedures 
D2.TCC.CL1.10 Access and retrieve computer-based data 
D2.TCC.CL1.11 Speak English at a basic operational level 
D2.TCC.CL1.12 Process financial transactions 
D2.TCC.CL1.13 Use common business tools and technology 
  
CLUSTER 2 TRAVEL AGENCY – TICKETING 
D2.TTA.CL2.01 Access and interpret product information 
D2.TTA.CL2.02 Administer a billing and settlement plan 
D2.TTA.CL2.03 Apply advance airfare rules and procedures 
D2.TTA.CL2.04 Book and coordinate supplier services 
D2.TTA.CL2.05 Construct and ticket a non-air travel plan 
D2.TTA.CL2.06 Construct and ticket domestic airfares 
D2.TTA.CL2.07 Construct and ticket promotional international airfares 
D2.TTA.CL2.08 Construct and ticket regular international airfares 
D2.TTA.CL2.09 Coordinate marketing and promotional activities 
D2.TTA.CL2.10 Create promotional display stand 
D2.TTA.CL2.11 Develop and update local knowledge 
D2.TTA.CL2.12 Maintain product information inventory 
D2.TTA.CL2.13 Operate a computerised reservation system 
D2.TTA.CL2.14 Operate an automated information system 
D2.TTA.CL2.15 Produce travel documentation on a computer 
D2.TTA.CL2.16 Prepare quotations 
D2.TTA.CL2.17 Read/write English at a basic operational level 
D2.TTA.CL2.18 Receive and process a reservation 
D2.TTA.CL2.19 Source and package tourism products and services 
D2.TTA.CL2.20 Source and provide destination information and advice 
  
CLUSTER 3 TOUR GUIDE SERVICES 
D2.TTG.CL3.01 Work as a Tour Guide 
D2.TTG.CL3.02 Allocate tour resources 
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D2.TTG.CL3.03 Conduct interpretive activities in the field 
D2.TTG.CL3.04 Conduct pre-departure checks 
D2.TTG.CL3.05 Coordinate and operate a day-tour (or short excursions) 
D2.TTG.CL3.06 Demonstrate/observe respect for indigeneous cultures 
D2.TTG.CL3.07 Develop and coordinate appropriate cultural tourism activity  
D2.TTG.CL3.08 Develop and coordinate appropriate cultural tourism activity  
D2.TTG.CL3.09 Develop and coordinate appropriate cultural tourism activity  
D2.TTG.CL3.10 Develop and coordinate appropriate cultural tourism activity  
D2.TTG.CL3.11 Develop and coordinate appropriate cultural tourism activity  
D2.TTG.CL3.12 Develop and coordinate appropriate cultural tourism activity  
D2.TTG.CL3.13 Develop and coordinate appropriate cultural tourism activity  
D2.TTG.CL3.14 Develop and coordinate appropriate cultural tourism activity  
D2.TTG.CL3.15 Develop and coordinate appropriate cultural tourism activity  
D2.TTG.CL3.16 Develop and coordinate appropriate cultural tourism activity  
D2.TTG.CL3.17 Develop and coordinate appropriate cultural tourism activity  
D2.TTG.CL3.18 Develop and coordinate appropriate cultural tourism activity  
D2.TTG.CL3.19 Develop and coordinate appropriate cultural tourism activity  
  
CLUSTER 4 TOUR OPERATIONS 
D2.TTO.CL4.01 Allocate tour resources 
D2.TTO.CL4.02 Carry out vehicle maintenance or minor repairs 
D2.TTO.CL4.03 Clean premises and equipment 
D2.TTO.CL4.04 Conduct pre-departure checks 
D2.TTO.CL4.05 Demonstrate climbing skills at a basic level  
D2.TTO.CL4.06 Develop and implement operational plans 
D2.TTO.CL4.07 Develop interpretive content for Eco Tourism activities 
D2.TTO.CL4.08 Drive large tour buses or coaches 
D2.TTO.CL4.09 Manage and execute a detailed tour itinerary 
D2.TTO.CL4.10 Follow workplace hygiene procedures 
D2.TTO.CL4.11 Manage operational risk 
D2.TTO.CL4.12 Monitor tourism operations 
D2.TTO.CL4.13 Maintain tourism vehicles in safe and clean operational condition  
D2.TTO.CL4.14 Operate and maintain a 4WD vehicle in safe working condition 
D2.TTO.CL4.15 Operate tours in remote areas 
D2.TTO.CL4.16 Set up and operate a camp site 
D2.TTO.CL4.17 Plan and implement package sales activities 
D2.TTO.CL4.18 Provide camp site catering 
D2.TTO.CL4.19 Provide First Aid 
  
