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 The purposes of this qualitative and survey research were aimed at 1) studying 

the potential of spa entrepreneurs for spa tourism promotion in Chiang Rai provinece 

and 2) seeking out the tourists demand for spa service of the entrepreneur. According 

to the data collecting for this research, in-dept interview, participatory observation and 

questionnaires were used as a major tool. The study samplings consisted of 1) the Spa 

entrepreneurs with and without certified health spa those guaranteed by the ministry of 

public health  2) the related supporting organizations such as Chiang Rai provincial 

health office, business service unit of the provincial office and the division of skill  

development of Chiang Rai, ministry of labour, and 3) 400 Thai tourist (at � = 0.95 

,error 5%) and 100 non - Thai tourist (at � = 0.95 ,error10%). The research results were 

as the followings: 

 1. Entrepreneur: Spa service providers were mostly available at the resort and 

hotel spa (6 places and 1 closed for a while because of low season period), hot-spring 

spa, day spa, destination spa that most of them operation at the hospital for physical 

therapy, massage and herbal sauna but there are only 3 approved by Ministry of 

Publish Health and others are under processing. The service of Spa in each 

establishment may by different based on the owner’s preferences and the financial 

status. Thus, they have clearly set up their marketing positioning, Most of them were 

well-being to participate both academic and activities but under constant variable: cost.    
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 2. The overview of Spa business have been supported and promoted by 

government, which niche local officer aimed to group as cluster to cooperation among 

organizations, they tried to establish the official spa association with the beyond 

relationship to related firm such as herbal industry or massage industry to set up a spa 

consortium and distribution knowledge to the members, 

 3. Thai tourists have less satisfaction while non-Thai tourists were exceeding 

expectation of the spa services. 

 4.  The readiness of Spa Entrepreneurs for Spa Tourism showed into Value chain 

model results as the followings; 

  1. Inbound material: the equipment and spa products were very 

expensive in Chiang Rai, thus, spa entrepreneurs must purchase from outside of 

province.    

  2. Because of the variety of tourism destinations and lack of 

transportation  made inconvenience. 

 5. There were 3 spa business which operations had met the standard 

requirement of ministry of publish health (14 percent) but most establishment has spa 

due to the owner want to  raising up the value of property 

 6. The international tourists have considered spa according to its safety and 

product standard while Thai tourists prefer spa as of health reason which should come 

along with Thai spa products.  

 7. The establishments have their target group, they should consider the safety, 

the product quality and sanitary of the establishment while who has targeted group as  

Thai tourists, the solution should be Day spa, and international tourists should be Resort/ 

hotel spa. 

  

 The research states that, the spa establishments should have unique service 

and categorize clearly level of services 
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