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ABSTRACT
Project Code : ABCT/SSPNT/00005
Project Title : Tourism Behavior Factors of five Thailan’s Southern Provinces’s

Residence (Songkhla Nakornsrithammarat Pattalung Trang and Satun)
Investigators . Singsaktrakul P., Pankong T.

Hatyai University
Email Address . p_thaweeburus@hotmail.com

Project Duration : 1 January -31 December 2009

The purpose of this research was to investigate the factors which influenced the
local tourism behavior of the 5 Provinces, Songkhla, Nakornsrithammarat, Pattalung, Trang
and Satun, residents, attitudes on tourist attractions, tourism knowledge and understanding,
and the tourism information receiving. The samples were 400 people from each province,
total 2,000 people. A set of questionnaires, a set of interview forms, and focus group method
were used to collect the data which was then analyzed employing percentage, means,
standard deviation, and logistic regression.

The findings were:

The sample group’s attitude toward tourist attraction was at a good level especially
the beauty of the place had the highest mean score, but the connection with other tourist
attractions had the lowest mean score. Public relations was at a normal level especially the
variety of advertising medias, and the interest of advertising documents had the lowest
mean score. Tourism activity/souvenir was found at a normal level especially the
advertisement and souvenir sales promotion had the lowest mean score. Service was found
at a normal level especially the quickness of the service was marked with the lowest score.
The attitude toward facilities was found at a good level except for the cleanliness of
restaurants and bathrooms, the sufficiency of public toilets, and the price of
accommodations were found at normal levels. The sample group’s attitude toward security

was at a normal level especially for the risk of harm in traveling had the lowest mean score.



The majority of the sample group had moderate range of tourism knowledge and
understanding; they understood almost every point of agrotourism and ecotourism, but
hardly understood historical tourism concept.

Receiving of tourism information was found at a moderate level. Mostly the sample
group received tourism information from personal media more than other medias especially
receiving from family members, friends and colleaques was determined at a high level, and
receiving from tourist agents and officers was at a moderate level.

Factors influenced the purpose of tourism were career, educational level and
tourism knowledge and understanding. The results showed that factors which influenced
choice of accompanied people were marital status and career. It was found that factors
influenced the numbers of accompanied people were gender, marital status and attitudes
toward facility. It was found that factors influenced the tourism frequency were educational
level, income, tourism knowledge and understanding included information receiving from
other channels, attitudes to service, facility and security. The factors influenced choice of
tourist attractions were age, information receiving from other channels included attitudes
toward tourist attraction condition, activity/souvenir and security. It was found that factors
influenced selection of tourism activities were age, attitudes to facility and security.

Guidelines to impel the local tourism are; (1) give knowledge about local tourism to
the youth, (2) improve physical environment; make it scenic and unique, create new things,
collect the historical evidences and stories and connect them with other tourism attractions,
(3) emphasize local tourism public relations via other medias not personal medias to local
people, (4) promote one day one district tourism project or the 200 km. cool traveling
project, (5) provide nearby places study trip for the government sectors, (6) create various
additional activities, (7) make a risk analysis and assess tourist hosting capacity (8)
thoroughly provide efficient preventive measures, and (9) set up sales promotions for local
people such as issue incentive coupons to exchange with other tourism services one time
for free, entrance discount, a free visit, or set a special price program, lucky draw, or give a

certificate for completing the target amount.

Keywords: tourism behavior, attitudes on tourist attractions , knowledge and understanding ,

information receiving.



