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ABSTRACT

Project Code : RDG4800009

Project Title : Tourism Products in Chiangrai Province: Potential Market for
Religious Art and Culture

Investigators : Bamrungjitt P., Puthipim C., Kankhurnkhit W., Utthayan C.
Chiang Rai Vocational College

E-mail Address : petay_b@hotmail.com

Project Duration : 1 July 2005 — 30 June 2006

This project’s objective is to determine the capability and availability of Chiang
Rai's religious, art and cultural tourism. It analyzed statistics, reports, data from
websites, questionnaire answered by tourists and data from cooperation network in
tourism areas.

The project revealed following results; Chiang Rai’s religious, art and cultural
tourism consist of many fields: temples, ancient sites, museums, arts, traditions and
cultures. The project discovered that temples are playing very important roles in Chiang
Rai's tourism industry. Peoples worship sacred things. They admire beauties of
architectures, paintings and sculptural arts found in temples.

From the questionnaires’ result, tourists’ attentions on religious, art and cultural
tourism are very high. Thai tourists have a great interest in antiqueness and significance
of arts. They interests in Chiang Rai’s cultural diversity, local people’s friendship and its
uniqueness. Foreign tourists pay more attention on nature. They interest in sight seeing
around Chiang Rai and the Golden Triangle, seeing cultural diversity, learning its
people’'s way of life and friendship.

During the research on capability and availability of communities’ cooperation
network within religious, art and cultural tourism areas, we found that the transportations,
surroundings and attractiveness are having a high capability and availability. On the
other hand, the personnel, managing process and the participation of general public are

having a low capability and availability.



To achieve the goal of an effective tourism management, the cooperation
network within religious, art and cultural tourism areas should consist of these following
faculties.

- The Faculty of Area Developments and Tourism Activities
- The Faculty of Marketing, Public Relations and Advertising
- The Faculty of Customer Services
- The Faculty of Researches and Trainings
The management process should perform in cooperation with the government,

private sectors and local communities.
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