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 The research is the model and learning network of Buddhist temples tourism 

in Thailand, which is to study the model of learning process of network of Buddhist 

temples tourism in Thailand, to study the process of value media and development of 

mind to tourists of Buddhist temples tourism, and to study the reinforcement process of 

learning network of Buddhist temples tourism in Thailand. This research has studied in 

area of four temples which are the learning source and study place in Thai society. It is 

studied by 1) documentary study, 2) field study from the meeting small group with the 

temples, Sangha Community, Tourists, businessperson, and representative of 

organization or institute which is related to tourism, 3) the meeting in academic seminar 

to exchange learning about the supporting the tourist activity and reinforcement the 

learning network of Buddhist temples tourism, 4) the study of opinion from tourist who 

are related by using questionnaire is tool for study. 

 The result of study is found that the four temples and Dhamma retreats has 

emphasized promoting the learning and meditation practice to understand the life. The 

teaching has show the happiness coming from inside that relate with mental feeling 

according to principle of Buddhism. It is different from activity of cultural tourism, and 

others place that emphasized the rejoiced happiness; form, sound, smell, taste which is 



  

 

easy to change or request for luck. So there are many groups of tourist people 

especially the older people, workers and young generations who are interested in 

meditation practice come to study and visit in the number properly. By each temple has 

set the activity which concern with the learning process and practice for development of 

mind and wisdom. 

 The result of study of basic documents and opinion of tourist sample group 

about the tourism management of temples and learning result of development of mind 

and wisdom are found that Thai and foreign tourist are interested in the learning and the 

following the principle of Buddhism, especially development of mind and wisdom. Most 

sample group identified that temple had provided the information, place, and 

introduction Buddhism properly. There is the model of mind training well. Tourist people 

getting from practice is seeing the values of the birth of human, the values development 

of mind and wisdom, the values of  Triple Gems, the values of preserving of the 

precepts, the values of Buddhist tradition and festival. It can be applied the Dhamma 

into daily life. 

 The result of the model and learning network of Buddhist temples tourism is 

found that there are 3 models namely, 1) Learning by Seeing, it is aim for tourist get 

knowledge and understanding about the principles of Buddhism correctly by study from 

the environment which is correspondence with natural way and Buddhist tradition way, 

2) Learning by Doing, the aim is to tourist can practice following the principles of 

Buddhism such as meditation and the Four Mindfulness which has to practice to get 

calm in mind and wisdom, 3) Leaning by Networking, it is to create the benefit to 

community and society. The result of procedure of each temple is found that there are 

more many 10,000 peoples and more than 75 countries interested coming to practice 

meditation in the 5-6 years ago.  

 The result of process of value media and mental development to tourist is 

found that Buddhist temples tourism has process of value media and mental 

development to tourist according to principles of Buddhism by communication and 

mental development with Buddhist principles such as salutation and chanting prayer, 



  

 

development of wisdom, and traditional activity management etc. which using the four 

important kinds of media, namely, 1) person, 2) nature, 3) tradition and activity and 4) 

mass media. 

 The result of study of the process the learning network is found that learning 

network happening from the four temples is the procedure of activity and the addition of 

social network coming from internal learning to try development the tourist activity, the 

traditional conservation, education, social development, and the more important is 

Dhamma retreat and propagation Buddhism for happening the cooperation together. 

There is development of network in various levels such as 1) there has development of 

network of working under oneself opinion or ideology clearly, it is benefit to learn for 

many groups, 2) there has system development of information affecting together, 3) 

there has activity development together such as practice meditation together, 4) there 

has affection to other network such the network of tourism and education, 5) there has 

coordination the tourist activity with famous temple tourism such Wat Phra Keow, Wat 

Pho, Wat Arun in Bangkok.  

 Then the result of study about the problem of learning activity promotion and 

the way of tourist management is found that temples tourism have many problems in 

administration, losing the person for information or the monks who can explain the 

Dhamma and practice the Buddhist principles etc. 

 Suggestion : the related institute such The Tourism Authority of Thailand, The 

National Buddhism Office, Fine Arts Department should participate in development the 

learning activity to develop of mind and wisdom. There should have promotion more the 

value activity of cultural tourism, to promote to have the quality tourism which is study of 

others groups actually. 

