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ABSTRACT

Project Code : TRI/UTLGB52011
Project Title : Exploration of the impact of administration guesthouse with the tourist

industry in Muang district , Chiangmai

Investigators :  Mr.Wongsakul E Maejo University
Mr.Watong W Maejo University
Mr.Primma R Maejo University
Mr.Hamala K Maejo University
Mr.Sirikaew C Maejo University

E-mail Address : marcus_ir_uv@yahoo.com , econometrics69@yahoo.com

Project Duration : 1 August 2009 — 31 March 2010

The objectives of the study were: 1) to study the service formats and work
structures of guesthouse business; 2) to study the facilities in the guesthouse; 3) to
study the service rates of the guesthouse; 4) to study the locations of the guesthouse;
5) to study the influencing factors of the guesthouse selection. The study is divided into
2 categories: 1) 114 samples of Muang district guesthouse entrepreneur and 84 other
samples of other neighbor provinces; 2) 400 samples of Thai and foreign tourists in
Muang district. Data collections were depth interview and questionnaire which are
divided into 2 categories: 1) questionnaire about general characteristics of the
guesthouse business; service structures, framework, facilities and service rates; 2)
questionnaire about behavior, needs of tourists and influencing factor of the guesthouse
selection. Statistical analyses were percentage, arithmetic mean, one way ANOVA and
crosstab.

The results of the study shown that: 1) the general quality of guesthouse
industries are service formats and work structures; most of the guesthouse are
established for 5 to 10 years under a legal registration, non registered capital, no foreign

investment cooperation, using computer [only a few guesthouse use the internet to



accommodate and increase quantity of tourists]. In term of lounge, most of the rooms
have a single bed and the percent of air condition rooms and non air condition rooms
are equal.

The majority of guesthouse which are located in other neighbor provinces are
established for less than 5 years, non registered capital, no foreign investment
cooperation, few internet using, mostly twin beds with no air condition, and a single bed
with air condition.

The comparison of facilities with service rates shown that most of the rooms have
fan, water heater, air condition, internet (LAN/Wi-Fi) and television.

For other neighbor province guesthouses have almost the same as the
guesthouse in Muang district except the internet connection.

3) The appropriateness of service rates between Muang district and other
neighbor province [Lumpoon, Chiangrai, and Mae Hong Son] guesthouse shown that
340 Baths for air condition room and 346 Baths for non air condition room. The service
rates are rather low because the researcher went to the sample area where the air
condition room rates are low.

For other province guesthouses room rates are 512 Baths for air condition and
415 Baths for no air condition per room. The room rates from other provinces are higher
than Muang District because of the high competition in Muang district.

4) The guesthouse location in Muang district is spread in the ancient town area,
mostly located between Ta Pae street and Si Don Chai street and at the inner of Ta Pae
gate which is the cheap rates area because of density of guesthouse there.

5) The influencing factors of the guesthouse selection in Chiangmai are
cleanness, tourist property security, guesthouse security and informal service. Most of
the tourists are satisfied and come back again in the following year. The tourists also tell
their friends and family about their good experiences from the guesthouse. Therefore,
many tourists come back and bring their friends and family with them for exchange the

good experience from the guesthouse that they have experienced.



