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ABSTRACT
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Tourism in ASEAN will be a focus of worldwide tourism since destinations in
ASEAN countries have been increasing dramatically in world popularity. Their overall
attractiveness is determined by their unique features which optimize the benefits within
their tourism constraints. The objective of this study was to explore potential destination
image and positioning of the Philippines, a nation among ASEAN countries, and to
consider SWOT analysis of Philippine tourism. Extensive literature research and focus
group interviews were employed as key research tools. The results provide significant
insights into Philippine tourism and call for a more effective approach to market

positioning of its attractions as a more competitive destination.
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