UNAAED

hAlATINIG RDG4950076
Folasams  msAnMLEONMIS mmmmm@mmmm’imﬁ@ﬁmuﬂwaﬁmﬁﬂﬂumﬁmﬂﬁ
unaIael

82997 NAINAN

BITOUN LA

AN WTEgT

NUNINYA-TNTANTINE]

E-mail Address Atchara loa@hotmail.com

Unnops2002@Yahoo.com

Sanit28@Hotmail.com

| v
53E219R1lATINTG FNGAWA 1 Hguiew 2549 g 31 WEEAIAN 2550

NN3ANHINITAANIINNNITARAIAMNATgNTUNN IV anaauls §

o e A =K o [ % dl ] a o a a = v
Qﬁ]Qﬂ@Z@\?ﬁLW’BﬂﬂE’] 1) ﬁﬂ?;l.ﬂ’]‘WLL@Zﬁﬂ’Q’QEW]ZNL'&ﬁ‘llﬁﬂﬁlﬂ’]W’IJ'E]\?fJ@’]Mﬂ@‘gN‘ﬁlﬂuL‘ﬂﬁ]’ﬂ@’]uﬁlm
Nau1sna i lugluuugsian1viedien 2) LWanIeN139ANIININNITAAIATAS
Aavnagurunsviesienluasdauls 3) uwmnauagnamaninanidsnaF e
o o oA s A A v o = o '
ﬂ’]ﬁ‘W%Ju’?LL@t’Qﬁﬂ’]ﬁ‘mﬂ\‘]LV]EI')L‘NWHV]T]@‘N@@’]MIMQﬂ’,]']llﬁl\‘]?;lu Immmmimnun@qmﬂixmﬁ

a

Wautiy nguilszansiAnsudailu 3 Usvinn Teun 1) ngudanviaguaulumnaaiuls

v oA C e A =

211U 6 4andn 1Hun Samdaduni upssadann Yasue g3uns Araziny uazquaTenil

a 9

= a

1% as 16 & o 1 aa dl
@Qﬂ@ﬁﬂﬂﬁ‘ﬁ;ﬂiﬂﬂiﬂlﬂ]ﬂ@ﬂﬂﬂﬁ‘ﬁ’]’]&lu’]@uﬂu wuLREANzadlaziuLlAnn  THAUANLE

q
1

premsn T aunl e e uifieuiuss AU amdnEalunmes uilnenussi eyl
ANANINNUAUATHNI AN ATHTU NINNRUINTY A1UU 23 NG Tneudamadszinnd
Isnnsmensieadien 5 Ussinn Téud Sanuiaguaunisvieaiindeimussan S
WAANITN NHAINITNUAZATNN 2) UnriaaifitafiFuL3nimmenisiesifisnaesngs
Aanvnaguay faensnegulnaldvdnnsenaiasily wnRsnsgudaetinauuidne uaz g
NIINIUBANGNFIBLINIAINAT979 Taro Yamane, 1973 %Iqmmmi@imﬁuﬁq@ﬂNmmf«‘hmuﬂ@:u
AgnvnagNTUATLITTII 15 - 20 318 Tnesaaiaan 400 51 3) 7 Lmumifmmu%\ammﬁmz

wnrunnetaslulrndag wld sz 20-25 au Insldpsaaia towa 1) wuuduniwal



d@aanuuuiiasaFwludnenignsdunieningyars uaznsaUmINgx 2) Apninilsegutias
3) uuUABLNN FRyaR HNNTINALNNN AT EATIAUNINILILINGTUWY AgUANANN 0]
WAZAUNUINGN UAzATLPENUNNTUssTuNANE B e KATAATITTTIL I N UMLLIAD ALTINTIEUUN
WauInIsAnLasAINiLariatas Anansaasdaya (Alade) N1InTzanefo
(z@'quLﬁﬂ\uuummgm)

AINUANNIANHINLIFN NSANEIANEN T WIBR AR AgNTuN e e lwasd anwls
v Aal =2 % 1 dl a a % 1 1 ] Aﬂl
fudenegalawazanunssunisviagiavasdauiagua Iewn 1) nsangunasyiaaiian

a dl =3 [ %3 al o aaaa a

NWEIINTR 2) Wema Anlusinuany Tusndng Ussimildmuessninain 3) nidayan
WAZEARNA D AT RDNITNNUTUBAZIADNT AN AUANNARA U VBN UAZIBIN AN
Wi s douAnanwd g sd e pnugzaINN RNMYieaenteda i AgNTy I
1) MIWILENN38MN9 2) ANUAINNEURNLIN HoHHeagan 3) Nsdiauiluavinmen uas
Anannsnunnadndawnannsviasiienaedaiagumy 1eun 1) nstszanduiug andeuas
Lﬂd'imjmmﬁﬁmj 2) feanNg 3) TeINNNIFTALFNNT 4) LEUNNTANUIAN TLdeineanT

