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Abstract 

 

 The purposes of this research were to analyze the government’s policies and 

conditions which helped to promote the process of Voluntary Tourism.  And to study the 

process of learning management for Voluntary Tourism at present day in order to study the 

Economic Value Added causing by Voluntary Tourism.  Lastly, to allocate tourism’s 

strategies for the creation of learning for volunteer tourists in Thailand.  However, primary 

data has been collected by using questionnaires provided to the total of 400 foreign 

volunteer tourists as well as 400 volunteer tourism entrepreneurs.  The meeting has been 

organized with 150 related agencies within Voluntary Tourism industry for brainstorming.  

From the results of this study found that there was no apparent or substantial policy 

supporting Voluntary Tourism, but only supported to an individual project.  Tourists who 

traveled to Thailand for the purpose of being volunteers mostly were male rather than 

female.  Most of them were groups of students aged less than 20 years old, which 

accounted for 63.50 percent.  Secondly, aged between 20 – 25 years old, found that most of 

them have made contact with travel agencies or government agencies that offered volunteer 

works, which allocated for 67 percent.  Subordinately, about 21.75 percent have contacted 

through educational institutes and 8.50 percent were self-travel.  For choosing 

accommodation aspect, shown that most volunteer tourists preferred home stay in the 

village that close to their work place were 38.75 percent.  Secondly, about 34 percent 

preferred to stay with their organization.  And found that most volunteer tourists 

accompanied with friends traveled to Thailand were 52.75 percent and traveled with 

educational institutes and family were 21.75, 3.75 percent respectively.  For the period of 

time during their stay in Thailand, most of them spent 2 weeks time and accounted for 64.75 

percent.  About 21.75 percent stayed in Thailand for 1 week, and found that most tourists 

who traveled for volunteer purposes about 1 week were 43.75 percent and less than 1 week 

and 2 weeks were 21.72 and 21 percent respectively.  The popular activities that most 



- 10 - 

 

volunteer tourists preferred were looking after animals such as elephants, dogs, gibbons, 

which accounted of 43.25 percent.  Secondly, constructing public utility and child care and 

patients care were 19.75 and 15.25 percent respectively.  However, for the experiences 

gained from volunteer activities found that most tourists have experienced with the ways of 

life from the community.  Subordinately, learning local customs and Thai Tradition were 

accounted for 60.25 and 19.75 percent respectively.  Nevertheless, the income from doing 

Voluntary Tourism business in Thailand found that most of entrepreneur’s incomes less than 

50,000 baht a month were 47 percent.  Secondly, the average incomes per month between 

50,000 – 70,000 and 130,001 – 150,000 Baht were computed as 13.50 and 13.50 percent 

respectively.  For the total annual incomes from tourism business were 1,307,165.80 Baht.  

In term of the average income from entrepreneurs per month, found that entrepreneurs had 

the highest average income in January were 133,961.17 Baht.  The second highest average 

was 126,527.88 Baht in April and then December had average income of 124,489.90 Baht, 

which accounted for 10.25, 9.68 and 9.49 percent of average income per year respectively.  

Within the study of the Value Added from Voluntary Tourism by took the profits from doing 

business after deducted the tax (NOPAT), then minus with Capital Charge, found that the 

average Value Added per year were 392,149.70 Bath accounted for 30 percent of incomes 

from doing business.  Besides, entrepreneurs had the highest average Value Added in 

January as 40,188.35 Baht.  Then, the average Value Added per month equaled 37,958.36 

Baht in April and 37,346.97 Baht in December.  Within the study of Income Distribution from 

quantitative tourism from voluntary tourism providers in Thailand, found that the average 

income from restaurant business had the highest income at 369,927.92 Baht per year and 

accounted for 28.30 percent of total incomes.  Subordinately, hotel accommodation 

businesses were 345,745.35 Baht accounted for 26.45 percent from the total incomes and 

souvenir shops were 178,035.98 Baht per year, which computed as 13.62 percent of the 

total income.  Nevertheless, for Strategic issues and development guideline aspects 

required the development under these topics as follows: 1. The actual participation from 

every sectors involved within Voluntary Tourism.  2. The Creation of confidence on the safety 

of volunteer tourists, as well as laying regulations and tracking systems in order to ensure 

the safety standards for foreign tourists.  3. The development of patterns for providing 
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information and supporting public relations activities for Voluntary Tourism.  4. Creating as 

well as communicating the destination branding for Voluntary Tourism.   
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