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Abstract
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The purposes of this study were to survey handicrafts and local products found
in Chiang Rai Province and non-OTOP products, as well as products with its packages
of handicrafts and local products, and to find out the on-going strategies for the
development of handicrafts and local products in selected areas of Chiang Rai
Province. Four hundred respondents out of such focus group were randomly sampled.
These included Thai and foreign tourists, entrepreneurs, and producers of handicrafts
and local products. For data gathering, the research instrument drawn for this study was
a set of questionnaires. The data with applications of descriptive techques were
systematically analyzed by frequency distribution, and percentage; were then presented
with charts. Panel discussions on on-going strategies for the development and
promotion of handicrafts and local products were conducted with the research project.

The findings of the study revealed that most female tourist, merchants, aged
between 20 -30 years, and earned a bachelor’'s degree, as well as less than 5,000 baht
of their monthly payments. In addition, house decorations and wood-carving products
were mostly preferred for the tourists’ buying. All the 8 aspects of the tourists’ opinions
towards handicrafts and local products were apparent that the Thai tourists’ opinions
were at a higher to the highest level in terms of their product identities, endurance, and

utilization; otherwise, all the aspects of the foreign tourists’ opinions towards Chiang



Rai’'s handicrafts and local products were stated that most male retired foreign tourists
aged up to 60 years, and earned graduate degree, coming from the United States of
America. Moreover, wood-carving products were mostly preferred for their buying. In
fact, all the 8 aspects of the foreign tourists’ opinions towards handicrafts and local
products were at a higher to the highest level in terms of its reasonable prices, price
taxes, product packages, non-chemical uses, various utilization of products, traditional
reflections with its beliefs, names of manufacturers, product usages, as well as its local
identities.

As for the entrepreneurs’ opinions towards handicrafts and local products in
selected areas of Chiang Rai Province, it was stated that most female entrepreneurs
aged between 41 — 51 years, and earned primary education diploma, as well as 5,000 —
10,000 baht of their monthly payments. In addition, decorations were mostly preferred
for their buying. The findings of all the aspects were apparent that the entrepreneurs’
opinions towards handicrafts and local products were at a higher to the highest level in
terms of product endurances, utilization, packages, and non-chemical uses.

Overall, in order to promote the on-going strategies for the development and
enhancement of handicrafts and local products designed by local artists and inherited
by their artist experiences, rustic life existence, cultural identities, traditional customs,
ritual ceremonies and beliefs, it was suggested that the provisions for the enhancement
of the local handicraft producers’ awareness of local product identities on such
community’s ways of life, traditional cultures, social values, and aesthetic expressions
be required. At present, in order to maintain and develop handicrafts and local products
available in our ways of life, as well as economic and social developments, it was
recommended that the provision for the enhancement of such community’s databases

on local handicrafts be required.
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