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Abstract
An Analysis of Low-cost Airlines Routes to Promote Tourism in Thailand and its

Neighboring Countries

The research objectives are 1) To analyze the routes of Thai Low Cost Airlines and their
marketing situations, 2) To analyze their pricing competition effects to the businesses in tourism
industry, 3) To assess their customer servicing qualities, and 4) To survey the behavior and
satisfaction of the passengers for their services. The methodologies are studying the primary and
secondary data from various documents and surveying 999 sampling passengers in tourism
industry and airline industry by depth interview then used swot analysis for the market strategy.

The research showed that the growth rate of Thai Air Asia, Nok Air and One To Go Air
were 3.5x,0.67 x and 1.67 x respectively and the market share of Air Asia, Nok Air and One to
Go Air were 50% , 27.7% and 22.2% respectively. Finding from the sampling depth interview,
the low cost airlines helped to support tourism, airline, hotel and transportation industries. The
quality services were good but the satisfaction was moderate. There were 3 good routes to cover
northern, northeastern part of Thailand and her neighboring countries as follows : 1) Thailand —
Cambodia — Vietnam 2) Thailand — Laos — Vietnam and 3) Thailand — Myanmar — Southern
China (Yunan).

The recommendations are as follows :

1) Large scale tourism development in the northern and northeastern parts of Thailand in
order to attract the international tourists.

2) Developing Sa Kaeo, Ubon Ratchatani, Udon Thani and Khon Kaen as tourism
centers.

3) Expanding Chieng Rai, Udon Thanee, Ubon Ratchatani and Khon Kaen airports as

international airport.
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