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Asso. Prof. Sirivan Serirat, Asso. Prof. Supada Sirikudta, Asst. Prof. Dr. Apiruth Tangkrachang,
Dr. Rugphong Vongsaroj, Dr. Panisa Lanjanonda, Lecturer Boonyasarit Aneksuk, and
Lecturer Chawapot Supason (2006): The Study of Tourism Strategic Planning Linking
between Ubon Ratchathani Province, Thailand on Passing Chong-Mek to Champasak
Province, Laos People’s Democratic Republic. Bangkok: Funded by the Thailand

Research Fund (TRF).

The objective of this study is to analyze the demand side of Thai and foreign tourists, the
potential of the supply side for entrepreneurs towards Ubon Ratchathani province, Thailand and
Champasak province, Laos People’s Democratic Republic and to study the cooperation of
government in both countries. The data is collected by distributing the questionnaire to Thai and
foreign tourists by amount of 400 respondents and to 74 entrepreneurs. Depth interview on 15
tourism head officials is also available in this study. The statistical analysis includes percentage,
mean, standard deviation, the pair differences analyzed by independent t-test, one-way analysis of

variance, Pearson moment correlation coefficient and the stepwise multiple regression analysis.
The results on the demand side of Thai and foreign tourists are shown as follows:

On Ubon Ratchathani province, Thailand: The evaluation of interest toward attractions
(Pha Taem National Park, Kaeng Ta Na National Park and Chong-Mek border) is at much level.
Furthermore, the attractive things for tourism are also at much level, especially on nature, culture,
tradition, activities along with the reputation of tourist places. The most powerful media or channels
using by tourists to know the attraction is word-of-mouth (by friends, relatives and acquaintance).
The average length of time to stay per trip is 3 days. The average expenditure per trip is about
4,800 Baht. Moreover, the overall satisfaction toward attraction, total loyalty and future trend on
tourist behavior are at the much level. The results show that the demographic factor, the overall
psychological motivational factor and tourists’ attitude can predict loyalty and future trend on tourist
behavior at statistical significance of .01 levels. The overall satisfaction toward attraction has a
moderately positive relationship with loyalty and future trend on tourist behavior at statistical

significance of .01 levels.

On Champasak province, Laos People’s Democratic Republic: The evaluation of interest
toward attractions (Li Phi Water Fall, Kon Pa Peng Water Fall and Khom Wat Pu Castle) of Thai and
foreign tourists is also at the much level. The attractive things for tourism are at much level,
especially on nature, culture, tradition, activities, archaeological attractions and the reputation of
tourist places. The most powerful media or channels using by tourists to know the attractions are
word-of-mouth (by friends, relatives and acquaintance). The average length of time to stay per trip
is 3 days. The average expenditure per trip is about 4,400 Baht. The overall satisfaction toward

attraction, total loyalty and future trend on tourist behavior are at the much level. The results



indicate that the demographic factor, tourists’ attitude and safety toward attraction can predict loyalty
and future trend on tourist behavior at statistical significance of .01 levels. Tourist behavior on the
length of stay has a low positive relationship with the overall satisfaction toward attraction, which
implies that satisfied tourists may not plan to revisit. The reason is that there are several
uncontrollable factors affecting on tourist behavior such as economic, political and social factors.

The results on the potential of the supply side for entrepreneurs are shown as

follows:

On Ubon Ratchathani province, Thailand: The majority of entrepreneurship types are sole
proprietorship. The most business characteristics are restaurant. The average experience on
tourism business is about 14 years. The overall human skill is at much level, especially on
communication capability and skill in satisfying customers. In this study, entrepreneurs evaluate
their own situation and the result shows that the overall motivational factors in attraction is at the
high strength level and the value level is at the much level on culture, tradition, activities and the

reputation of tourist places.

On Champasak province, Laos People’s Democratic Republic: The majority
entrepreneurship types are company limited. The most business characteristics are accommodation
(hotel/resort/lodging). The average experience on tourism business is about 8 years. The overall
human skill is at the much level, especially on skill in satisfying customers and conflict management
skill. The entrepreneurs also evaluate their own situation and the result shows that the overall
motivational factors in attraction is at the high strength level and the value level is at most level on

nature and the reputation of tourist places.

The results of testing hypotheses on Thai and Laos entrepreneurs can conclude that the
opportunity/threat assessment, personal entrepreneurial skill and total business experience can
predict the development of sustainable tourism. In addition, personal entrepreneurial skill, business
strategy and the development of sustainable tourism can predict entrepreneurs’ business

performance in both countries.

In this study, the researchers find that organizations related to tourism in Laos should
emphasize on the nature of attractions such as Kon Pa Peng Water Fall and Khom Wat Pu Castle,
etc. Additionally, they should renovate and reconstruct on infrastructure and facilities such as road,
restroom, boat, bus, building, physical evidence, etc. On tourism in Thailand, they should
emphasize on culture, tradition, food and OTOP products (such as developing the potential products
and promotion). The most attractive thing on tourism in both countries is hospitality and cultures.
Hence, they can issue new tourism products for new customers such as Home-stay tourism by
concentrated on both cultures in both countries. They may emphasize on diverse and several tribes
in both countries to enhance their tourist attractions. Word-of-mouth is the most powerful media to

impact tourist behavior and future trend on tourist behavior. Hence, both countries should



concentrate and support on the cooperation of related organizations, which are government, private
sectors and tourist officials to facilitate tourists such as providing more tourist information or issuing
fast lane for border pass procedure, etc. They should support the sustainable tourism (such as
conservation of natural resources) to enhance tourism, which is the important and sustainable
income source for residents in both Ubon Ratchathani and Champasak provinces. The government
in both countries should support and cooperate on bilateral and sub-region for tourism development
agreement in several aspects. For example, they should facilitate the border pass procedure (such
as adjusting the office hours consistency on passing between Chong-Mek border, Ubon Ratchathani
province and Vangtao border, Champasak province), support the communication on linking Indo-
China route, emphasize on equally income distribution along with develop on the rural areas and

support the sustainable tourism conversation to stakeholders’ subconscious in both countries.



