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ABSTRACT
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This research aimed to: 1) study the tourism business situations between
Aranyaprathet, Sra Kaew province, Thailand and Siem Reap, Cambodia;
2) investigate the push and pull factors on participation processes in collaborative
tourism between the two areas; and 3) establish the participation model of the
collaborative tourism between the two areas. The samples were: 1) Thai and
Cambodian executives/ representatives of public tourism sectors; 2) Thai and
Cambodian tourism entrepreneurs in Siem Reap, Cambodia; 3) Thai tourism
entrepreneurs in Aranyaprathet, Sra Kaew province, Thailand; and 4) tourists who
visited both Aranyaprathet, Sra Kaew province, Thailand and Siem Reap, Cambodia.
The research instruments included: 1) in-depth interview; 2) focus group discussion;
and 3) questionnaire. The quantitative data were analyzed by percentage, mean,
standard deviation and factor analysis; whereas, the qualitative data were analyzed
by content analysis technique.

Findings were as follows:
1. Hotel business: Most Thai tour companies cooperated with the hotels in

Siem Reap operated by Cambodian entrepreneurs more than Thai entrepreneurs.



2. Restaurant business: Most Thai tour companies cooperated with the
restaurants operated by Thai entrepreneurs more than Cambodian entrepreneurs.

3. Leading tour business: Due to the Cambodian law, all tour companies had
to use the Cambodian guides. Some Thai entrepreneurs established the tour
subsidized companies in Cambodia. In addition, Thai leading tour business
entrepreneurs employed the transportation services from the Cambodian leading
tour companies.

For the push factors affecting in making decision to visit the tourist
attractions in Aranyaprathet, Sra Kaew province, Thailand and Siem Reap,
Cambodia were “Need to learn and study the culture, tradition and history,” followed
by “Need to take a rest and relax” and “Need to seek for knowledge and skills
development, respectively. In addition, the pull factors were “Having local identity of
vulture, tradition and ways of life”, followed by “Well-known tourist attractions both in
domestic and oversea” and “Unity of tourist attractions,” respectively.

The tourism business alliance model between Thailand and Cambodian
found from this study was: 1) The business to business found was a pseudo
contractual agreement. This means both Thai and Cambodian tourism entrepreneurs
directly cooperated or they cooperated by close relationship or business relatives; 2)
The cross-border tourism business collaborative committee should be set up. That
is, this local committee should include both from public and tourism business
sectors for the purpose of facilitating about transportation, basic consumption and
communication, etc; and 3) The Thai and Cambodian VISA agreement or other

issues should be adapted based on rules, conditions and agreement.
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