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Abstract
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This study aims to examine the expectation and satisfaction of Chiangrai Tourism
Products. It found out that the expectation and satisfaction of Thai tourists and Alien tourists in
districts of the most number and districts of the less number of attraction places. All of the result
came up by age, gender, marital status, nationality, occupation, level of income and the frequency
visiting. The respondents were 800 samples under the confidential level 95%. The questionnaires
collection data composed in three parts: the personal data, the expectation and satisfaction data,
and the suggestion data. The analysis showed the percentage, mean, standard deviation and one

way ANOVA by used SPSS for window program to analyze.
The findings of the studied were:

The first part : personal data

The most of respondents were male form the USA which was the first trip in Thailand,
the age average on 51-60 years old, the status is married, occupied in private organization,
income between 20,001-25,001 bath. Internet was the most influence press .

The second part : the expectation and satisfaction data.

The expectation and satisfaction of Thai tourists had high expectation in Chiangrai
Tourism Products but Alien tourists expected and satisfied in middle level. From the comparison
of the expectation and satisfaction based on age, gender, marital status, nationality, occupation,
level of income, and number of time for visiting. It found that the expectation and satisfaction

were different between groups.



The respondents suggestion in this study were most of Chiangrai Tourism Products might
be adjusted in some part to progress an efficiency by Chiangrai Tourism.
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