sWALATINTG : RDG4800049

dalasenis : ﬁm:mgﬂLmumﬁmmﬁimmqmﬁm"’mmﬂNamﬁmeﬁmiﬁmLﬁﬂfgﬁq
AALAMUEIINURINGNAINTATUAITU (R 797 m:ﬁ)

Fouin3dn :  Anngsou e, Tan G0, AN A1gURA
NUNANENAUI B R

E-mail Address : wipawanonline@yahoo.com

€$ﬂ$m@’]‘£ﬂ‘j\1ﬂ’\€ : 1 ﬁumﬂu 2548 — 31 '?Nmﬁu 2549
UNANEa

TAsennsAn gL uuuN199ANNITeININIIA RN ULARS TNV B 9B
Aallimusssnaaenguasdnduantiu (i W need)  Rdpguscasfinadnmngadanig
wALIUHUUNIIANIITRININNITIRRNMUNENARTUT sauleANEszAnBninaeg

FAININIFIAANNUNE NARA TN IN AT LA ZN DN DT

FAINIINITAAAN NN L NARA U IUTAqTUANINNN BTN winIagRaY 1

ATITRRUAILITININIIAAR MU ENARA TSNV 8T AR T UFIINIBINGN

(3%

F99AtuAY PRe9AN 2 9999749 Ae 1) TRIN1NTNARNUUNLLLLNGAN  — N33R

=

henaniusiangnanlldidisinalaans Inaldiiusanansleisdu 2) 189
[ 4 o 1 v [ o 1 a o " Y oa v Y o a ¥
NNNFARRNUUNLRLUNINE DN - N19dnamanaaiusianguanlilddusinalagld
o b dl £ [ % o 1
FiananaidNNaataslun1sanawLng
v ¥
AFugiuUN194AN9TeINNNIARAMUN L NARTUA 1 Wvieune 7 gluny fedl
1) suUUN139ANIITRINNNIITAINNUNLULUNINAN AL A 2) sduuun13dAnng
TEINNNTIANUUNEUULNNEAN  3)  JULLLNNIIANIITOINIWNNITIARNUIEULUTBIN
e 4) 7HUUN39ANIITRINNNIIAIMUNEULLNANETRINN 5) FURLLN3AANAS
RN WNITIAMUIELLLAILLUL 6) FUUULNIIIANITTAININNITAARNUUNLULLIA LA
7) P kUuN139ANIITRININNIIARRNMUNELLLARDEN
Tudause3NTNINIRITOINIINIIFARN UL NIIA T BAZN B AN YWTONIDUND TR

T wuani1RazlinisenuungnanAusin1vai e Aalsmuare N A naftusaeld

TBINUAE ] TRINNHANNAUNY



o

ns3aatiiun AN EAAE T BN MIAL TR N WA LIA T

a o

=
UNNI739tl

=Dle

dsznaudosdmdngiin W waznsell  Tnafrsesilenldlunismumudeyadds 2 dou
Aa doun 1 1HaINnIsaunuINgNIULIRNIZIaNyAY  BazNIdNNHOIESANINaL L UIIN
¥ ¥ ¥ o a A wo 1 a o o ! dl ¥ ¥
dayaangusenaunis  gaAlunIsvTagaI TN NARs U doun 2 lannisld
wungaunnlunsmumndeys  TuyuNeedTenan ™ antsEn Wi annu
dsznaunisnanmhanandusginimeanen@@aldmusssy  Jauwou 140w o
widudandaniin 51 uie  AwdaRan 40 wike uazdsudansed 49wk IneléFu
WLILABLANNNAUN 400 4m  wazianisaasvideyalaeldldsunandnisagyd SPSS 12.0 for

Windows

AN TINNNIIARANUMENY,  WARSTNNsVieaandsAsdmuaseN,  giluuudaes

NINIFAARNNUNE, TAINIINITIARNUUNENINAN, TAININITIA[/NUUNENNSDN



Project Code : RDG4800049

Project Title : An Empirical Study of the Distribution Channel Strategy of
Andaman’s Culture Tourism Products

Investigators : Buathong W., Chatchakul N., Jarupunphol P.
Phuket Rajabhat University

E-mail Address : wipawanonline@yahoo.com
Project Duration : 1 September 2005 — 31 August 2006
Abstract

The purposes of this research are to study various distribution channels and their
associated strategies and also evaluate the efficiency of the most discussed distribution

channels, including direct approach and Internet.

In spite of the fact that there have been a number of product distribution channels, they can
be classified into two major aspects based upon the context of the distribution channel of
Andaman’s culture tourism products: 1) direct distribution channel (the product distribution
channel started from wholesaler to consumer without intermediary involvement), and 2)
indirect distribution channel (the product distribution channel between wholesaler and

consumer in which intermediary is essential in the process).

For the distribution channel patterns of Andaman’s culture tourism products, we categorized
them into seven major scenarios: 1) direct pattern (the channel pattern distributing products
from wholesaler to consumer directly), 2) indirect pattern (the channel pattern that
distributes products from wholesaler to consumer via intermediaries), 3) specific pattern
(the channel pattern, which delivers products from wholesaler to consumer using specific
approach), 4) unspecific pattern (the channel pattern that deploys all possible means to
increase the efficiency of product distribution path between wholesaler and consumer), 5)

intensive pattern (the channel pattern aimed to provide saturation coverage of the market by



using all available outlets), 6) selective pattern (the channel pattern that involves a producer
using a limited number of outlets in a geographical area to sell products), and 7) exclusive
pattern (the channel pattern representing an extreme form of selective distribution in which
only one wholesaler, retailer or distributor is used in a specific geographical area). For the
effectiveness of either direct or Internet distribution channel, it was found that multi-

distribution pattern appeared to be the most widely used and effective approach.

This research is based upon two major research methods: quantitative and qualitative within
the scope of Andaman related provinces, including Phuket, Phang-Nga, and Krabi. In
addition, there are two essential parts related to research data collection: 1) specific group
discussion and explorative interview intended to gather information from entrepreneur, and
2) questionnaire, which is purposely used to collect data regarding consumers’ aspects in
which a number of questionnaires were distributed to 140 culture tourism places (51 in
Phuket, 40 in Phang-Nga, and 49 in Krabi). In this case, 400 questionnaires were

responded and analysed using SPSS 12.0 for Windows.
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