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Abstract 

 

A STUDY OF THE KNOWLEDGE, STATUS AND SITUATION OF COMMUNITY- BASED TOURISM IN 

LOWER NORTHERN  AREA 

 

 The purposes of this study were to examine the community-based tourism situation in lower 

northern area, to investigate the research reports and developed projects concerning community based 

tourism in lower northern area from 1997 till 2007 and to study a policy and strategies for tourism 

development in lower northern area. The study was conducted in 6 provinces of lower northern area: Tak, 

Sukothai, Phitsanulok, Kampaengpet, Pichit and Petchabun. The secondary data were collected through 

the documents and online data base while the primary data were collected by visiting community, 

interviewing, using a questionnaire and organizing meetings. The data were analyzed by utilizing content 

analysis and presented by using tables.  

 The results of the study revealed that there were many unique and interesting tourism resources 

in 26 communities of lower northern area ; 4 communities in Tak, as well as  in Sukothai, 6 communities in 

Phitsanulok, 3 communities in Kampaengpet, 2 communities in Pichit and 7 communities in Petchabun. 

According to the 4 factors:  tourism resources, community organization, management and learning of 

community based tourism management, it was found that there were 9 communities with 4 factors, 7 

communities with 3 factors, 2 communities with 2 factor and 8 communities with 1 factor in tourism 

management. The results of the investigating of research reports and the data base showed that there 

were 22 pieces of research which can be grouped into 4 points : 9 in tourism management by 

participation, 7 in tourism behavior, 4 in tourism promotion and development and 1 in tourism impact. As 

for the result of the policy and strategies for tourism development, it was found that in three-year 

developing plan of the province and sub-district administration organizations, there were guidelines for 

tourism promotion which can be grouped into 4 kinds of projects: landscape improvement and tourist 

attraction development, tourism personnel development, tourism promotion and tourism public relations. 

In general, the fact and important point found the most was that both the communities and concerned 

authorities  lacked of knowledge and understanding about the community-based tourism which caused 

separating ideas and development. Developing tourist attractions with no direction through the economic 

stimulation of the public sectors caused tourist attractions to be destroyed unwittingly. 

 

 