¥

5) svuunsANnANLazday AasAUmMAN NNTViagWen s
doutladaniansnasen1sduasnAnaninnieanisviesnaaianiaguau teun
1) ARNANYIAILAZANINAINITNTBININANTUALTANTINNNNNIVIAUNA 2) ANUNTWUE
WLNUAYINAN FAI9uavinanEuazd s vnaguay 3) AnEduLde AnuaINnsnNInuLes
1 A b % b 6
LazAIINIINNTRTNTY 4) NNgai el uarnatlszlaminouuny 5) sulszunminieaamu
uwarnsaiLanuresnIATy s
HANIIANEILUINIINITAANIINNNITAAIATBIIANUNATHTUN 19D T TuLa e
= £ 1 a a ¥ = a ' & a
BAULE WU FANANATNTUAENHNITILATIZTADWNNIRIMNNNIRaTA TngdiAgzilania
MInseana Anqauia qasan Tania wargLassANanANINWNNNITVIaANen T9AIFaNN
NNIALLAZNNTADNARIANHAMNNIT WA NANHAIMINNIIVIBUNLITBITHTU ATUNITINIUNY
N19RAIA IAENITWENUINAENENINNTIAAIA Lazn13ataultlsunsunisaainfodou
szaun1an1smnans lnsldudnnismienismana 9 P's dvutisanniilu 8 #1u tawn #un 1
NNINANNINARS T LazeIA LT neLNA RS DTN aaien (The Management in Product
and Packaging of Tourism) FAUN 2 N1ITANITINANNINIVIBLNED (The Management in

Price of Tourism) A1UN 3 NI9ANNITRINWNTIANUUNEN NIV RNE (The Management

in Place of Tourism) #1171 4 N39ANTAUETNNNIAANANTINNIVIBANLA (The Management



in Promotion of Tourism) #1U#A 5 N133ANTTNNTENLESHNTZUIUNFTANIINFVIBILNAEN
(The Management in Purchasing Process of Tourism) FUN 6 NNTAANITANTNABAIN
NeN1IVaaiien (The Management in Physical evidence of Tourism) A11#l 7 N19aANNS

uﬂ@’]ﬂivnﬂmﬁ‘vi@uﬁm (The Management in People of Tourism) WATAUA 8 NN9EF19

%

Hudau 1ATeUN8ANIINNEN1NNTYaaNEq (The Management in Partnership of Tourism)

q

daunstiiRnisuaznisrauRsmenIsatn Tneiin1sdnesdnisnnissain waznsUfRnis
] v
NWNNITANTAN ANBAAUNITATLANNINNNTARA %ﬂﬁﬂqiﬂ’]ﬁuﬂ{mﬁlﬂuﬂ’]?ﬂﬁﬁaLL@Zﬂ’]?ﬂ"JU@N

ANNTALAL

HANNTANHILUIN LAY NEAIAASNINLATHAT AN N LI NI U LAY

1
= oAl

o | N s & v, o o o . = by
@mmimmmmmeummmmuimqmwmmu IﬂﬁlLﬁ@MIEQﬂUﬂ@Nﬂ?ZLWﬁLW@uU’]u

q

WU ATHNNITAIUUABUINIINITWAUIAINNFINHa T UL ss AL NauT1Y wazaig
LAUNNTAANIININNIIVIBILALILTANUN
datauauuzdmiunguigunaguay 16un 1) Asswamuniuandnudn 2) fumn

ANBATWIRITNTY 3) NMIAFNANBNNNINE 4) NINIUNUNNIAANA 5) Usvaduiusuay

] a

duunmanend 6) MIBNMANgRINSTEUNIARY UazNIAF AN aNHe LA AN

! ¥

ARSI I MTLMUIENUNIATY 1un 1) N neAERSNIWIWINia 91 en
2) mideuniasgRaiuudiuiungadamnaguey 3) Ysaunn1smiiganuniaiy lentu
Ratlszma nanazilszmeineutinulifiduasadng Lazdeldua iz nF LN a9 e Nt