CLUSTER 5 CUSTOMER SERVICE, SALES, AND MARKETING 
D2.TCS.CL5.01 Apply point of sale handling techniques 
D2.TCS.CL5.02 Assess and plan tourism opportunities for local communities 
D2.TCS.CL5.03 Build and maintain a team approach to service delivery 
D2.TCS.CL5.04 Compile and update tourism industry knowledge 
D2.TCS.CL5.05 Construct and apply tourism product research 
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D2.TCS.CL5.06 Coordinate marketing activities 
D2.TCS.CL5.07 Coordinate production of brochures and marketing materials 
D2.TCS.CL5.08 Create, implement and evaluate strategic product initiatives 
D2.TCS.CL5.09 Develop and monitor culturally appropriate tourism activity 
D2.TCS.CL5.10 Develop conference programs 
D2.TCS.CL5.11 Develop host community awareness programs 
D2.TCS.CL5.12 Develop, implement and evaluate regional tourism plans 
D2.TCS.CL5.13 Develop, implement and evaluate sponsorship plans 
D2.TCS.CL5.14 Develop, manage and evaluate local marketing strategies 
D2.TCS.CL5.15 Develop/monitor ecologically sustainable tourism operations 
D2.TCS.CL5.16 Establish and maintain a business relationship 
D2.TCS.CL5.17 Implement/monitor event management systems and procedures 
D2.TCS.CL5.18 Manage quality customer service 
D2.TCS.CL5.19 Plan and implement sales activities 
D2.TCS.CL5.20 Prepare and deliver presentations 
D2.TCS.CL5.21 Prepare and submit quotations 
D2.TCS.CL5.22 Promote tourism products and services 
D2.TCS.CL5.23 Source and package tourism products and service 
  
CLUSTER 6 GENERAL ADMINISTRATION 
D2.TGA.CL6.01 Create and update a tourism website 
D2.TGA.CL6.02 Design computer documents, reports and worksheets 
D2.TGA.CL6.03 Develop and manage business strategies 
D2.TGA.CL6.04 Manage and monitor tourism programs and projects 
D2.TGA.CL6.05 Manage, control and order stock 
D2.TGA.CL6.06 Minimize theft 
D2.TGA.CL6.07 Operate an automated information system 
D2.TGA.CL6.08 Organise and coordinate meetings 
D2.TGA.CL6.09 Plan and establish systems and procedures 
D2.TGA.CL6.10 Prepare business documents 
D2.TGA.CL6.11 Produce documents on a computer 
D2.TGA.CL6.12 Receive and store stock 
D2.TGA.CL6.13 Source and present information 
  
CLUSTER 7 FINANCIAL ADMINISTRATION 
D2.TFA.CL7.01 Audit financial procedures 
D2.TFA.CL7.02 Interpret financial statements and reports 
D2.TFA.CL7.03 Maintain a secure financial accounting system 
D2.TFA.CL7.04 Manage contractual agreements/commitments 
D2.TFA.CL7.05 Manage and control operational costs 
D2.TFA.CL7.06 Prepare financial statements 
D2.TFA.CL7.07 Process financial transactions 
  
CLUSTER 8 HUMAN RESOURCE DEVELOPMENT 
D2.TRD.CL8.01 Analyse competency requirements 
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D2.TRD.CL8.02 Coach others in job skills 
D2.TRD.CL8.03 Conduct an individual performance assessment 
D2.TRD.CL8.04 Deliver training sessions 
D2.TRD.CL8.05 Design and establish a training system 
D2.TRD.CL8.06 Design training courses 
D2.TRD.CL8.07 Develop assessment tools and procedures 
D2.TRD.CL8.08 Establish a performance assessment system 
D2.TRD.CL8.09 Implement a staff performance assessment plan 
D2.TRD.CL8.10 Implement a training and development program 
D2.TRD.CL8.11 Monitor and evaluate a training and development program 
D2.TRD.CL8.12 Plan and promote a training program 
D2.TRD.CL8.13 Review performance assessment outcomes 
D2.TRD.CL8.14 Review training outcomes   
D2.TRD.CL8.15 Train selected small groups 
  
CLUSTER 9 RESOURCE MANAGEMENT 
D2.TRM.CL9.01 Apply industry standards to team supervision  
D2.TRM.CL9.02 Develop and implement a business plan 
D2.TRM.CL9.03 Develop and implement operational plans 
D2.TRM.CL9.04 Develop and manage business strategies 
D2.TRM.CL9.05 Establish and maintain a safe and secure workplace 
D2.TRM.CL9.06 Lead and manage a development team 
D2.TRM.CL9.07 Lead and manage people 
D2.TRM.CL9.08 Maintain legal knowledge required for business compliance 
D2.TRM.CL9.09 Manage and purchase stocks 
D2.TRM.CL9.10 Manage financial operations within a budget 
D2.TRM.CL9.11 Manage innovative tourism projects and programs 
D2.TRM.CL9.12 Manage physical assets 
D2.TRM.CL9.13 Manage quality customer service 
D2.TRM.CL9.14 Manage workplace diversity 
D2.TRM.CL9.15 Manage and maintain effective workplace relations 
D2.TRM.CL9.16 Manage and maintain an operational computer system 
D2.TRM.CL9.17 Monitor staff performance 
D2.TRM.CL9.18 Monitor work operations 
D2.TRM.CL9.19 Prepare and monitor budgets 
D2.TRM.CL9.20 Provide monitoring support to business colleagues 
D2.TRM.CL9.21 Recruit and select staff 
D2.TRM.CL9.22 Roster staff 
 
CLUSTER 10 ENGLISH LANGUAGE PROFICIENCY 
D2.LAN.CL10.01 Read and write English at a basic operational level 
D2.LAN.CL10.02 Use English effectively at a supervisory level 
D2.LAN.CL10.03 Read and write English at a supervisory level 
D2.LAN.CL10.04 Use English at a supervisory or senior operational level 
D2.LAN.CL10.05 Read and write English at an advanced level 
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