ABSTRACT

This study examined tourism situation of Indonesia and the country’s image positioning.

There are two phrases of the research. First was secondary data analysis and interview

Thai travel agents who arrange tour to the country to acquire initial data. Then the

researcher travel to Indonesia to do a focus group with the key professionals to gain input

and comments about SWOT of tourism in Indonesia and agreement on image and themes

of tourism. Also, there was valuable details from the discussion which lead to the

improvement of the ASEAN tourism network.
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