¥ ' 14 ' A o a o o ai o o 0 a o i’/ ] & | = a o
1@ N 1) ATWANTINNBANUULTEHNUINEI @WM?UHW?W’]Q@HIM@NM@LL‘]J VL@ N 1) ATNNNTIRE

(]
o a A 1 o '

WUINNNNNI83N9 Lﬂ?"mi gl ﬂﬂ]’]ﬂJﬁhﬁJﬁ’ﬂLL@Zﬂ’]?ﬂu TUNNIUUILNIUNIATTNIN LN LINIVIAY Lﬁ £l

49

2) ma‘ﬁmﬁ@“ﬂm@mzmmmm@w’mLﬁmﬁmmuﬁi@é’mmmﬁ@ AIPNLAZRILINA DN

ATUAN : N1IYANIIAAIAYIBALNEIN

nsviaseRaunagNTu



ABSTRACT

Project Code : RDG4950076
Project Title : A Study Guideline for Marketing Management of Small and Micro

Community Enterprise in Order to Promote Tourism in Lower North East

Thailand

Investigators :
Atchara Laotong
Unknot Sangpoo
Sanit Parat

Buriram Rajabhat University

E-mail Address : Atchara loa@hotmail.com

Unnops2002@Yahoo.com

Sanit28@Hotmail.com

Project Duration : Singe 1 June 2006 on 31 May 2007

The objectives of this research were to study; 1) the efficiency of factor
supplementing to the community enterprises in the lower northeastern part of Thailand,
which could be practiced in the pattern of tourism, 2) the tendency of marketing
management in the community enterprises of the lower northeastern part of Thailand,
3) the tendency and strategies strengthening stably the strange of local tourism
management with the neighbor country. The studied populations were categorized as
1) the first groups was community enterprises in 6 provinces of the lower northeastern
part of Thailand as Chaiyaphoom, Nakornrajsima, Buriram, Surin, Srisaket and
Ubonrajtani, and made a random only 23 populations from the committee and member
of community enterprises, 2) second groups were colleted from 400 tourists getting the
service from the community enterprises, 3) third groups were collected from 20-30
representatives of government and private relating with the tourist in the lower

northeastern part of Thailand. The used equipments were as 1) structural in-depth



interview, 2) Focus groups, 3) the meeting of small group and 4) questionnaire. These
collected data were analyzed and synthesized as a qualitative research as well as
discussing as content.

The results were found that in the selling attention capacity of community
enterprise it was as 1) Tourism attraction 2) An ancient place, culture and custom of
community 3) the wisdom of villagers and products of community. In the capacity of
facility in the community it was as 1) servicing of food 2) recreation and rest room 3)
welcoming and guiding. In the capacity of entrancing easy to the tourism attraction of
community was as 1) advertising by the public relation and various networks 2) the label
showing the details of way 3) chance of servicing 4) transportation and 5) the system of
tourism information.

The factors influencing to the tourism supplement of community enterprise were
as 1) the completion and capacity of resource and the activity of tourism 2) the capacity
of area and tourism attraction 3) the strange, cooperation of community 4) the earning of
income and rewards and 5) the investment budget and supplement of government.

The results of tourism management tendency in the community enterprise were
found that it should be analyzed the situation of market from the weakness, strange,
opportunity and treats for meting the capacity of tourism, which it should make the
research and determine the image market of tourism in the community. For the market
planning, it should develop the market strategies and the marketing composition used
the 9 P’s principles classified into 8 parts as 1) the management in products and
packaging of tourism 2) the management in price of tourism 3) the management in place
of tourism 4) the management in Promotion of tourism 5) the management in purchasing
process of tourism 6) the management in physical evidence of tourism 7) the management in
people of tourism 8) the management in partnership of tourism cooperation network and
finally it should manage and control the stage of various plans.

The results of tendency and strategies strengthening stably the local tourism

management with the neighbor country were found that it should determine the



tendency of cooperation with the neighbor country for determining the local tourism
management strategies.

The recommendations for community enterprise were as 1) the development of
main career 2) the researching of their capacity 3) the making of selling handbook 4) the
making of market plan 5) the public relations and image supplement 6) the support of
education curriculum and the making of cooperation with the academic institute. For the
government office, it should have as 1) the planning of tourism strategies 2) the partner
combination between the government and private 3) the making of network between the
government offices, private both Thailand and neighbor country. For the private office,
It should have as 1) it should make the research of cooperation and procreative network
making in the government office relating with the tourism 2) it should make the research

of off action from community tourism toward economic, society and environment.
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