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ABSTRACT 
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 The  aim  of  this  research  is  to  study  factors  affecting  the  operation  of  

tourism  public  relations  of  Tambol  Administrative  Organization (TAO) in  the  South-

Northeastern  region  including  the  effectiveness  of  its  operation  in  order  to  find  

ways  to  enhance  tourism  public  relations  in  the  region. 

 Semi-structured  interview  and  questionnaires  were  employed  in  collecting  

data  from  444  people;  24  were  administrators  and  officers  of  TAO  in  the  major  

tourist  attractions  in  the  region  and  420  were  tourists. Both qualitative and 

quantitative analyses were used in this  research. The  data  was  analyzed  

descriptively  and  statistically  by  using  frequency  distribution, percentage, mean  

and  standard  deviation. SPSS computer application was used in data  processing.  

 The  research  findings  showed  that: 

1. There  was  a  lack  of  efficiency  in  administering  human  resources  and   

media  in  TAO. Almost  all  the  TAO  offices  in  the  South-Northeastern  region  did  

not  have  officers  particularly  for  tourism  promotion. Besides, they  also  lacked  

communicative  skills. 

2. Tourism  promotion  plans  were  not  clearly  stated  in  the  TOA  policies.  

There  was  also  lack  of  budget  and  collaboration  in  both  communities  and  

tourism  parties. 

3. TAO  rarely  took  parts  in  operating  tourism  public  relations  because   



H

the  officers  lacked  knowledge  and  comprehension  in  promoting  tourism  as  well  

as  ability  to  create  public  relations  media. 

4. TAO  spread  tourism  information  out  mainly  for  tourists  via  unattractive   

medium. Opinions  from  stakeholders  were  not  surveyed. 

5. The  social, economic  and  politic  factors  did  not  have  significant  affect   

to  tourism  public  relations  of  TAO. 

6. Tourism  documents  were  the  most  effective  media  for  promotion.  

Tourists  were  satisfied  with  comprehensive  and  interesting  illustrations  and  useful  

information, respectively. The  second  most  effective  media  was  people  and  the  

internet. 

7. The  mediums  that  the  tourists  wanted  most  to  find  tourism  information   

in  were  tourism  documents  and  the  internet  and  public  relations  posters, 

respectively. 

8. The  information  that  the  tourists  found  useful  most  was  about  tourist   

attractions  and  additional  knowledge  about  traditions  and  cultures, respectively. 

9. The  information  that  the  tourists  wanted  to  know  most  was  about   

traveling  and  accommodations, respectively. 

The  research  results  lead  to  the  conclusion  that  TAO  should  have  plans   

for  improving  its  human  resources, making  use  of  media, and  public  relations. 

TAO  could  cooperate  with  government  organizations  and  other  related  

organizations  to  enhance  effectiveness  in  tourism  public  relations  in  each  area  

appropriately. 
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