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ABSTRACT
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This paper investigates the current state of the tourist industry in the Republic of
Korea. A SWOT analysis will also be undertaken before proposing Korea’s image
positioning. The paper recommends the establishment of data bank in tourism among the
ASEAN Plus Three Communication Team (China, Korea and Japan) and the introduction of
recommended tourist attractions with the potential to develop tourism by theme positioning.
This study shows that Korea’s tourist industry underwent remarkable growth since its
promotion in the 1980s. Korea is noted as a country gifted with many natural and cultural
attractions and economic growth. Korea is now among the Asia’s top five tourism

destinations due to its variety of Natural attractions, Cultural Heritage, and Shopping.
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