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The purpose of this study is to investigate the strategies used to promote tourism,
problems and obstacles and to provide suggestions of the appropriate strategies to
strengthen sustainable tourism development and management in the lower northeast region
with enable to connect to neighbor countries. Six provinces’ area which the data were
collected consists of Chaiyaphum, Nakornratchasima, Buriram, Surin, Srisaket, and
Ubonratchatani. There are two group of target population. The first group is key personnel
from various organizations and the second group is the authorities from organizations
promoting tourism in the lower northeast region. Another group of population is Thai tourists.
There are two types of instruments used to collect data for this study. They are qualitative
and quantitative instruments. The qualitative instrument is interview guide which was used
to collect field data of tourism promotion, problems, obstacles and suitable strategies for
promoting tourism. The quantitative instrument is questionnaire which was designed to
collect the data of tourists’ travel behavior, tourism demand, and attitude. Data analysis was
separated into two parts. The first part is qualitative analysis used for data gained from
interview including secondary data. The data and content were analyzed and presented in

the forms of descriptions, tables, and charts. The second part is quantitative analysis used



SPSS/PC+ (Statistical Package for the Social Sciences) to analyze data and provide
percentage, mean and standard deviation that can be compared.

The results indicated that the most used current tourism promotion form is
advertisement. They are bill paper, brochure and public relation which were held by tourism
organizations when they gave a speech of tourism and participated in festival activities held
by the province. Sales promotion and personnel sales, however, were seldom used
because mostly tourism places were managed by the government organizations. As for the
problems and obstacles of tourism promotion, there are many organizations taken charge of
tourism but there is a lack of good coordination among them. The other problems are being
not completed tourism place, being less potential tourism place and a lack of continual
promotion, communities have no knowledge of tourism promotion, a lack tourism personnel,
and insufficient budget. Therefore the appropriate strategies for promoting tourism in the
lower northeast region are as follows: 1) Advertisement 2) Public relation 3) Sales
promotion and 4) Personnel sales. In order to strengthen tourism development and
management in the lower northeast region that can connect to neighbor countries, the
government organizations should build a new tourism places with potential services and
activities. The current tourism places should be developed as the potential ones using the
appropriate budget. In addition, the environments and communities must not be negative

affected from the tourism activity in order to attain the sustainable development.
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