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This study aims to estimate the benefits of Phanom Rung Historical Park and
Phimai Historical Park using contingent valuation method (CVM) to elicit Thai tourists’
willingness to pay. To interview the willingness to pay for historical park two issues ; an
open-ended willingness to pay entrance fee at current services of historical parks and
the willingness to pay a one-time donation to conservation funds using the double-
bounded dichotomous choice question with a certainty calibration scale and repeating
by an open ended question that is lastly posed to obtain the maximum willingness to
pay. The sample of 480 Thai tourists is divided to 240 Thai tourists who visit Phanom
Rung Historical Park , and 240 Thai tourists who visit Phimai Historical Park.

The main findings of our study are: The mean willingness to pay of Thai tourists
is 20.06 and 23.62 baht per head per trip for Phanom Rung Historical park and Phimai
Historical Park, respectively. There are a two-fold higher entrance fee at the current
services.

Thai tourists would be willing to pay a one-time donation 367.45 and 263.52
baht per person for Phanom Rung Historical park and Phimai Historical Park,
respectively. The willingness to pay a one-time donation has significant positive
relationship with monthly income, the amount of visiting to Phanom Rung Historical Park,
and the attitude to Phanom Rung conservative fund. Expense per month has significant

negative on one-time donation’s willingness to pay. The willingness to pay a one-time



donation has significant positive relationship with monthly income, age, and year of
education to Phimai conservative fund. Expense per month and distance from the
current address to Phimai Historical Park have significant negative on one-time
donation’s willingness to pay. All factors were significant at the 0.05 level. Moreover, the
mean one-time donation’s willingness to pay could be estimated as economic value of
conservation about 124.54 and 48.04 millions baht per year for Phanom Rung Historical

Park and Phimai Historical Park, respectively.

Keyword : Contingent valuation method, Willingness to pay, Economic value of historical
site, Double-bounded dichotomous choice question, Cheap talk script, Certainty scale

calibration