 

Key Word : Tourism, Cultural Tourism, Buddhist Learning, Development of Mind and  

    Wisdom, Development Model of Buddhist Temples Tourism 
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Abstract 

 

 The purpose of this research was study the model of learning process of network of 

Buddhist temples tourism in Thailand, to study the process of value media and development of mind 

to tourists of Buddhist temples tourism, and to study the reinforcement process of learning network of 

Buddhist temples tourism in Thailand. This research has studied in area of  four temples which are 
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the learning source and study place in Thai society. It is studied by  documentary study and field 

study from tourist who are related by using questionnaire is tool for study. 

 The result of study is found that the four temples and Dhamma retreats has emphasized 

promoting the learning and meditation practice to understand the life. The teaching has show the 

happiness coming from inside that relate with mental feeling according to principle of Buddhism. It is 

different from activity of cultural tourism, and others place that emphasized the rejoiced happiness; 

form, sound, smell, taste which is easy to change or request for luck. So there are many groups of 

tourist people especially the older people, workers and young generations who are interested in 

meditation practice come to study and visit in the number properly. By each temple has set the 

activity which concern with the learning process and practice for development of mind and wisdom. 

 The result of study of basic documents and opinion of tourist sample group about the 

tourism management of temples and learning result of development of mind and wisdom are found 

that Thai and foreign tourist are interested in the learning and the following the principle of Buddhism, 

especially development of mind and wisdom. Most sample group identified that temple had provided 

the information, place, and introduction Buddhism properly. There is the model of mind training well. 

Tourist people getting from practice is seeing the values of the birth of human, the values 

development of mind and wisdom, the values of  Triple Gems, the values of preserving of the 

precepts, the values of Buddhist tradition and festival. It can be applied the Dhamma into daily life. 

 The result of the model and learning network of Buddhist temples tourism is found that 

there are 3 models namely, 1) Learning by Seeing, it is aim for tourist get knowledge and 

understanding about the principles of Buddhism correctly by study from the environment which is 

correspondence with natural way and Buddhist tradition way, 2) Learning by Doing, the aim is to 

tourist can practice following the principles of Buddhism such as meditation and the Four 

Mindfulness which has to practice to get calm in mind and wisdom, 3) Leaning by Networking, it is to 

create the benefit to community and society. The result of procedure of each temple is found that 

there are more many 10,000 peoples and more than 75 countries interested coming to practice 

meditation in the 5-6 years ago.  

 The result of process of value media and mental development to tourist is found that 

Buddhist temples tourism has process of value media and mental development to tourist according 

to principles of Buddhism by communication and mental development with Buddhist principles such 

as salutation and chanting prayer, development of wisdom, and traditional activity management etc. 

which using the four important kinds of media, namely, 1) person, 2) nature, 3) tradition and activity 

and 4) mass media. 
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 The result of study of the process the learning network is found that learning network 

happening from the four temples is the procedure of activity and the addition of social network 

coming from internal learning to try development the tourist activity, the traditional conservation, 

education, social development, and the more important is Dhamma retreat and propagation 

Buddhism for happening the cooperation together. 

 Then the result of study about the problem of learning activity promotion and the way of 

tourist management is found that temples tourism have many problems in administration, losing the 

person for information or the monks who can explain the Dhamma and practice the Buddhist 

principles etc. 

 

Key Word : Tourism, Cultural Tourism, Buddhist Learning, Development of Mind and Wisdom,  

       Development Model of Buddhist Temples Tourism 
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Questionnaire for Research Subject 

“The Model and Learning Network of Buddhist Temples Tourism  in Thailand” 

************************************** 

         Explanations : Questionnaire, prepared for the study by the aim was to study in learning 

and communication values, and the development of tourism mind for tourists type temple as 

well as enhance education process of learning network of tourism type temple So let the 

cooperation of tourists/traveling to study and a tour temple all you. There for, please considered 

and the information in accordance with the reality or in accordance with the opinions of your. 

Part I: General data: Please mark  in the blank following your opinion. 

1. Gender 

   Male     Female  

2. Age 

   Under 20 years old   21 – 30 years old    31 – 40 years old 

   41 – 50 years old       51 – 60 years old    Over 60 years old 

3. Educations 

   Elementary education     Secondary education   Diploma  

   Bachelor’s degree     More than M.A & Ph.D.     Others……….... 

4. Career 

  Official/State Employees   Own Business    Farmers 

   Private companies   Student       Others…………. 

5. The reason for your trip. (More than one item)  

  Family Day/Friends         Meeting /Seminar/ Excursions. 

  Visit relatives.         Participation and local traditions. 

  Shopping - service / Business.  Others…………………………….. 

