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ABSTRACT
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This research aimed to examine 1) the tourism products, 2) the potentials and
readiness of tourism products, 3) ways of potential developments of tourism products,
and 4) the dependable strategies in creating strengths, improvements, and management
of tourism in the lower Northeastern provinces, contributing a sustainable tourism with
connection to neighboring countries. The population of this research consisted of two
groups. The first group included the tourism products in the lower Northeastern
provinces, i.e. Nakhon Ratchasima, Buri Ram, Surin, Ubon Ratchathani, Si Sa Ket, and
Chaiyaphum. The second group was comprised of 10 tour guides in Nakhon Ratchasima
and Ubon Ratchathani. The data were collected using various forms of summary, brief,
tour guide interview, and evaluation of potential and readiness of tourism products. The
information obtained was analyzed using SPSS for Windows to classify types and to
evaluate the potentials and readiness of the tourism products. Also, the content analysis
was used to analyze tour guide interviews.

Findings

1. It was found there were 585 tourism products in the 6 provinces of the lower
Northeastern part, with highest amounts in natural products (229), historical sites,
ancients remains, antiques and religious objects (219), and lowest products in cultural,

traditional activities (137).



2. Only an 8 percent of tourism products was found to have high potentials; 25
percent was found to be moderate, and 67 percent was low.

In case of the readiness of the tourism products of the lower Northeastern
provinces, 58 percent of the products was found to be moderate, 38 percent was found
to be high, and 3 percent was low.

3. It was found that the first two tourism products needed to be developed were 1)
the tourism products having high potentials but with moderate amount of readiness by
emphasizing on the development of the tourism products with moderate amount of
readiness, especially accommodations and environments, and 2) the tourism products
with moderate potentials but with high amount readiness by emphasizing on developing
the potentials of tourism products especially special activities promoting the products, and
creating attractions that help attract tourists to visit.

4. The dependable strategies in creating strengths, improvements, and
management of tourism in the lower Northeastern provinces, contributing a sustainable
tourism with connection to neighboring countries included 1) establishing connection
points on tourism routes within the 6 provinces of the lower Northeastern area of the
country, 2) offering information on tourism products e.g. historical sites, ancient remains,
antiques and religious objects, and 3) developing proactive modern marketing to attract

tourists to visit these provinces through connections with neighboring countries.
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