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Abstract

Project Code : RDG 4950067

Project Title : Styles of Services Provided to Tourists by Souvenir Shopkeepers in
Lower Isan

Investigators : Siriamphankul P., Chusuwan B., Sri-ngan K.,
Buriram Rajabhat University

Project Duration : June 2006 — May 2007

The purposes of this research were to study styles of services provided to
tourists and tourists’ requirement from souvenir shops; to find ways to exploit
psychology of service in souvenir business as well as to join styles of services of Lower
Isan with those of neighboring countries.

The data were collected both quantitatively and qualitatively from three sources.
The first source of information was from interviewing 36 souvenir shopkeepers in Lower
Isan and 30 foreign tourists. The second one was from the quantitative survey by asking
for information from about 400 tourists and the last source was the data from Focus
Groups.

The results of the study revealed in 4 styles. They were: 1) the souvenir shops in
every province were situated in Muang District, 2) most souvenir shops were located in
the tourist sites, 3) most shops provided the same types of souvenirs made by the same
producers, and 4) the souvenirs were displayed and sold when the festivals or the
handicraft exhibitions were held. Tourists’ needs towards the souvenirs served were
well-known and local identity. To those who ran the souvenir businesses, the tourists
would like them to be active and be able to give correct and sufficient information about
the goods shown in the shops.

In order to satisfy tourists, many activities could be encountered, for instance,
tour guides’ information distribution, products exhibition, scenery decoration, selling

products via several types of tour, such as cultural tourism, eco-tourism, building up
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meaning and impression in products, network expanding, paying attention to customers’
requirements and having plenty of selling techniques.

Joining styles of services of the souvenir shopkeepers in Lower Isan with
shopkeepers in neighboring countries could be done by linking the manufacturers in
Lower Isan with those in other regions and also those in neighboring countries through
different types of tour, academic activities, the exchange and improvement of products
between Thailand and her neighbors. The link could also be done through Thai

customers living abroad and the use of electronic commercial system as well.
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