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Abstract 
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               The lower Northeastern region is one of the richly cultural and traditional lands 

of Thailand, but the tourists visiting this land are few. The study aims were 1) To study 

tourists’ consumption behavior in cultural and traditional tourism, 2) To guide the methods 

of cultural tourism management, and 3) To find out the ways of connection between 

Thailand’s lower Northeast and neighboring countries closed to it. The research 

contained both quantitative and qualitative data collected in the traditional festivals and 

historical sites of the lower northeast. 400 samples were collected from Thai tourists with 

questionnaires and 60 samples from foreign tourists with interviews. The results were 

found that most of Thai and foreign tourists were young. The foreign tourists were mostly 

from Europe and the USA while Thai tourists were the local and the ones lived in the near 

provinces. Both Thai and foreign tourists were mostly interested in historical tourism more 

than cultural tourism, and most of them traveled by themselves more than tour agency 

service. Most Thai tourists stayed overnight with their relatives while most foreign tourists 

stayed at the hotel. Thai tourists knew the information from various media as most foreign  
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tourists knew from the internet. Both groups of tourists wanted to visit the neighboring 

countries, but different, Thai tourists wanted to go to Laos most while foreign tourists 

wanted to go to Cambodia more than others. The efforts should be made to ensure 

integration to bring about the development of network tourism among the neighboring 

countries, and should be partnership of each other, that strengthens and increases the 

tourism market in the region.     
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