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ABSTRACT

Project Code: ABTC/SSPNT/00013

Project Title: Participation Model and Community-Based Tourism Marketing Plan of
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Thailand
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The study of the participation model and the community-based tourism marketing
plan for Palm, Paddy and Sea in the Sathing Phra District, Songkhla Province, Thailand
aimed to, (a) study public participation models, public learning and the barriers against
public participation in the community-based tourism of the Palm, Paddy and Sea
contexts, (b) recommend public participation improvements for the community-based
tourism of Palm, Paddy and Sea context, (c) design community-based tourism
marketing plans for the Palm, Paddy and Sea contexts and, (iv) promote the

community-based tourism marketing plans for the Palm, Paddy and Sea contexts.

The research methods in this study are, (a) literature reviews from the relevant
documents and research, (b) 80 structured interviews from the members of the Palm,
Paddy and Sea community-based tourism groups and 20 in-depth interviews from the

leaders and related organisations/persons, (c) four group discussions of 30, 7, 7 and



)

35 participants among the members, leaders and related organisations/persons, (d)
pilot study of 45 traveling tourists, (e) observations by taking notes, digital camera and
motion camera recordings of the methods from (c) to (e). Secondary data analysed the
literature reviews, qualitative data techniques analysed the data from the in-depth
interviews, frequencies analysed the data from the structured interviews and narration
analysed the data from the group discussion, the pilot study and the observations.

Subsequently, all data were triangulated.

Results found that the public had participated in community-based tourism in
three models. These were, (a) a structured model (Bottom-up; Top-down; Intermediate
approaches), (b) Tosun’s typology of a community participation model (Coercive,
Induced, Spontaneous Participation) and, (c) others. These were: a participation
process development techniques model, such as a training and field study; a
participation process model and a step participation model (cause of problem finding,
planning, decision making, practicing, using, benefit sharing and evaluating).
Moreover, the results showed that, firstly, the top three participation models of the
people from the structured interviews participated the most in coercive participation.
This was measured by perceiving information (96.2 per cent). Secondly, people
participated in spontaneous participation, measured by practicing participation (85.5
per cent) and decision-making participation (68.8 per cent), while evaluation

participation had the least participation.

Furthermore, from the participation models above, it was found that the public
learned many things. The top three items learned by the 74 respondents from the
structured interviews were, (a) gaining knowledge (92.5 per cent), (b) learning unity,
increasing awareness in local culture and environmental conservation, and improving
skills had the same level (81.2 per cent) and (c) gaining new experiences (80.0 per
cent). The in-depth interviews respondents learned similar things to the respondents
from the structured interviews. These could be sorted into three groups, (a) the

cognitive learning domain, such as, gaining local resources knowledge, gaining new



experiences and meeting new people, (b) the affective learning domain, such as,
increasing awareness in the local resources values and, (c) the kinesthetic learning
domain, such as, learning how to improve, learning to work with others, learning how to
address tourism vision etc. In addition, 30 respondents from the structured interviews
revealed that the top three barriers to participation in community-based tourism were,
(a) personal factors such as, no time (37.5 per cent) — forgot and duty priority had the
same level (11.2 per cent), (b) administrative factors, such as, no right to share ideas
(12.5 per cent). However, the in-depth interviewees said that the barriers to
participation in community-based tourism were, (a) fundamental factors, such as,
gender, knowledge, courage, length of membership, present position, not ready and
budget, (b) administrative factors, such as, limited participant numbers, representative,
non-cooperation, discontinue and, (c) stereotype factors, such as, not interested and

money first.

The market plan designed from the four times of group discussions was
composed of four plans, (a) a re-organisation plan for re-organising the community-
based tourism group and continuously working on tourism activity, (b) an interpreter
development plan, (c) a budget plan and, (d) a marketing promotion plan for
advertising, public relations, sales promotions and personal selling. These marketing
plans were designed based on the priorities of the problem, the possibility of
implementation, few or no expenses, the willingness of the community-based

management, self-support and time-base framed.

Consequently, to improve public participation in the community-based tourism of
Palm, Paddy and Sea context, the community should, (a) strongly participate within the
community that is the basis of the community-based tourism, (b) vary their participation
by having a coordinator working with outsiders and, (c) the community might ask for
help from outsiders at the right time, such as for marketing plan help. The community

cannot manage everything by themselves; thus, assistance from highly experienced



persons/outsiders would strengthen the abilities of the community in community-based

tourism management.

Keyword: participation model, marketing plan, community-based tourism, Palm-Paddy-

Sea, Sathing Phra District, Songkhla