6. The reason for the trip to study or visit the temple of religious persons.  (A multiple items) 

  To see the beauty of the temples and Buddhist art    To merit.  

  To pray and meditation practice        Merit to the tradition of the temple  

  To learn Buddhism          others……………………………. 

7. Your favorite religious activity in any of the special (A multiple items).  

  The Merit/chanted          Making merit Buddhist monk 

  The hearing sermon        The practice meditation and the mind 

  The study of knowledge of Buddhism  To participate in activities with the tradition 

  Others…………………………………. 
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Part II:  The opinion about the management of communication and learning of his soul of a 

temple in developing a tourist destination You have visited the temple. Please give your 

opinions about learning, communication and  mental development of the temple. 

 Described in the response:  5  Mean the most appropriate management 

     4 Mean  the President is appropriate 

     3 Mean   that the President is appropriate level 

     2 Mean  that the President is appropriate at least 

     1 Mean  that the President is appropriate 

 

The learning process, communication, and develop their minds of 

temple in a major tourist destinations 

Opinions 

 5 4 3 2 1 

Knowledge      

1. Information services such as the temple fingerpost leaflets history  

    of the temple 

     

2. Provision for a Buddhist monk or explain history and recommended  

    place within temple 

     

3. The knowledge on Buddha drama such as the media show of knowledge  

    in painting, sculpture, 

     

4. The knowledge about culture and customs of Buddhist tradition such as  

    the monk 

     

5. To provide knowledge in Buddhist principles such as the media/philosophy  

    books to study 

     

6. The knowledge for the development such as the heart of the media  

    concentration etc. 

     

7. The activities of the temple tourism promotion events such as  

    annual merit. 

     

8. The exhibition/activities to provide knowledge in the history of the  

    temple and community 

     

9. Activities to merit Buddhist monk      

10. The activities of the respect - chanted daily      
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The activities to promote learning.      

11. The promotion of learning in the arts such as the ceremonial Thai  

       Massage Thailand 

     

12. Arranged to suit the space activities, such as places of Buddhist  

     worship 

     

13. Care and conservation of historic and architectural antiques  

      inside the temple.  

     

Mental and intellectual development.      

14. The activities to develop the mind, such as teaching meditation,  

      walking meditation. 

     

15. Intelligence activities, for example, a sermon on the day.      

16. To organize training programs for those interested in short-term  

      focus / tourist 

     

17. The project priesthood - to be ordained to the interested parties      

18. Buddhist garden / meditation place to study / meditation.      

19. In route to measure the nature of learning and mental development.      

20. Visitors to participate in the activities of the Buddhist monastery.      

 

 

Part III: Information on the feeling and the result of the treatment from the Communication 

value, and developmental by way of a Buddhist. From the study and practice along the 

Buddhist monks enter, such as philanthropy. The temple worship Listening to a sermon. And 

meditation, etc., please let us know you’re feeling about the results of education and the 

practice as follows:      

Described in the response:    

        5 mean   feeling and the practice very good. 

              4 mean  a feeling and on the performance were very good. 

              3 mean   such a feeling and on the performance level. 

              2 mean   feeling and the practice at least 

              1 mean   feeling and the practice very little. 
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The results of education and to comply with the concept Buddhism The feeling/on the performance 

within temple in a major tourist destinations 5 4 3 2 1 

1. The knowledge in the effort in the life for proper      

  2 their knowledge in the effort of the negligence in life      

3. Knowledge of the principles of gratitude, grateful      

4. The knowledge in the principles of merit.      

5. The knowledge in the practice meditation       

6. The knowledge in the development of the intellectual property      

7. To recognize the value of The Triple Gems.(Buddha)      

8. To appreciate the Buddhist tradition.      

9.The value of the human      

10. The value of the commandments      

11. The value of access to the truth or reality in life      

12. The value of the development and intellectual property  

       rights heart 

     

13. The value of Buddhist art such as painting, sculpture,      

14. To understand the causes of the lifestyle      

15. The understanding of the subject, and the results of karma.      

16. The acceptance of change and the reality of life.      

17. The main 4 /Four Noble Truths effort to use other problems in life.      

18. The life that is beneficial to his own and the others.      

 

19. The opinions and suggestions. 

 1).............................................................................................................................................. 

 2).............................................................................................................................................. 

 3).............................................................................................................................................. 

*Thank you very much for your cooperation* 
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Buddhism: Ethics and the Path to Peace 

Thai Buddhism 

Why Buddhism: War, Love and Peace 
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