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ABSTRACT

Project Code: ABTC/ATR/00008
Project Title: ASEAN Image Positioning. The Case Study of Vietnam and Cambodia
Investigator: Aree TIRASATAYAPITAK

The Faculty of Hospitality and Tourism, Prince of Songkla University
E-mail Address: sukwan@phuket.psu.ac.th
Project Duration: 1 June 2006 — 15 August 2009

The study of the ASEAN image positioning: the case of Vietham and Cambodia
is the study to explore in detail the possibility of countries, namely Vietham and
Cambodia complementing each other through identifying the distinctive identities and
mutually differentiating the image positioning and promotional theme of tourism products
in the destination marketing. The major objectives of the study are to study and
investigate the current situation of tourism development of Vietham and Cambodia
towards the SWOT analysis, to propose the image position for Vietham and Cambodia,
to boost up the cooperative networks between the Thai researcher and the tourism
business sectors in Vietham and Cambodia and to establish the data bank in tourism
among the ASEAN countries. The research was conducted using qualitative research
techniques. The focus-group meetings with the public and private tourism-related
institutions from Hanoi, Vietnam and Phnom Penh, Cambodia and the structured
interviews of a mix of questions both open and closed were used as the research tool.
Content was considered in relation to the study objectives and the conceptual

framework. Results of the analysis were explained in descriptive presentation.

As a result, the existing tourism image position of both countries is similar to
other regional countries. The symbol for promoting Vietnam tourism should prominently
be the beauty of nature while the cultural and heritage prosperity should be the icon
message for Cambodia tourism. To strengthen the image position of tourism in each
country, Vietham should convey the natural and cultural tourism as the most appropriate

promotional theme for tourism while the cultural and heritage tourism will be the most



appropriate promotional theme for Cambodia tourism. To lessen the high degree of
competition for all countries, the development of tourism product lines should be
designed and developed in regard to the niche potential characteristics of tourism
resources in each country. Clustering of tourist attractions will help the country to share
the resources pool and increase the attractiveness of each destination and governments
concerned should establish the collaborative tourism development plan and the bilateral

cooperation to promoting tourism products and image as a unique destination.
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destination image positioning, Vietnam, Cambodia



