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 The purposes of this research were: 1) to examine the consuming behaviors 

in tourism products of tourists in the provinces in lower northeastern region; 2) to 

compare the consuming behaviors in tourism products between Thai and foreign 

tourists who travel in the provinces in lower Northeastern region; and 3) to investigate 

the ways to enhance the relationships between tourism in the lower northeastern 

provinces of Thailand and the neighboring countries.  The research instruments were 

questionnaire and interview.  The former was administered with 500 subjects; whereas, 

the latter was requested by 60 subjects.  The collected data were analyzed by using the 

percentage, mean, standard deviation, t-test and ANOVA. 

The findings were as follows: 

1. In terms of the consuming behaviors before traveling, both Thai and foreign 

tourists spent less than 1 month to plan their program about traveling.  Also, both groups 

stated that the purposes of traveling are for relaxing and visiting new sites. 
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2. In terms of the consuming behaviors while traveling, foreign tourists spent more 

time than Thai tourists.  The private cars were used by Thai tourists while the bused 

were used by foreign tourists when traveling in the lower northeastern provinces.   Also, 

foreign tourists preferred to stay in the hotels or guesthouses; whereas, Thai tourists 

stayed overnight at the hotels or their cousin’s and friends’ houses.  Both Thai and 

foreign tourists preferred to have their meals in the local food shops and the average 

expenses for food and beverages per day were less than 300 baht. 

3. In terms of the consuming behaviors in tourism products after traveling, there 

was significant difference at .05 level  in “Tourist attractions”, “Accommodation”, and 

“Food shops and restaurants” as compared between Thai and foreign tourists. 

4. There was significant difference at .05 level in “Tourist attractions”, and “Food 

shops and restaurants” in terms of Thai tourists’ age. 

5. There was no significant difference of the consuming behaviors in tourism 

products in terms of foreign tourists’ age. 

6. There was no significant difference of the consuming behaviors in tourism 

products in terms of the tourists’ educational levels. 

7. There was significant difference at .05 level of the consuming behaviors in 

tourism products in “Food shops and restaurants”, “Products and souvenirs” and 

”Supporting services” in terms of Thai tourists’ occupation.   

8. There was significant difference at .05 level of the consuming behaviors in 

tourism products in terms of foreign tourists’ occupation. 

9. There was significant difference at .05 level of the consuming behaviors in 

tourism products in terms of “Food shops and restaurants” in terms of Thai tourists’ 

income/ salary.   

10. There was significant difference at .05 level of the consuming behaviors in 

tourism products in “Tour company” in terms of foreign tourists’ income/ salary. 
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