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Abstract

The objective of this research is to study on the potential of local foods and
drinks for tourism, especially in Changwat Krabi, Phang-Nga and Phuket. Other objective

is to study the popularity of local foods and drinks among tourists in these provinces.

The data in this research are consisted of secondary and primary data. Primary
data was collected from the entrepreneurs, tourists by using questionnaires and in-depth
interviews. This data was analyzed by using the frequency and percentage. This

research can be summarized as follows:

Local foods and drinks have a role play in the tourism market by encouraging
special foods and drinks, enhancing local products and diversity, and can derive
benefits and contribute by conserving local resources (cultural and/or environmental) of
which these elements are dependent factors for tourism development. The relationship
between tourism and local foods can also be incorporated under the concept of
sustainable tourism development which has received greater attention in the literature
recently. If the entrepreneurs are using local products in the community, this may

sustainable path for rural development. One successful example is in the local
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restaurant of Changwat Krabi, Phang-Nga and Phuket respect to foods as much as
possible by obtaining locally traditional and regional recipes. The local agricultural and
fishing communities can benefit from the use of local resources. This research is to
examine potentials of local foods and drinks as image of tourism destinations and

significance to the visitors.

This research is focus on the potentials of local foods and drinks for tourism in
tourism regions. It is recognized that local food is a core resource in tourism regions in
Changwat Krabi, Phang-Nga and Phuket. One of the questions is whether the
consumption of local food has an equally strong meaning to the tourists visiting. The
foreign tourists were asked whether they would like to try a new local dishes when they
are traveling. Numerous tourists search for the identity of regions and places they visit.
Given a local flavor, such products literally present a taste of a locality. Changwat Krabi
respondents 81.35 %, Changwat Phang-Nga respondents74 % and Changwat Phuket
respondents  81.5% confirmed this interest. The denotation can add to tourists
experiences of an area. These figures indicate a relatively strong general interest in local
foods. This research is highly correlated with the tourists interest in visiting. Tourism and
local foods have the potential to work together in a symbiotic relationship. Moreover,
Tourism promotion focus on local foods products which may stimulate tourist demand;
while local food promotion may focus on the regional and lead to a growth in tourism.
The market linkages between tourism and local foods has been developed by the

regional.

Recommendation :

By promotion and development in local foods and drinks for tourism, Changwat
Krabi has a potential as fresh vegetables, sea food producer and local food
distributors, Changwat Phang-Nga has a potential as fresh and organic vegetables, sea
food souvenirs, Changwat Phuket has a potential as sea food producer and local food

distributors.
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Further, the study should examine the cognitive influences of local foods and
drinks media on tourist perception, contribute information for tourism development and
promotional strategies of both food providers and tourist attractions. Future studies could
address this by investigations at multiple sites in Thailand into promoting the benefit of a
formal local foods and drinks designation. In this case, local food may contribute
significantly to the diversity and richness of cultures and identities different tourism

regions.
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