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Abstract

This study of the pricing strategy for cultural tourism in Phuket, Phang-Nga and
Krabi had objectives to study suitable form of pricing for cultural tourism products firstly.
The second objective is to study opinions and demands of tourists to price level of
cultural tourism products. The last objective will generate co-operation among owners of
cultural tourism sites, government agency and organizations to promote tourism
marketing for Andaman Triangle provinces. There are two groups of sample to study.
The first one is owners of cultural tourism products that are studied by desk research and
qualitative research methods. The second sampling group for the study is Thai tourists
and foreign tourists who travel in Phuket, Krabi and Phang-Nga during the year 2005.
Approximately 814 tourists give their opinions in questionnaires developed by
researchers. The collected data is analyzed descriptively by frequency and mean by
statistical computer program.

The findings of study show the form of pricing of cultural tourism products is
based on cost and profit, but has different ways of presentation in pricing and its pricing
strategy. However, Thai tourists and foreign tourists of cultural tourism think similarly and
demand price tag in pricing. Factors for price consideration is an outstanding and

impression in cultural tourism and various cultural tourism products.



