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                                    The research entitled “Consuming Behaviors of Sustainable Nature-Based 

Tourism among Thai and Foreign Tourists in Ko Chang Area, Ko Chang Sub-District, 

Trat Province” aimed to study Thai and foreign tourists’ consuming behaviors in Ko 

Chang area, investigate the level of opinions of Thai and foreign tourists on service 

based on the tourism development strategies with the 8Ps marketing mix concept, and 

examine strategies that suit the target group to promote and develop nature-based 

tourism in Ko Chang area.  The data were collected through a questionnaire from 620 

tourists comprising 400 Thai tourists and 220 foreign tourists by stratified random 

sampling.  The results of data analysis were as follows: 

  Most Thai tourists were female, 21-30 years of age, single, bachelor’s degree 

graduates, and worked in private companies with a monthly income of 10,001-20,000 

baht while most foreign tourists were 21-30 years of age, single, bachelor’s degree 

graduates, and worked in private companies with an income of more than US$2,750 per 

month.  Regarding tourism behavior, it was found that most Thai tourists visited Ko 

Chang for the first time.  Most of them came with their friends or work colleagues in a 

group of 30 persons by average. They came to Ko Chang because of the abundance of 

Ko Chang’s natural beauty.  They arranged the trip by themselves and traveled by 



 �

chartered bus and personal vehicle.  They chose to stay about 3 days in a hotel or resort 

with an average cost of accommodation at 2,000 baht per night.  They made a 

reservation through an agency and obtained tourism information of Ko Chang from 

friends and other people.  Most Thai tourists bought tourist activities directly from the 

entrepreneur.  The top three activities they chose were snorkeling, visiting waterfall, and 

taking scenic car excursion around the island. The problems they encountered were 

road condition and transportation including the price of goods and services. 

  For foreign tourists, most of them visited Ko Chang for the first time.  They 

traveled with their friends, family, and relative in an average group of 3 people They 

came to Ko Chang because of the abundance of Ko Chang’s natural beauty.  They 

arranged the trip by themselves and traveled by bus or chartered bus. They liked to stay 

about 9 days in a hotel or resort and bungalow with an average cost of accommodation 

at 1,500 baht per night.  Most of them walked in to make a reservation.  The sources of 

tourism were from their friends, other people, and the Internet. Most foreign tourists 

selected to buy tourist activities through local tour agency. The top three activities they 

chose were snorkeling, elephant riding, and taking scenic car excursion around the 

island. They encountered the problems of pollution from garbage or sewage, road 

condition and transportation.  

  Regarding the opinion on Ko Chang’s tourist activities based on the marketing 

mix concept, it was found that Thai tourists had the highest level of satisfaction on 

services and products followed by service psychology, and by people concerned in 

tourist activities.  Foreign tourists expressed their satisfaction on people concerned in 

tourist activities the most, followed by service psychology, and by tour packaging. Both 

Thai and foreign tourists had the same opinion that there should be the improvement of 

tourist activity expenses and marketing promotion for tourist activities. For tourism 

development in Ko Chang, there should be the improvement of road and transportation, 

natural preservation and cleanliness, including the increase of more private beaches.   
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