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This research aimed to study; 1) an attitude of foreign tourist towards the
hospitality of Chiang Rai people, and 2) the guide way to develop the hospitality for
tourist in Chiang Rai. This research is both a qualitative and a quantitative research. The
sample was 400 foreign tourists. The focus group was both public and private
organization based on the tourism management. Data were gathered using
questionnaires and interviews. The result of this study found that the majority of foreign
tourists were male and single who have the age between 25-34 years old. The most of
foreign tourists came from United States of America which have the level of educational
degree that is bachelor's degree. Their occupations were employee of a private
company who have income between 10,000-30,000 US$ per year. The objectives of the
tour were relaxing and entertainment. The most of foreign tourist got tourism information
by using internet. The foreign tourists had the attitude to the hospitality of Chiang Rai
people are good in terms of a friendship, safety, traveling convenience, tour agency
service, data information service, infrastructure, accommodation, immigration
convenience, and restaurant service. The focus group of the stakeholder of the tourism
management on hospitality found that the public and private organization of tourism
management in Chiang Rai could be the good service in terms of loyalty,
intercommunication, accommodation, safety, airport service, traveling convenience,
guideboard in English language or others, tour guide and tour agency service, training
of international communication course for people in tourist place, promotion of tourism
information through information technology, infrastructure, public utility, friendly or
standard price, and restaurant service.
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